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TOP 100 Most Valuable Chinese Brands 2014

BRANDZ" TOP 100 Most Valuable Chinese Brands 2014

Brand Category Brand Category Brand Category

@ China Mobile ° Telecom Providers @ Ficc PICC Insurance @ New Oriental Fa Education
cec inancial Institutions ‘anghe cohol arbin Beer |
© csc - Financial Instituti @ Yangh .?,, Alcohol © Harbin B e Alcohol
snzaun matie
© Tencent Tencent Bif Technology @ Poly Real Estate Patme | joras Real Estate ©® Dabao = Personal Care
Dabao
© China Construction Bank “g_!, Financial Institutions @ ChinaEastern Airines (@ SEEZME Airlines © crip P Travel Agency
o .
© Baidu BaiEE Technology @ NewChinaLife O NCIsitRR Insurance @© Industrial Bank © X Financial Instituions
gricultural Bank of ina inancial Institutions singtao Beer icohol .ongfor M leal Estate
© Agricultural Bank of Chi R Financial Instituti Tsingtao B m& Alcohol © Longf Real Estat
—
2 o b
@ Barkof China @ !\‘?‘ﬁfi Financial Institutions © Gree G GREE Home Appliances © Hainan Airlines g (ENE!&::: Airlines
© PetroChina e Oil & Gas © Tong Ren Tang 0 Tong Ren Tang Health Care @ LaoFeng Xiang z& Jewelry Retailer
o
@ Sinopec @ Oil & Gas @ China Southern Airines (@) SEMANS 5, Airlines © Taa -Ihta Ppparel
® Chinalife c bl et Insurance © Suning SUNING %5 Consumer Electronics @ Yanjing Beer “ﬁ__ Alcobol
@ PingAn hEESE PINGAN Insurance @ ChangYu CH. \;m Alcohol @ Metersbonwe Meters/bonwe Apparel
7
@ Moutai a Alcohol @ Haier Ha ier Home Appliances @ Robam rOBAM: Home Appliances
China Telecom Aen Telecom Providers © Country Garden / Real Estate ® Gemdale &. Real Estate
ol bt il it
= Ger
@ ChinaMerchants Bank (@) BR & Financial Institutions @ Evergrande Real Estate “.Q..' Real Estate @ Fulinmen ii Food & Dairy
@ vii @Dﬂ Food & Dairy © Midea %8 Dlidea Home Appliances @ Gujing Gong Jiu - Acohol
@ Bankof Communications €y X i 4k 47 Financial Institutions @ sina %ﬂiﬂuﬂ Technology @ R8F Properties ° Real Estats
@ China Unicom o °§° Telecom Providers @ Bele Apparel @ Homelnn Hotels
PiSocana
© AirChina I Herame Airines O 360 360 Technology ©  Eastern Gold Jade @ Jewelry Retiler
DERERT ’( i i E ank
@ ChinaMinshengBank S RERERS Financial Institutions @ Bright i s Food & Dairy @  China Everbright Bank Lank Financial Institutions
o1 maxun
@ crc AT Insurance © NetEase A3 werease Technology @ SohoChina sorofgana Peal Estate:
@ Mengniu ¥ Food & Dairy © WuliangYe 1@&& Alcohol @ Sudleiya FRIFT KA Fumiture
Yunnan Baiyao Aheh Health Care @ Luzhou Laojiao. “EF Alcohol @ Greentown China 38 R Real Estate
GEEENTOWN
@ Shuanghui (&) xecma | Food & Dairy © CRSanjiu % Health Care @ Ana m\ Apparel
@ Lenovo I © s Cars @ Youngor “& Apparel
il ] K%
@ Vanke N AF Real Estate © Snow Beer B Alcohol @ Daphne e Apparel

urce: BrandZ28 / Millward Brown Optimor Brand contribution measures the influence of brand alone on earnings, on a 1-to-5 scale, five highest
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Category Value Change 2014 vs. 2013

Category Category Value Category Value Brand Number of
% Change US$ Mil. Contribution brands in Top 100
2014 vs. 2013

Travel Agency 98% 969 2 2
Health Care 67% 5,441 4 3
Food & Dairy 62% 12,754 4 7
Home Appliances 36% 5,441 8 7
Technology 28% 59,931 4 7
Apparel 21% 3,869 3 10
Telecom Providers 17% 73,970 3 3
Insurance 11% 31,513 2 6
Airlines 9% 7,701 3 4
Oil & Gas 8% 26,566 2 2
Financial Institutions 7% 114,223 2 9
Alcohol -6% 20,589 4 13
Consumer Electronics -35% 1,586 2 1
Cars New 780 1 1
Catering New 411 4 2
Education New 888 4 2
Furniture New 363 4 1
Hotels New 1,003 4 4
Jewelry Retailer New 1,262 4 4
Personal Care New 937 3 2
Real Estate New 9,689 2 10

formance of a limit
s compare the 2014 Top 100 with the 2013 Top 50.

mber of brands primarily drove the decline of the consumer electronics category.

UQE H2t29| 2014 Top100 Chinese Brands
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