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SIMPLEXITY

SIMPLICITY(indesign) + COMPLEXITY (of choice)

SIMPLEXITY
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THE INFLUENCERS

‘SIPSTERS’

Trendsetter consumers who “sip”, or sample new
products and services from many brands and
sources

‘Sipsters’ EHENIEH 2 AHI XSO0 o AAZREH ME2 NS AEIAJE H30(L

1 1

SIMPLEXITY + SIPSTERYS

SUI

MBIA, M22 68, M22 LAA(EA), M22 =8X, MZ22 0tEIAE,
.. OHACI2NSl ME2&2 2B <post mass-market gusto>

HI 2 dIst= 24! X AtLISOPHE®AII Right Reserved.




OlLl 2240l ZZ2 XM E - “TECHNO-FICTION’

20207 2050& 7

Product trend

?

Jl=0] Slof 2& 0/ & 5H}?
2Z0] Slof J/=0] HaF?

St=2 3 A K| AFLISOPHE/ ©All Right Reserved.




OlLl 2240l ZZ2 XM E - “TECHNO-FICTION’

ArZ XHOIl 2Jof D1 = 1t
2 of

User(Trend setter consumers)0il 2ol 320} ot EOUEID#

0010 SMO| BE ¥ 2 YOH, HES S5
It 22 ALOIZ0| BH=0l € 210/}

ALISOPHE®AII Right Reserved.




OlLl 2240l ZZ2 XM E - “TECHNO-FICTION’

User

2020E 0l A 2050E MHAl DIch 2l trendsetters2
ANARCOZE 5= ot UM, K8t Jl=0ll oM &

JZ0Y Olehol EMZ=ANES0l 2 user=2 tt t. 2020 0l Al 2050 DHAI Oleh 2
trendsetter=2 A0l 21Z6tH, AIZER2=Z 1) , | EHoH/\-IC @el grS= ot € A0let
& ettt

HI 2 dIst= 24! X AtLISOPHE®AII Right Reserved.




OlLl 2240l ZZ2 XM E - “TECHNO-FICTION’

- 1 3
mite... |
Pang
{?)(;\1\:\\\ AN 1

TRANSD ERaaAL THERRPELTYC - ..

Magic + D.L.Y + Expression

HI =2 el &t Al X AFLISOPHE®AII Right Reserved.




	슬라이드 1
	슬라이드 2
	슬라이드 3
	슬라이드 4
	슬라이드 5
	슬라이드 6
	슬라이드 7
	슬라이드 8
	슬라이드 9
	슬라이드 10

