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DESIGN WORKSHOP
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Designing better services,
for happier customers and
better lives
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Designing better Services for happier Customers and Better Lives
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Designing better Services,

for happier Customers and Better Lives
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Better services,
happier customers,
better lives
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Total Place: Better for Less

Total Place is a new initiative that looks at how a ‘whole area’
approach to public services can lead to better services at less
cost. It seeks to identify and avoid overlap and duplication
between organisations? delivering a step change in both service
improvement and efficiency at the local level, as well as across
Whitehall.
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Designing better Services, for happier Customers and Better Lives

Service design
process & methods

The D&Cig_n Methods (Double Dlamond Model)
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Designing better Services for happier Customers and Better Lives

Engine0lAf £liE ANA Z2HES HE CIO[02E I2A|A0] BH5R0] Step 03. DEVELOP
CHAEZ MTHERICH ANAE ZE2E20| 871 582 Heloll U= 388 97HK| M mEAE Z My airport roadmap' Q] ZS 0+0||:|0_| IR CHof| A
A, Bt & & OE wESpHel Yrioz 270 | X|Hahzlof what A8 ANAS| ZI=0| BI7GHC} LIS ZIimto] B2 made Ml i =35t
= dafE Heds 40| Ly AUCE Engine 2E7t QIZ2i7t O EE0IUCE ANAS| B LI QIR0 AZ T2 SR M2fell M= S2fot
S Sl M22 MHIAZ BHHE JIXIS 50(1, MH|A 29 252 ot
olce 2ig X0z neNEs Fus) 1 2 3 e 22

(o]}

X

N —
A
B

MH|A F2HPassenger Service Strategy)
. X|I&7 58t AHEtz| =3Sustainable Management Tools)
3. 27PIX| MH|A(Value—Add Services)

0

Step01.  DISCOVER

Engine2 &Ml 2| MRIEC} 2819] AZFS S0 2IMX| SHE Pies o] &
HIRACE. 2|MRl= 2EHA= £ %’iElﬁ’i‘:Hl Zam, 71 oll thet Xt=E OlsHst
7

1 2Af6kE olag 2|MX| S 24 - CIXo|uHel Aztez #HEsia 4
S} A - IS B A QJE EPE Y 2IMRZ TIRHZIRACE ANA

Step 02. DEFINE

ZAHE L2 OET6H mE 1} QIAO|EE 30 Necessary evil, Needs,
Condiions@| 371X| ATE ¥2 4 ULt CIF AR =) *I3E Bt
=0 OPOIEIOF LT HE2alE Sl AE2IE PIE0 2416t £ otolC]

|2fet WSS EHeF a2 RS0

g
i e
R

ANA What we provide

What | What | vabus  What | need
balbsye 1o e bt iy toclay

frue abxna Rapererces

airports of siparnt

32  TOUCH THE DESIGN WORLD LONDON, ENGLAND 33



Designing better Services, for happier Customers

and Better Lives

Step 04. DELIVER
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Step 05.

After Deliver
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Designing better Services,

Joseph Harrington
Senior designer in Engine
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for happier Customers and Better Lives

Informing system level
transformation
with immersive user-research
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Designing better Services for happier Customers and Better Lives

Service design for city commuting
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Designing better Services for happier Customers and Better Lives
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for happier Customers

and Better Lives

Why service design?
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