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TOP 100 Most Valuable Chinese Brands 2014

BRANDZ" TOP 100 Most Valuable Chinese Brands 2014

@ China Mobile Telecom Providers @ ricc Insurance @ New Oriental 7 Edlucation
LLE
© ICBC 2 -~ Financial Institutions @ VYanghe = Alcohol @ Harbin Beer 'ﬂ 4 Alcohol
wer e
SRIAGS o
© Tencent Tencent iR Technology @ Poly Real Estate Po#'mE | Joznn Real Estate © Dabao w‘ Personal Care
w
China Construction Bank (3 Financial Institutions China Eastern Airlines raRsMZ Airlines Ctri e Travel Agency
ommtun i ExsTERN mae
(1
0 saidu BaiEm Technology © New China Life O NCIFERIE Insurance © Industrial Bank Financial Institutions
© Agricultural Bank of China () & &8t Financial Institutions @ Tsingtao Beer E& Alcohol © Longfor ‘.alﬁnl.ﬁ Real Estate
s —
@ Bankof China Financial Institutions Gree [/ Home Appliances Hainan Airlines ) EmMmE Aifines
Tauy » Tt ARCRES
© PetroChina 0 Oil & Gas © Tong Ren Tang 0 Tong Ren Tang Health Care © LaoFeng Xiang % Jewelry Retailer
© Sinopec @ 0il & Gas @ ChinaSouthem Airlines @) FERMBME i3 Airlines © Taa -rata Apparel
@© Chinalife c Ld et d Insurance © suning SUNING &5 Consumer Electronics @  Yanjing Beer _ﬂ.” Alochol
@ Ping An DEEE PINGAN Insurance @ ChangYu CHANGYL Alcohol @ Metersbonwe Meters/bonwe Apparel
o
@ Moutai G Alcohol @ Haier Haier Home Appliances © Robam rROBAM: Home Appliances
@ China Telecom ? FRen Telecom Providers © Country Garden Q’“ Real Estate ® Gemdale . Real Estate
z Gomdale
@ ChinaMerchants Bank (@) BN A Financial Institutions @ Evergrande Real Estate .,(.Q... Real Estate @ Fulinmen éi Food & Dairy
® vii @lj! Food & Dairy @ Midea 2m @idea Home Appliances © Guijing Gong Jiu u,.e..-: Alcchol
@ Bank of Communications € X i 4k 41 Financial Institutions O sina %am Technology @ R&F Properties e Real Estate
@ China Unicom e OB Telecom Providers © Bele BellE Apparel @ Home Inn a Hotels
© AirChina ‘;’gfﬂ'ﬂ Airlines @ 360 \i BE.U Technology @ Eastern Gold Jade -:@__ Jewelry Retailer
v Eank
@® ChinaMinshengBank S Financial Institutions Q@ Brignt Rl Food & Dairy @ China Everbright Bank Sank Financial Insttutions
e e
@ cpPc l@ ATRER Insurance © NetEase u‘!!;Tsu_.-'s“-_‘::‘ Technology @ Soho China SOHO%CHINR Real Estate
@ Mengniu ¥ Food & Dairy @ WuliangYe 2, Alcohol @ Ssuoleiya FdEas B Fumitwre
@ Yunnan Baiyao * £ ] Health Care @  Luzhou Laojiao @ w Alcohol @ Greentown China ‘x %ﬁ Real Estate
@ Sshuanghui [2) coomen| Food & Dairy © CRSanjiu E{?. Health Care @ Ana m\ Apparel
@ Lenovo [/ @ 8w Cars @ Youngor s Apparel
=T 0,
@ Vanke NN A#y Real Estate ©  Snow Beer é Alcohol @ Daphne 3 Apparel
Jrce: Brandz™ / Millward Brown Optimor Brand contribution measures the influence of brand alone on eamings, on a 1-t0-5 scale, five highest
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Category Value Change 2014 vs. 2013

Category

Travel Agency
Health Care

Food & Dairy

Home Appliances
Technology

Apparel

Telecom Providers
Insurance

Airlines

Qil & Gas

Financial Institutions
Alcohol

Consumer Electronics
Cars

Catering

Education

Furniture

Hotels

Jewelry Retailer
Personal Care

Real Estate

Source: BrandZ™ / Millward Brown Optimor

ancial performe

The category value changes

S compare

Category Value Category Value Brand Number of
% Change US$ Mil. Contribution brands in Top 100
2014 vs. 2013
98% 969 2 2
67% 5,441 4 3
62% 12,754 4 7
36% 5,441 3 7
28% 59,931 4 7
21% 3,869 3 10
17% 73,970 3 3
1% 31,513 2 6
9% 7,701 3 4
8% 26,566 2 2
7% 114,223 2 9
-6% 20,589 4 13
-35% 1566 2 1
New 780 1 1
New 411 4 2
New 888 4 2
New 363 4 1
New 1,003 4 4
New 1,262 4 4
New 937 3 2
New 9,689 2 10

3 Top 50

AUC E2}292] 2014 Top100 Chinese Brands
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CEO Jiang Wen

DATE OF ESTABLISHMENT 1999

—trip :
@) tﬁ ﬁg HQ Shanghai

VALUE OF BRAND US $718M
Gt 0l=F LIAEAIR0ISSE(2003H)
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Kuitun  Urumgi
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Turpan
Liaodun
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Korla
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Dunhuang
Bachu
Golmud  Delingha
Lhasa

S=0l= 30t Mz2

339 A= 0|A TM= =35t2t
MIA Z|ti ABINEL2Z29] "._ik

M7 Z|cH AH|X} 2274 & S2kstat

S= sl X|12 ¥iE, EE80| CshX|Ct

22y A|ZRA} 7|3 WS B9 2014WE

22 1000 SHS MO of3Ht Ofant LS
T4|7} Hd | 98% 2 A Asslich 22 B
AQlo] MY B YA, BB, WE SO| 2
A4 Bio| 2 YBS RSO S5 AP} 2
2512 B HOR WIe|QC

=2 C

=

0
r

kJ

S A =5F= 200992 E

I'

[

rarAlel 2B
|

2t st on) E5| 2|8 EE O|0|R|2} A |4
SAMS 12{st 15 S HHEE S2{ot0] 2, 35 ZA|
o o'l =27t G55t 275% UCEH A ==
dde| SME Y YIS L A0l 2

23 22(0| So| Hl&Iet Myl 2D
£ ChAIBEICFRES 22 Oj) olct 2

o A AEFH2 SAQ| O|ZHELt 1249| == S8 T
= Creativett QIE|2[017} B S A2 SHA|O|C. &o| 2
= F7ote 28| 20| thigh StLtel Z2 GlA[0|CE

23 B4 U1 42 AARjo| T2j0|YS 275i0]
WRECH YA, IR UG Bt 47
IS 2|HCh B% ATAOM YT 2= o
=0} 22 ROl MHIAZ 27/0) 12t 4742 X3

283 202 BAERCt

~

(2% 1 KOTRA, 2014. 2)

Gulian
Mangui Tahe
Yituline Jage
Hailar ] yakeshi
Manzhouli Bugt
Targi
Qigihar
Yirshi
Langhu
Ulanhot Baicher
T
Huolinguole i
Tai
Erlianhot Zhe
Tongliz
Tielin
Bavineto Chiteng inlitus
I e Zehong hen)
Hohhot
Linhe Baotou Chengde, g sha
Jiayuguan Jilantai Jinis ‘eboshou A,
Wuhai West Datong uairoy ncheng Auiudao Y,
Shizhuishan e e
- Bei]ing Tianjin Lush vaw
i un,
Yinchuan  ShenmuNorth N\ MU0#°Y infRuRees Dalia
‘Kelan 'Yuanping Bazhou| Tangshan
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Mool Liulin Talyuan " 9 Ysuning JCangzhou Bangying Yantai
Wurwei South} Ganang 7 Yucl Dezhou W
s Yan'an Jiaxiu lengshui N\ 7ipo [Qingzhou City,
Xining Handan Jinan ang
Changzhi Taishan
Lanzhou Honghul o Anyang |Liaocheng Qingdao
Pingliang Houma | ueshan]  Heze | Yana
Sanyuan 4 T Rizh
Theahel Luoyan Kaifeng o | xzhon 7 IO
Baoji Xianyang f Xi'an Huashan Zherbzhou Fulij Xinyi  Lianyungang
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Dali £ Kunming North Laizhou
Yongzhou Nanping
. Weishe Hengyang
unin
Guangtong T Ganzhou i Fibhet
i Chenzhou '9ping
Yo Qfaiyua Guilin Longyan
Shaoguan Taib
Balss Liuzhou Xiamen
Hekou Longchuan el mulhlngmou
Litang Guangzhou Shantou
Nanning . Shanshui Gaoxiong
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