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'SMART DESIGN’
THE FUTURE'S MEGATREND AND
KEYWORD OF DESIGN PHILOSOPHY

Smartphones came as a blast to the world of design and industry. And the storm generated by smartphones is still

blowing wildly throughout the globe. The key term 'SMART" is being used in various industries: automobile, house
appliances, architecture, fashion, medical services, public services, etc. This phenomena is continuously expanding

to various industries without an end. The adjective 'SMART" is not merely a prefix for new words such as smart-
automobile, smart-appliances, smart-architecture and smart-fashion. 'SMART' is the future's megatrend and

keyword for the philosophy of design.

The dictionary defines 'SMART" as 'bright and intelligent.' Therefore, we can define 'SMART DESIGN' to be 'bright
and intelligent design.' 'Bright and intelligent design' cares for mankind. 'Bright and intelligent design' connects and

integrates mankind and technology. Moreover, 'bright and intelligent design' considers for sustainable environment.
'‘SMART DESIGN' is similar to the philosophy, action, definition and effects of the '19th century design,' '20th century
good design' and '21st century best design.' Nevertheless, countless people today are crazed about 'SMART
DESIGN.' The reason behind this craze may be the elements that move one's senses and stirs emotions. In other
words, this craze is due to the brightness and intelligence of human-centered or usercentered design that attracts

people.

'SMART" has become a key element in design which has influenced the 21st century. 'SMART DESIGN' generates

the lifestyle and trend of this era. \Whether it is strategy or pure innocence that reflects this 'SMART' trend, the trend

itself will continue to become, in the end, the beauty and style of today. And the close relationship between smart
ign, smart designers, smart design industry and smart consumers will complete smart design businesses.

Y

S
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DESIGN KOREA
PROPOSES
FUTURE DESIGN
TRENDS

It is hereby the time where every individual's creative idea and unconventional fresh imagination directly leads to
national competitiveness. As we have observed in the phenomenon of the smartphone boom, a cultural shock as
some say, we learned that design that captures human sensibility is definitely the power that moves the world.
Quality as the base! Design as the winning factor! People have come to realize that design plays a critical role in
making a business successful. And accordingly, advanced countries increasingly demand for the integration of design
and business. This is also the reason why global enterprises are depending on design as their core survival kit.

The number of advanced countries with excellent design, relevant companies from various countries around the
world and distinguished designers who wish to participate in [DESIGN KOREA] continue to increase each year. And
[DESIGN KOREA] has now become a creative space that provides new and futuristic experiences to key international
companies and business managers in need of innovative design and business.

| invite you all to [DESIGN KOREA 2011], an event that promotes design and business, future trends and knowledge,
and the exchange of ideas among its participants. | ask for your great interest and active participation to this
international design festival so as to create a successful and fruitful business event. Thank you.

CHOI Joong-kyung

Minister of Knowledge Economy

2005 KOREA

!l 007 KOREA

JUL
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DESIGN KOREA

PROVIDES

NEW EXPERIENCES OF THE
FUTURE

With the gap of difference in the technical level of products decreasing, the world is focusing on 'design' in the
advent of the current value-consuming era, in which consumers prefer value to function. Design has become
the successful strategic point for enterprises to add value to their products. And furthermore, it has become the
key factor in generating national competitiveness. According to the Swiss IMD announcement made a while
ago, Korea ranked 22nd on the 2011 World Competitive Power Ranking, the best record ever. This result displays
the recognition and appreciation of our industrial competitiveness along with the brand value of Korea in the
international setting.

Celebrating its 9th anniversary this year, [DESIGN KOREA] will be, without a doubt, an opportune chance to
showcase Korea's brand value that continues to advance day by day at the international stage. Especially, this
year's event will attract the eyes of the world keen on design by proposing future design trends as well as new
paradigms for progress in the design industry. With the participation of leading design companies and designers
from around the world, [DESIGN KOREA 2011] will be the platform for integration and exchange, for practical
connections toward design business and for active exchange of information on the most recent design trends.

The current era is an era of integration where diverse fields going beyond industry such as academic studies,
culture and technology are all fused together. [DESIGN KOREA 2011] is the festive gathering spot for creative
thinking, an essential capacity required in such an era. | ask for your participation and great interest to thisevent.
Thank you.

Hyuntae
itute of Design Promotion

President of the Kore
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Due to the world economic depression, inflation and the negative
forecast on employment rate, consumer confidence is expected

to shrink. However, many people will still open up their wallets to
products that come up to their own standard of value.

Products which are true to its nature, save energies, and are
eco-friendly but still unique and creative; demands on such products
that satisfies the picky customers will consistently increase.

CIxlelEsE

Samsung APPS =

- METE

wes Wil
e | s

=3E
SOI7Ix}

S RE 711

NISSAN CUBE Z11

4k Nissan

TEE7 IS FM7{et kol
‘Felysnt e Z240
ig% OFR AKX EE!IOI|_||:|._
Ll o, 28t SHRIECH
20| FoiMAM
U= EEYE

This is a practical model with
the clean-cut appearance
which focuses on 'driving
performance' and 'fuel
efficiency.’ Inside the frame,
itis twice as wider than

the average mid-size car
and the back seats can

bent down so that the user
can maximize its usage.
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IVAR CHAIR

ol|7lot IKEA

LI 22 Or2 20iFH
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This is a wooden chair
which shows its natural
grain cut. With a simple
design and practicality,
it can be harmonized in
any place at home.

E HD 3D ADE TV
FULL HD 3D SMART TV
A4ZXt Samsung Electronics
HE SHECHE Q2 5mm
S HPE2 olLE oixielg
ZiSRISLICH ‘ADLE TV'Ek=
| | S, 3D sFlzt CIXiRIS
Moz THFHSLICE.

.I

With the finest 5mm bezel,
this TV maximized its minimal
design. As a 'Smart TV,

this product focuse on 3D
picture quality and design.
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This is a vase manufactured by
Artecnica, a company which
strives to cut off the isolation
cycle of the craft works by

the artisans who live in small
villages by introducing their
abilities to the world market.

stoigurol &
A MIDSUMMER NIGHT'S DREAM

OtZE|3 L7} Artecnica

XY 1Rl 30l 7l&= =azl=dl
M U= Of=E|FLIF
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This is a light work designed
by Artecnica, a company
which leads to revive the
techniques of talented village
artisans. They aim to make
livings for all the village
artisans throughout the world
despite one's nationality, race
and religion.

2lo|Z= AER
LIFE STRAW
HIAE7I2E Z2tdl 08
Vestergaard Frandsen
%te 22 PPt 3
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Sy

IS straw-type water purifier
which was at first designed for

in countries like
¥ganda, who have
inding clean water.

7
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Kaymac Rotomoulders and Pioneer Plastics

RS =22 3 x-IEt'H Azl20|F
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This was developed for the African
people who live in the rural area,
thousand of kilometers away from
the clean water source.
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FAIRY TAIL GREETING CARD
Ol2H|=ZLI7t Artecnica
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This is a card designed by
Artecnica, a company which
develops competitive products
that will encourage the
survival of indigenous skills_of

Hale TXHY
Braille E-book

+f&&Xt Samsung Electronics
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Braille books are 5 times
heavier than "average books
and have a narrow range of
choices. As aa%olution, this
'Braille E-book'is a device
which allows users to
download and convert any
kind of book d)n the web. Its
ight is innovative
o/existing braille
books. It willallow for a widel
range of chojces for

the disabled
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Under the slogan "Shoes for
Tomorrow," Toms earned its
name as "good shoes."

They adopted the "One

For One" movement which
means for every pair of shoes
purchased, a pair of new
shoes will be given to a child
in a third world country.
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In collaboration work

with Jil Sander, UNIQLO
manufactured good quality

of products in reasonable
prices. This has expanded
their consumer range, from
the general consumers to the
luxury goods preferrers.
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Visitors can raise a virtual
digital tree on the web and
can propose for the decrease
of CO2 emission, and even
donate to support such
action. This place where
entertainment combines
with the social contribution,
was awarded the '2011 IDEA
Design Awards.'
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By adding the modern image
to the Asian beauty owned

by the brand, a flower motif
was designed. By including a
bright, fresh and full blooming
flower to the Evian bottle, the
pure image of ISSEY MIYAKE
and 'mineral water' Evian

has created a more dramatic
synergy effect.
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Along with the nonprofit
organization 'Jeju Olle’,
Hyundaicard took concerns
onways to revive the

local society and donated

a design. They've made a
symbolizing milestone by
using natural material found
at the Olle of Jeju.

evian.

BY
ISSEY MIYAKE
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This is a web application which
varies according to the user.
With just a mouse click, the
application will be installed to
the initial screen. As the user
can compose the screen with
zum apps as much as they
want, and therefore personal
tastes can be applied.
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One can create one's own
camera shape and color upon
his/her taste as its surface

is covered with Lego blocks.
The design can be changed

as much as one wishes and
therefore a new combination
can be made every day. This is
your own personalized camera
in the world!
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MI ADIDAS

otc|ctA adidas
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This is a customized sneakers
which is produced in
accordance to the individual's

decision on shapes and colors.

Evaluating the exact size,
each design can be chosen by
the user's taste. Making the
most comfortable shoes in

a scientifical way, the design
differentiates as well as the
practical function.

DESIGN TREND =

BUSINESS
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As for the company's business conditions in future, many study
results on 'sympathy, smart users, collaboration, interactive and
social contribution' are being reported. In other words, a new
frontier product must show 'how much values are contained?' to
future customers. Collaboration work, customized products or
products which allow to restructure services, public service and
facilities for the public will become the center of new trends.
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RIS HMX|A|FA ST This radio, which evokes

ADE|s Mz FoksH |} nostalgia, was designed by
the Indonesian designer,

This is a hybrid car which Singgih Kartono. A product

uses two different power, which preserve its own

an internal combustion wooden texture and grain, this

engine and an electronic was manufactured in traditional

motor. With the electronic manual ways of artisans.

motor, it starts the car and
as the car stops, it stops
the engine to save fuel.
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In the future, more products will be made centering on with the key
word, 'eco-friendly'. Brands which protect and revive the nature and
create ' sustainable society' without fail will not only guarantee social
standing but also economic success. Especially, people who are
familiar with the contradictory idea of 'possess less, have more,'

will become enthusiastic about products which reduce wastes.
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This is a bicycle for a child's
development and education.
Since there are no pedals nor
brakes, the rider has to move
with his/her both legs.
In return, it will help your child
learn how to balance with
both legs and will eventually
elp ride a bicycle easily when
ey grow up.
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With the solar panel installed on
the cover, this is an eco-friendly
netbook which charges energy
from the panel. Under the lights
of the midday sun, 2 hours of

charging allows for 1 hour usage.

Once the batter is fully charged,
it lasts maximum of 14 hours.
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FIFTEEN is a public bicycle
service of Goyang city which
graft eco-friendly transportation
onto ubiquitous IT. Not only
the residents of Goyang city
but also anyone who wishes
can use the system. Users can
check their distance, time and
payment records online.
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Considering the least
maintenance, this bicycle

is composed only of main
spec gears. It is an attractive
product that considers
'practicality’ and 'classic design'
appearances which go well
with daily commuting clothes.
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This is a LED lamp which
reduces the energy up to 80%
compared to the incandescent
lamp. Not only does it have

a 50000 hours life span, but
excellently designed, and
therefore it has been awarded
the '2010 iF Design Award.'
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This is the first national
electronic car with an eco-
friendly lithium battery. By
choosing lithium ferric
phosphate (LiFePO4) to
seek safety of the user, this
becomes an eco-friendly
product without any polluting
elements like lead or cobalt.
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Window 8 supports fast
computing through Bluetooth
3.0 and USB 3.0 driver.

By applying ambient light,
user can easily see the display.
This device also supports next-
generation interface and 3D
technology.
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This is an innovative product
which 'integrates' the MP3
player, iPod, innovative cell-
phone and superb mobile
internet communicator into one. |
Operations through the touch '
panel, minimized interface rules
have been realized.
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This is the world's first smart
phone which combined 3D TV
and 3D camera technology. This
product supports no-glass 3D
screen, which differentiates it
from previous products.
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KINECT is not a simple game
controller, but a revolutionary
next-generation interface
where complex application is
allowed. It is a product with
infinite interface system which
surpasses the simple game
controller.
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This is an innovative

product which can be called

a miniature version of
computer and allows to set-
up personalized interface.
Apps and the menu can be
re-organized by the user. Also
since multi-tasking is possible,
user can run multiple apps at
the same time.
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This is an application which
virtually reproduces typography
process for iPad. Users can
freely arrange and color various
wooden type and art cuts,
which enables to experience
analogue typography designs.
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This is a LED light in a small
tea cup. Without producing
any heat, it sets up delicate
candle light mood . Since it's
a wireless product, one can
use in any place, at any time.
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This product grafts an
analogue feeling onto
progressed digital technology.
Therefore, it is more
philosophical and allows to
reminisce the past among the
high-tech digital devices.
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A while ago, a local newspaper has noted the current era as the
'TGIF era.' TGIF era meaning 'the era of T-Twitter, G-Google, I-iPhone,
F-Facebook.' This symbolize the current and future where social
networking services and smart phones become the general trend
of time. As many people own 'palm PCs' nowadays, radical and
innovative products can lead and change the world.
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