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The magarine of the United Nations Emviccament Programme - February 2010

agazine of the United Nations Environment Programme - February 2010

Part] Social & Cultural

Social & Cultural Research/ Domestic
Save the Green Planet

Save the Green Planet
Aeta =AY G

MIA| 2+ Lt2HS0| 7| =335t of|H 2| 2|0 Cht 32 =42l 2[4
A2 dYoty, A YRR2S VMt A HEe FA A IHES
HazMo2 2251 QIC}

S lj—l '—PF—PE HESF2AES sMEYRA™RE #5510 7|2 Het ZAHIE

o B e B |

ST SANTS ABis| QU5 ARl TS 12 1320
ZE5H0{ 42 14USE AlghE| D QIct

AEtA SMEY 722 MA 222 7|=Est. oY

[ -

OfL|2t =A7|=0t R&D, MY 2 29| Mekap &

=

SMAE A A2 DE S AEkL =4

X

2

=2

B

ol
ey o]

A427] 01245
27|2153 24z}
ZHEI-R =2 il-kc-)|§|.
#27| 2017] 25

2 www.designdb.com / 2t0|ZFAA S = www.wiseux.com




arket Trend ,
Small Home Appliance



Part] Social & Cultural

Market Research/ Domestic

SHA Market Trend

Simple & Smaller, Less Feature
A28 7HAAE &

2 2712 1918 O|LPIH $2713 2o} 57 YICt. 19

2 3/Cf5t 21j9t DS 20|71 Cles |SECte 1
| SHOICE 2Ly 71 QHS 2 MAS D AEfRA2I4/3t 4F50
o 273k 03} Chest 7|5 20 CiRtRlo] B2 38 S9Ict,

SH0f| T2 24002 0|5t A Wy
7|l 32%, 10kg0|2re| 2% M|EI7|= 30% Ol

d2 302 7| Ue 7H AIF
ko' MIEFZ], 3-4Q1& Y=HE, DI 22, DI, 0L 87|

=/

=M

23
WHA-T1000G

0,

L)

\—/
IS ELTEN of 2|ymE?
HD2628 FK-0201 1218 #m|t|0]#

&y
&t SEW-HAR149AUR



EAH pza|.

== "I pasx.

' iy sweetnom  ZAFEHA WAL W2 SHES HE
0p B 2FHH =Chs 217 01028 &2 S0
N— ~E2| 204 | &0 39
HIE

BX HAT pzH].

2F 20 DRAL e AL Y= OO HOHEE e

SHAE LR AEA.

7 Mudke  013{3Ht USF HAHT = =
—
-2 4
~ER| 1+ | &0 16
Mg HAE
= N
Tl HER-EX] 9.1
Segm 2m 7
ET} 4B 2 01 By AT S )y
O oS T 90 g2 HE ag
S5 TAIZE? gl
2¢ SME M7 a3
32 EAE G6
A2 22 a7l a2
bo HLUEE 79

AHILE EAFE 2AH0F OIS 2EHF) #HE E5I AU,

oy

C

0N B w M

8.1

8.0

SASL Hale L ?\{9}

o ACHE.

8.0
1.9

1.6

Hu X E

AILE B 30
gHs ZoE AEULICL

EAFH
O Ha2)
THE R AF R

S4E M|

1053

8.1

g0
7.9
7.9

75

Part] Social & Cultural

Market Research/ Domestic

SHA Market Trend
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Slow Cook, Self-Home Cooking
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Interior Home Appliance
Neo Minimalism




2010 Market Trend

Total Kitchen Solution

Modern Eco
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Total Kitchen Solution
Minimal Built-in




2010 SHA Design Trend

1 OLEZIH2 2007 H2E 0|0] A2t Ao Lt FH2|C|AH0|H, &=4=0tE|AE, 7HL T Z}0| Y
COllaboratlon £ S0/ Zo| &M CFs|R| 1 L0 2|1 QICt Of 047|'7~‘|9| 2 2009'A0] Haf
flower INE10| ZtASIHA] O|L|H SH OO ChAl 2E2|otnt 242 7|5HetA 0|10 2Tl A

H=10] ZHA3101A D|L|Z! S0 chal 2ce) |5t

Art Home Appliance THE10] ZNIZ EOICH Oi%3] Ho| 2O 2 OBt 1A 3He LED / D2l Akt

Cl=2f|0]d = Z2|0| Y AB|A-E St ULt

4

- - h—

LG cfY A4 O 227 LG SHE 27tel =



HP opga2
V2000 ESR ¥

VO Y¥e=YA 53 02 4T

Ll A0 [EAE A
DCS-T30 7|t

|
c|E S WHHR S

Part] Social & Cultural

Market Research/ Domestic

SHA Market Trend

Breaking “Taboo”
TR 71 9] |7] “Black”
Premium Black® 2 A54t}

Premium Black
HEHQI WAL O0| Sl ZHHE AtEot7| A|&SH Zi% of 3~4H

HUEEO|H, AlZof YEretal A2 2|2 2E Y=ol =22+

SU'2 MYS BO{ELICE O|fF2 FLIIH M= 7|1|5H= A0
=3

ALHOI ZNYS, Y22, &L HEZOR HiMO|L} £ MS
NBHGLOLE, 242fo1i Al=El Zeie ] gt 26|uj0|He] 2Ers
2220094 21 5|EAE0| 534S,

"Z2{0| DHT0| AT M3} 70l 4 2AE)2|0f o)
Z oA HeIN G AE S D Aste tiAfelo] 2171
22 gy

AA



Reference

Newspaper

&0t http://news.donga.com/3/all/l20100105/25211381/1
http://news.donga.com/3/all/20091113/24083193/1
http://news.donga.com/Economy/New/3/01/20100309/26732568/1&top=1
http://weekly.donga.com/docs/magazine/weekly/2003/07/18/200307180500005/200307180500005_2.html

St 22 http://sports.hankooki.com/Ipage/theme_news/201004/sp20100430172000106170.htm

http://news.hankooki.com/Ipage/economy/201002/h2010021613444021500.htm
http://news.hankooki.com/Ipage/economy/201004/h2010041215274821500.htm

ME23H http://leconomy.hankooki.com/Ipage/economy/200904/e2009040317290870060.htm

H = http://www.ebuzz.co.kr/content/buzz_view.html?ps_ccid=82612

SBS+=2 http://news.sbs.co.kr/section_news/news_read.jsp?news_id=N1000728225

SMA&E http:/lwww2.readersnews.com/sub_read.html?uid=19085&section=scl

SL UL http://article.joins.com/article/article.asp?Total_ID=3969728

CILIS IOl http://www.mt.co.kr/view/mtview.php?type=1&n0=2009123110090158141&outlink=1

ZDNet http://www.zdnet.co.kr/ArticleView.asp?artice_id=20100408150934

CIXIEELY A http://www.dt.co.kr/contents.html?article_no=2010041402011032718002

Z3t2 2 http://www.munhwa.com/news/view.html?no=20100423010315243060020

Ct& =& http:/ffinance.daum.net/news/finance/photo/MD20100307082503658.daum

IOl =2 http://news.naver.com/main/read.nhn?mode=LSD&mid=sec&sid1=105&0id=030&aid=0002045940

It Z M http://www.newsprime.co.kr/news/articleView.html?idxno=113483

http://www.newsprime.co.kr/news/articleView.html?idxno=83658

& &I Z http://news.khan.co.kr/kh_news/khan_art_view.html?artid=200912170024315&code=940100

=Z M HE A http://w.hankyung.com/community/column.php?c_class=269&ch=comm?2

ro gy

Website

LGE N A4 http://www.lgeri.org

AEBMHA R http://www.seri.org

S MR http://hri.co.kr

22 HITEHE http://www.itglobal.or.kr/index.asp
Wisia http://www.wisia.com/chart/13785

Naver http://www.naver.com

=2 http://www.google.co.kr

ZItOHE http://www.emyungga.com

FEIS2l http://www.beautynury.com

(A=)



Reference

Blog

LGE At 227 http://blog.lge.com/271

Naver http://blog.naver.com/PostView.nhn?blogld=eunjs75&logNo=130053253252&widgetTypeCall=true
http://blog.naver.com/breezeyui?Redirect=Log&logNo=30067507847
http://blog.naver.com/pafayaco?Redirect=Log&logNo=50086338972
http://blog.naver.com/mistyluv78?Redirect=Log&logNo=130079064607
http://blog.naver.com/breezeyui?Redirect=Log&logNo=30067507847
http://blog.naver.com/chriscyw?Redirect=Log&logNo=120100437130
http://blog.naver.com/elimegg?Redirect=Log&logN0o=40096319407

el & QIALO| E http://trendinsight.biz/14

£H1.08] &2.0 =&J| http://27m.net/v8/bbs/view.php?id=information&no=489

E
=
=



lobal Insight 2010

718/ XIAEHIR, SECIXRRIZIS 2
AT / (FRA0|=[AA Z2H
MEELEA MET EES 23-3
(T) 02—3442-4198 (F) 02—3471-3361

At SRRl SCiot

ool waat

a0l HEA
rd=
[=To_ lre
Toi
F[d2y
2
HRU

LRI / ZSEN

WK / SHRCIRIRIZIS S
77| MEt| ST OJES 344-1T2J0fCIKIR ME]
(T) 031—780-2035 (F) 031-780—-2040

= BuMo| LIS2 EXje| F2HHRI oj740|H 282 U2 OISXIS0HH USLIC
O] EX1Moil AkSEl O|0|Xl= 21 EE3t O|0|X[E SaE SIYCL X7t BEI5IX| 20t £=0] 571 §10] AkZ2t O|0|X[= HMZfEXIL] 2F FA| HRIE WS sPUSUICE

Copyright © WiseUX Global Co., Ltd. 2010 All rights reserved

ik



=Ek
tjAel

Qo=

LRI 2010 SLHo| Asf2Sl] Halet 7P AfE EXIE 20105
2 2IAE TAZRIRIA AIZE LD BIRSAIY 3 CIXI RN EHL ARl ZISALIC
2 2IM2| IS SRCINIRSEI0| 25HE desgroboomdiiAl CHEEE 2roal

EE &= o4l 4= USLICL




