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Designer Ji-yeon Kim uses
everyday materials to show a
sense of existence or potential
that is different beyond
everyday life. In addition,

she continues to create
designs with environment

taken into account.
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"GUMBOOK" is a brand made
by Amoeba Design Co.

We are working on a project
to share warm and happy
communication among
people. We make card-book
series which convey warm
messages from everyday life
with a simple text as well as
illustration, and semi-study kit
series on design education.
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an organization of designers
who deal with things based
on oriental thoughts. We
established the organization
with a purpose to 'find and
provide diverse stories about
things to people." Members

search for multiple possibilities

about design through studies
on various viewpoints about
things and like relationship
between human being and
the environment.

"Knock" is a design group

Composed of graduates from

the Department of Product
Design in Kaywon School of
Art and Design. We develop

our ideas with themes of travel
and photography. Most of our

products are made of natural

materials. Products with simple

designs for people who love

to travel and knock the world's
door enriches the meaning of

our brand name "Knock."

1ING DESIGN GROUP" is
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www.the303.net

"THE303" seeks for a concept
of design full of happiness. We
strive for the designs that give
— our customers little surprises
that 'wow' them. We make

CieEaRE DZ450] ‘'wow(2A) handmade products which

A2|E Mol ZsS e & moistens the dry everyday

QEZ S=0| 715 H2I C|xfel life of the customer. We aim

IMEZ =75H|Ct M| XIRI to make "design which helps

AH|XIO| OF2 ZHMS T £ Q= people live an enjoyable and

#eojol= REZS TSI energetic life.”

‘SUD 7R UME QIS CIXRIS

=HZ gLt
We strive to make products
that settle in your heart as you
use it. We make the product
which is also substantially

g needed, and more than merely
a superficial attraction.
We present products which
serve the hidden needs of
customers and trends of the
future. We enhance a product's
practicality and efficacy by
re-creating current products
from new perspectives.
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T ORI ARCQE= "nH™E "Doo Design Studio" persistently
CIXRRI ZMEE F+67 |Hih= tries and challenges for new
LIS A0 =S 5, T2 designs, rather than going after
A=} =F0| ARRIS2Q| 010|C|0E "stable" concepts of design.
SxIA 7|2 Higk= njeoa "Doo Design Studio" was
ARIC|ISLICH TRl MH|A founded to open people's mind

oo 22 QMM AIRE 4 with inventiveness. Along with
diverse design services, "Doo

QU= ORI MZSE MERILICH
Design Studio" provides design

— o products which may be used in
T EIXI. I—I our everyday life.
AE |:_| (=)

www.doo-ds.com

"Drawing Project Y.11" was

established under the motto

of "enriching the everyday life

which may seem trivial but never

is trivial." With 2 designers on 4
the front, "Drawing Project Y.11"

unique products of designers

empowered from little but

precious memories of the people.
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www.y11.kr
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www.design-virus.com
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www.dcell.co.kr
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"DESIGN VIRUS" re-defines
and re-forms materials which
were once seen as mundane
and too common. Through our
work, we would like to expand
the ground for these materials
in the design world. Under our
motto, "transmit the results of
our new experiments like
a highly contagious virus,"
we are engaged in various
design activities.

‘|

A2 SHTl(happy),
1Z(simple), =%(normal)2
4502 Sh= AMiE CIXIR!

SOQYULICH 2 ARSO|
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Agsl ARISS s
3l 2= 20| ‘el 2ERLICt,

"Dcell" is a studio that designs
products with its philosophy of
"happy," "simple," and "normal." It
is our aim to make many people
happy using our various "normal"
products in a simple form.
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TIXRI AR R QM= 'STUDIO MINJOUNG. C"
2008 MSAl0lIM B3 U= began its first steps in 2008
CIXRI7 |HES KI5 as "Minsujoung. C," in the
TMSCIXIOIARIAEL|Q of ‘BIaEM  Seoul Design Studio which
2 AR CIXRIAZC|QIL|C} supports competent design
UAKS THEISIH CXIQl0]| Chat companies in Seoul.

s HIBKS 2T 0|2 HigoR By observing everyday life,
=rlen AL No| 7i0E HES 'STUDIO MINJOUNG. C"
alsLct sets clear directions for

its design. Based on this,
"'STUDIO MINJOUNG. C"
makes products which are
fun and practical.

www.fancym.com

g CIxfRl otiele AZsHn 42

/ / . Mg, 27 22 HES 2rsof
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Q= THAIZT BH=QL|C H
gzl ziastcixls sue B
sl Tixiel deire agsts Y
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YOU RRE PERFECT

"Design M&M" is a stationary
- brand which puts much value
- [ . on making "friend-like products
that one would like to have
o “\& for themselves."
@ ‘ With the purpose to make
- L simple and practical design,
& &%  '"Design M&M" produces
a o character products and gift
\ ¢ O products which makes peopl
- we love full of happiness.
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www.designone.co.kr
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www.designhada.com
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"Design One" makes products
that combine beauty and
function. Our design philosophy
that "simple ideas may change
our lives" is applied on the
making process as well as

our final products. We complete
our design through original
thinking and detailed analysis.
We make diverse challenges

to make products frequently
used by customers.

‘TIXIRlSICH = H ABII(Fun

style)g £75IE Cixieles

M2 HHCRLC M St
sfLiotct CixjolLte] ofolciofet
SIE7F Y IBNE, 7IE7} Ehe
MRYE 25 4 U2 71z 20
Cioset 7122 FSEIC

o /IE\E u=s

"Designhada" is a brand which
specializes in making design
products in a “fun style."

The idea and wit of designer
is reflected in every single
product of our brand. We also
make various experiments on
existing products to make it
more practical.
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www.redcloudy.com

‘HEZRRCI BEE Hhedt

rED in 'rEDCLOUDY" is
red; rED is passion. "cL(

| is not just a cloud; "CL‘
QM =
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is a dream as well. Our

symbolizes the "red cloud” =
which floats in sunset sky. It
symbolizes the "TEDCLOUDY"
products which colors people's

! lives with little elements of joy
of everyday life.

o
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i3] 25011 A2

‘HEZRRC MES JEELIC

AR} 251 bie} H=meIEst
2751z 0120| ZES E50IS

UL ZOIN AfESIOH, ARRISe]

32|0ilo|E|= FCIS MK,

%% %% %%
e 0%%%7%0%%% %% %%
07070%6%%% %% % %% %%% %
"""."""' 9.9.9, """"""'
> '\?"""

y

"Red Point" consistently
challenges creativity full of
energy. It is a design group
which steps along with
the multifaceted culture of
the contemporary world.
Beginning from adjusting the
viewpoint to the needs of
customers and users while
trying to reach our goal at
the same time, we present a
creative coordination for a full
and enriched life for people.




| T T —&— (T

=) CIXfQIE 2|0t 2011 bl=[=bN K]
244 E2= + 32[0f|0|E|E + H|XL|A = AOIEC|XfOI opt

27|

"LUCALAB" is a design
ZESH= ClXIR1 EHRHEQIL|CE which pioneers creative trends.

‘2R B A0|M B TS "LUCALAB" aims to make
ARXIE MZlsi= DRIl HIES design products most needed
o= TXF SR EIXlOIL‘I E3= in everyday life. When we
JHetEl ORI ClHio A design, we think of the user's
AR, QIR0 AR gg lifestyle. We design, produce
CIXIQl, R, TlEhIC and sell accessories for digital

devices and interior items.

EIEEHE BIEYT'= T2k TFARI
=o ‘2l(re-)'et 'PEHB IH5N'S Lot ) B
‘Zem(blank) 7} AEHE 0202 A, The name REBLANK |"s ﬂ?le
ZUHo| chEOl R CIxfol synthesis of tr:e pref:x re'»
7IRiLict, biefxin Yujshe and the word ‘blank,” which
RIS SIAO[Z2I5(0] 22 means "infinite possibilities."
- "REBLANK" is an accredited
HECR BSofdLCt. recycling design company of
227|2 ol Ldizh= 2HE the country. We make new
SHESE| Plof AT LUSLICE. products by upcycling wasted
resources. We are taking
the lead to resolve problems
caused by garbage.

www.reblank.com
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www.mamanbebe.co.kr

‘DiLHH'= Lokt E CIxto|H7t "Maman Bebe" is a brand made
EAT 010 Helg HiEloZ o= by the designer who became a
HaHeQlL |Ct CIXfo|LHe] o2l mother. She was inspired from
AE2 28, 22719 LUK her experience of childbirth
CIXfoIo| 2Zt0| ElL|c}, EfEt0|Q} and raising her child. Beginning
walo| 22 QoleEoMeE shale  from her own childhood, every
oI M0 0|27 K| CIXIO|L2| moment of her quotidian
22 X7 77| PMEILICH life, like raising her daughter

becomes an inspiration for
design. From baby products
such as bibs and rattles to
character dolls and cushions,
every product goes through
the designer's hand.

BE
CIxpel

www.modudesign.com

‘DECIRIICHEESE+'E AKBXE  “ModudesignICHEESE+1" > /
Z{Z10| XHAIZEe| 2f0|ZAEL0| makes unique and fun
a2t M2 CHE 228 2E 4 s, stationary, fancy products, - .
SESIT ZH0UE 27, MA|, office products, and living
AP U MSIRE =0 yEtsh |Ct products which gives the il -
THA QT RPHSIE K WH20]| customers a different feeling o S
ARAK= ‘%|-='5H =0t = according to their own lifes P
AZESHH CRIOISH |} Moreover, when we take , > d
photo, we put a big smile il

our faces and say "CHEESE.
We design thinking of the bi J
smile the customer will put of
his/her face, as when he/she
says "CHEESE" in front of the
camera, as he/she uses our
original and unigue products.
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The French word "monde"
means "the world, people,and
popular." Through our design,
we help people become closer
to the world. "Monde" makes

more comfortable interior
items throuch its design.

By producing graphic stickers
that enhance the atmosphere
in a simple way, we make our
every customer professionals
of interior design.

H |0 I_ 9."0 I ‘HIOt A0 ARC|Q'= ZRPHAIO0] Through crafts made based
7|20 2 SoINIES Sall, 22| on the spirit of artisan, "via K

IE2 Sall, 21
A = Elg Fdut I A8 8 2 studio" makes products which
—TT MZS ok=Tx} hich Zojol incorporate the sincerity of
MEESE | FE | TRkt e handmaking, and modern
7IXI2 M=ol 27| M, ‘ol sensibility. To put the values
TEHZ(midi couture) HIE At of craft such as "warmth,”

"tradition," and "authentic"
to our products, we apply
the "midi couture" process
to m?kg—our products.

www.viakstudio.com  HAIS miEL|C}
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The fancy design brand
"BBIDDAK" makes various
design products by using
unigue drawings and
interesting patterns. We plan
our high quality products of
domestic illustrators to be
used in everyday life without
much pressure of budget,
and finish by using design to
differentiate our products in
the design world.

Aragebp

WWW.SgSgWg.com

"Sang Sang Nal Gae" seeks to
"design enjoyable living space."
"Sang Sang Nal Gae" designs
and makes products which
solves little problems faced in
everyday life. To make products
which help the customer enjoy
a more fun and efficient life,
"Sang Sang Nal Gae' tries to
find new ideas by observing
the everyday life of people.
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www.soyoudesign.com

VIR 42 7IXIE CIRRISH = "SOYOU Design" was founded
SEZ 2009H0] A in 2009 under the motto of
AQLIXIRIS 27 HIATIEE, "designing the value you want
2EE So|olo[|iS CIXRRISILICE,  to have." We design stationary,
2010L0}l= CIX[OI7 2oz desk items, living products,

OO R HIX|7 [HIXS woton etc. We were certificated as
SIRH= ‘SBAMSARIEARIES a venture business in 2010,
AR Q00LERIE'S X|2ut0} the quality which is very
RIS Bk 71 UBLIC special and difficult for design
companies to obtain. We are
expanding our business with
the support from "SBA (Seoul
Business Agency)'s Youth

Business 1000 Project."

Molet EAEE LA £ U=

SUSS CIXIRIFLCE

"STUDIO DING DONG"is a
design studio that started out
to make bright and funny
products, like the joyful sound
of the doorbell, "ding-dong!"
We design fun and enjoyable
products which are inspired
from everyday items easily
neglected.
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www.spacebastore.com

'ATHO|AH} AEOf= 5 mOCH
HSH= AH[0|AS BIS0IFE
‘AT0|AHY 7|(key)ME 22/
72 SIS MiEEks 27
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HZE 2hsuch

«

AELCIQ
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www.mobile-tail.com

Like a space bar that gives
you as many spaces as you
want whenever you push the
key, SPACE-BA STORE is a
stationery-living design studio
that provides as many designs
as you want whenever you
imagine something pleasant.
We do everyone the pleasure
of making good products.
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"'Studio'®@_O Factory" makes
design products that provides
a creative and fun experience
to contemporary global
customers with diverse
identity and activity.

We aim for designs that are
more and more memorable
as one uses it.




| T T —&— (T

e CIxtel=2lot 2011 elcicixtolu
250 EdCc + 32|0f|0|E|E + H|XL|A = AOLEC|XQ! ol

AI, I_o I ‘AlZI0] X|Lt= 0F2 2 Tok= afa, "As Time Goes By »
[ - 7pH1, OfECHR =701 =S (Kor.: Siganijina)" is a design
IILI. XMBoz ol C|XRIAEL|Q studio that specializes in \‘ A*
QlL|Ct, =t JHHR 0|9 EAMS making "cards," a slim, light ,
Alg{ 7IEkSt IR e QUF|EO0l and beautiful medium of
QU7 DISOIX|ER G, ZI8HA sending one's heart. P D A
oo 2712 Y2 oKEH! By highlighting the small s |
www.astimegoesby.kr  ‘KITIZ MZISH= CIXIQIS Bt It and light quality of paper, | PR

we make 3D objets with
simple structures. Using
soybean oil ink on
environment-friendly paper,
we complete "a designs
mindful of the Earth."

or= o UR0['E AlE S0l S0IUH
=T I AE2|Z HofLio] AH[RS0lA
=257 2l =,
| W KoM ABShE MES
www.alluy.cokr e Ly gie alo) ziEe
Ol&S 0ld2| 2 2oIE 7H &
QICl= MiZES HIEtO 2 X0l
HNZS A7, M=

"ALLUY" strives to tell
customers the stories hidden )
inside items. "ALLUY" designs <l
and produces design products 2
with the thought that "moving
emotions felt from everyday
items in everyday. life means
much more than the artwork."

J

T TR
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.
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www.and-some.com

CIXIQI EZHE M2 2ol The design brand "&Some"
olnjet 7IX|E E©e AlEst presents simple and unique
SLIFSCXRI AZS MIQtSHLICE design accessories that

0o AIZS0| meHSH AN reflected the meaning and
SH0{7h= TSt 0jok7 17+ M=ol value of everyday life. To design
RIAAZ| 22l & QI 2 motsin comfortable and modern

QEEt L7lo| MES okSLC} products, we incorporate

various stories of people's
everyday lives to our products.

oH * "And-so-on" is a design group
(LI Y made of ceramic artists.
"And-so-on" focuses on the hand
made process from design to
www.and-so-on.net production to seek the real
value and meaning of craft.
We are expanding the limits of
ceramic art from environmental
ceramic art made possible
through ceramic design

WAL'S EXIZ HB3 CIRfOILS
2 e CRRIIEILIC

Zollol ZIRst 7HxIet olo|E Sxt
Sl HAR'S CIRIQILE] A

SOl M=ol =510, consulting, to the interior
A ORIl ZAE=E S0t B-EEAL,  installation of ceramic arts.

QIEl2|0] ER7IX| =X HRIS

S5l AFLICH
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WWW.ecojun.com
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“'~4-~—-..*._:_‘ www.ecobrg.com
"ECOBRIDGE" designs under
the motto of conveying
environment-friendly
messages that connects
people and environment.

\We make our products with
environment-friendly materials
and methods which enables
the realization of "thinking
about the environment from
the smallest part of life."

CHS MICHE $i3t DRicixielg
Z751= M2 A7

I BEHTILIS 7| ZoIAE]
7 ix| eEestEe
FA8157| Sl w2iiLIC,

ol BEZDILI'| Xjx| AmRloz
2l moligole ikl U

1 ol2 3} &7l ‘oj=alzt
A

= UST[0fl 7|Re|T USLIC

E o

El
=

{0

The seoulite social company
"Ecojun Company," seeking

for green design for the next
generation, strives to minimize
harm to the environment from
design to disuse. The sales
profit of the "Ecojun Company'
is donated to the "Making
Wells in Africa" campaign led
by ecojun company with the
names of the buyer/partner.

/
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www.nobelsseflo.com

‘RIS Bt Qizte| xsls
FTeln, ol xstg HEIAA
= MESS CXIRIBLCE AlSat
%, 2EH2 S5 ZZHObjective
space)E M2 HAEstod
ALEXIe| 22t RIFEiLICt,

ESE Al S0M XS 7R

L4 ol MESE R

‘0[RtCIXIQIS 1989H0]| AE
2O SIAILICE, 7|2
D20 MRl SECIXIRI,
HOIXR! & Ja2t= XMdtol| ZE
CIXIR1 AMH|ARO| 3= HRO|L,
2008HLE 7|E Zidut HaliohH
INNERTIME 0|2t 2= "IANDesign" is a graphic
EXFROI A JHtS 5l Lo, design company founded
1989. Our main business
general graphic design servic
including promotion desig \
businesses, publishing design
web-design, etc. However, wa
are also making products on

x

of "Innertime," along with the
current graphic services.

0|2F
Cixfel

/

www.iandesign.co.kr

our own under the brand name.
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"Okism" designs products

which realizes the harmony
between the environment and
human. By freshly setting the
objective space through objet,
plant, and flower, "Okism"
stimulates five senses of
customers. We also make
products which has users feel
nature within the city.
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www.hyeranlee.com

HYE RAN LEE's products are
designed by utilizing familiar
items inside everyday life. By
making products which realize
the solid but detailed structure
of metal, the designer seeks
Lict to give visual delight to people.
"Pasta Jewelry" is also a metal
product based on such idea,
and an artwork with the story
of everyday life.

ASRIE T Uy

"INCROMA" is the gathering
place for people who want

to make the world beautiful
through design. We specialize
in everything related to
product design, such as
designing, producing, and
planning. We are making
various challenges to make
art out of life.

o135 2n}

WWw.jeever.co.kr
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JUNG EE EUN's design is
based on the concept of
"readymade," which enables’a 3
diffrent experiences'ﬁy ‘takihg'.;;_ |
different viewpoints on Ih‘é’ &
same readymade product.’
JUNG EE EUN's design'is -,
based on "open imagination."
The designer is open to the
A idea even at the "moment of
¢ throwing away rubbish, or the
L] 4 moment of looking at the dizzy
4 atmosphere of a supermarket.”

7

At

Www.jungeegun.com
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www.commondesign.co.kr

"Commondesignstudio” is

a studio which makes
"extraordinary" design products
made by a seemingly ordinary
designer. To complete a

FHUCRRIARL|R = L7 HHsH product which thinks of the
HOl= Cfxlo|A7t == "EESIX|  customers, a product with
42 CIXRRI MiE ARCIQYLICEH a "nice design and rational (or
HO U2 ARS0 AZE & U= reasonable) price" for more
'ZE2 CIXQIn} 82Xl 7149 HIZ,  people, "commondesignstudio”
AH|XIE Mzi5h= 0] MIZ0| is making various approaches

Mgz FRCIXRIARCRE  todo the job.
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www.kittybunnypony.com

0lZOfZILIC, 5t kel
Cixlo|LiS el ZakwzlolHe
Saf 2isofl Cixize

Y MES MEo|1 UHLICH

"KITTYBUNNYPONY" is a brand

specializing in fabric products.
We make various fabric
products which goes through
100% domestic process with
a careful management of
quality. We present colorful
products made through the
collaboration of designers

in and out of the country.

712012 OfSCHR Aol
Ssiz BT J/2E 23S
F751 si=giU ofojso]
a5t 272 S0,
RISHRISHS0| T SHAQ| 1EaiS
24 denol= MZS BHsLIC
DLOFEIRl 22 RIS 4 Qs

A= =2 MESS ClRIIELIC,

"Kiwoomaru" is a brand that
focuses on "kidult culture”
which dreams of fairy tales
while looking at the beautiful
environment. We admire
people's innocent desires, and
make environment-friendly,
warm, and fairy tale-like
handmade products. We design
products with detailed touches
which stimulate the sensibilities
of manias and more.
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www.tazdesign.co.kr
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0l0p7|et FAS ERfoZ 4
U= MZS LS7| 26l 2007
Ef=IHH|SI0Z 0| o=

AIEfE CIxiRl 50| X2
EI=7} =G BIRE
THO|+ZZH+22'E XIS,
SHtSILOICH AREALR] XHO|RUT
RIS o IPHEE £ U=F

HNZS CIRIQIELC,

oj2El
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_www.designfountain.com
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To make products that remind
users of stories and memories,
we started our design group
with the name of "Tazcabinet"
in 2007 It is now reborn

as "Taz." "Taz" goes after
"fun+style+energy."

We design our products to
convey fun and amusing
stories for the customers.
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www.touchdgood.com

>
B

o

[

E

m

S

Nn

i

- 4o

o 0
i
rior
N
N
5]
N
e

0
H

:

ol
&
30
i3
L
iu}

"Touch4Good" upcycles the
placards and ad—boards at
the subway station to make
bags and accessories with
only one model in the world.
Part of our sales profit goes
to supporting the children
with the atopy from needy
families, and participation in
environment education camps.

"Fountain Studio" is owned by
designers Jae—won Yang, and
Hyoun—jeong Lee. Through
outsourcing projects of
design consulting (producing,
editing) and personal design
(living accessories, lighting,
furniture, etc.), we are making
the brand image of our studio.
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— XHo 0] Y= CIXIRI A isis" '
_u_.IE_EI. fi0jet RZ0| [RER1 LA This is "Fun Clock," the desid
I_ E = | N=ES x—_rlo}— Z=AEZ|Q| C|XIQI clock brand of "John Story"
R Al ERHE ‘mEEFQ L |Ct, WEa which aims to make design
‘A7[sk, xHojLtn, 20| Lo clock products that give fun
312 W= sk2o| ‘n(Z)y2 sfadsied  and laughter to the customers.
= = We interpreted the Korean
www.johnstory.co.kr ASRIOA 2112 ENHEE & = N p" “in *singih
Ql= CIXII0| RAME|E 2 BH|C} character 'go” In "singiha-

go (mysterious), jaemina-

go (fun), usumina-go (giving
smiles)" as the Chinese
character "&(which means
"high")." Thinking that mystery,
fun and smile is some of the
high qualities in design, we
complete the design to give
the utmost joy to customers.

|0 | w2y =

www.p-lamp.com

‘Z0I2t 'S Al "PAPERLAMP" loves "paper"
'HO [T QL|Ct, CIXIQIREIA and "moon." Design studio
AMge 'sol'=2 ZMo| &2l SAWOL makes emotional

CIRQIAES Ot= 1 QI&L|CH, design products with "paper.”
Z0|2E Oloj| Hhelso| HETS The light which looks like the
Cio 22 S5t RS AlRSH= full moon captured in a paper
ARRHS0| BAlSH= =5t mokske envelope, helps people relax
L7 4 9lE= mopsLct and feel comfortable.
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‘HO|HI'2 2|o| Uikt ASSH "PAPERPACK" was founded E‘IIO I.I_.l.'l .ITI.H
7|AES 7125k 2l to tell people that it is very i b |

Zdo] st A=SE U2 |7| 213l valuable to record and ]

DISO{NSLICH @2f=! Jo|Lt remember our everyday life

TX|, i S Clokst ETE0fA and valuable memories.

ozi2 olom  0|2f5t 0jo|C]0f7 We are inspired from various

s & M, 0|2{3t oto|C|of7t - X 4 book www.yourpaperpack.net
Zmso| IEIXLE H[0[0[20] pu |cat|on§, such as o | o0oks

BIE|=2 CIRIOl MIRHBHICE and magazines. We design and

produce to reflect these ideas
in the contents and layout of
the publication.
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www.putree.com
® P 0I0IXIZ BHS0f Lz} QUssLICH,
o
. "PUTREE LAND" is a brand
E 4

owned and managed by the
artist. Artworks are made
from the illustrations drawn by
the artist Putree. Along with
making products, "PUTREE
LAND" is working on making
children's books.

sHo}
"Haeah" means "disentangling
me" in Chinese characters.

www.haeah.co.kr Disentangling me" means
learning the basics. "Haea

SHof= BIXIE 'LIZ ZoiZiclet= seeks to make honest deg

ojn[QlLict. ‘LIE Zof7ici= e We strive to present desig

7|22 Uo7 HH= 74 =B L} that customers can rely o
‘sfopi= 7120l S4lstoi st glo]  for years to come.
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