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Session 1. Lifestyle

Style Practical / Young Married

User Archetype

Demographics

Age : 28 - 36
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Key Benefit

Family-oriented / Child-caring
Wellbeing

High Feature / Technology
Brand

Design
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Session 2. Lifestyle

Style Practical / Young Married

What They are Interested in

Family Health & Wellbeing
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Style Practical / Young Married

What They are Interested in

Home Interior
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Session 2. Lifestyle

Style Practical / Young Married

What They are Interested in

Making Money for the Future
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Session 2. Lifestyle

Style Practical / Young Married
What They are Interested in
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Style Practical / Young Married
What They are Interested in

Self—development
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Session 1. Lifestyle

Style Practical / Young Married
Consumption Behavior
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Brand Preference
0. HUI, Skin Science, Sisley

Shopping Place
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Session 2. Lifestyle

Style Practical / Young Married

Fashion Style
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Style Practical / Young Married

Fashion Style

Brand Preference
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Style Practical / Young Married

Lifestyle Outdoor
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Style Practical / Young Married

Lifestyle Home / Living Room

Romantic Modern
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Style Practical / Young Married

Lifestyle Home / Living Room

Classic Modern / Neutral
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Session 2. Lifestyle

Style Practical / Young Married

Lifestyle Home / Kitchen

Modern

White & Black Accent
Metallic Chic

Natural Wood
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Style Practical Young

Lifestyle Home

5dern Simple
Mix & Match
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Session 2. Lifestyle

Style Practical / Young Married

Lifestyle Home

Work & Relaxation
Private Space for Myself
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Session 2. Lifestyle

Style Practical / Young Married

Lifestyle Home




Session 2. Lifestyle

Style Practical / Young Married

Lifestyle Home

Romantic Modern
Modern Classic

o
C A0, 23
E i

e



http://www.google.co.kr/imgres?imgurl=http://www.fromdeco.com/shopimages/joypuppy/0060040000082.jpg&imgrefurl=http://www.fromdeco.com/shop/shopdetail.html?brandcode=006004000008&search=&sort=order&usg=__oQBSmDvf9ceurWYNRui7GLhMU4k=&h=300&w=400&sz=54&hl=ko&start=26&um=1&itbs=1&tbnid=ELRXTVtT5oD7KM:&tbnh=93&tbnw=124&prev=/images?q=%EB%A0%88%EC%9D%B4%EC%8A%A4%EC%BB%A4%ED%8A%BC&start=21&um=1&hl=ko&newwindow=1&sa=N&ndsp=21&tbs=isch:1

Session 2. Lifestyle

Style Practical / Young Married

Lifestyle Home

Province & Feminine
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Style Practical / Young Married
Lifestyle Home
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Session 2. Design Preference

Style Practical / Young Married
General Style Preference

Feminine Mood

Fresh Color
Pastel-tone
Romantic & Lovely
Iconic

Point Decoration
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Session 2. Design Preference

Style Practical / Young Married

Trendy Style Preference

Smart Modern

Minimal
Intelligent
Neat
Simple
Modern
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Session 2. Design Preference

Style Practical / Young Married

Trendy Style Preference

Colorful Ethnic

Point Decoration
Accent Feature
Expressive
Individual Style
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Session 2. Design Preference

Style Practical / Young Married
CMF Preference

Eco Green

Point Color
Patterned
Decorative
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Session 2. Design Preference

Style Practical / Young Married
CMF Preference

Soft

Feminine

Well-harmonized with Other Products
Comfortable
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Session 2. Design Preference

Style Practical / Young Married

Design Insight

Design
HA|He=2 RHSID A2|Z| ¢b= TR CMF M=
HEBHI 7|5dE SAISH= Ef ARl B2 HEH A324%|0) CHet <

—

d =3

o 29 QlE||2[0f M= B2

ojgs] 2

S 324 AEKY

oA T28A AELA

dgiei2 NAEES 27

Op7 |7t A= 2HLSE 2|4 71500 HS5HH
HIE TOH0f A0 FHG0| FHE

= 220tHM 7|2 Qg|2|0{et 23S 0|8 & U&=
Zigjot A2 S Yo, 0 44E HJlot= feminine
color0f| Cst 24 = =3

O o= 80| 0 22 A6 22 do5tz|2 S0 2 X|20
=& A0 thiet 22471 3.




lobal Insight 2010

718/ XIAEHIR, SECIXRRIZIS 2
AT / (FRA0|=[AA Z2H
MEELEA MET EES 23-3
(T) 02—3442-4198 (F) 02—3471-3361

At SRRl SCiot

ool waat

a0l HEA
rd=
[=To_ lre
Toi
F[d2y
2
HRU

LRI / ZSEN

WK / SHRCIRIRIZIS S
77| MEt| ST OJES 344-1T2J0fCIKIR ME]
(T) 031—780-2035 (F) 031-780—-2040

= BuMo| LIS2 EXje| F2HHRI oj740|H 282 U2 OISXIS0HH USLIC
O] EX1Moil AkSEl O|0|Xl= 21 EE3t O|0|X[E SaE SIYCL X7t BEI5IX| 20t £=0] 571 §10] AkZ2t O|0|X[= HMZfEXIL] 2F FA| HRIE WS sPUSUICE

Copyright © WiseUX Global Co., Ltd. 2010 All rights reserved

ik



=29

tjAel

Qo=

(SR 2010 L 20.30CH Z=5 AH|X} 20 [ZAE AL CIXIRKISE 20105

= 2IAE TAZHIF0A Aliet CIXIRIDIBHRAIY S CINRIMSEZEIHUAIIC] 2= LICE
= 20AMC UE2 S=CINRINER0| SHOEE desgdbaomlilAl CHEZE B4 4= JUSLICEL




