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0|2 322 2871 TOP 223/ Jarden. Russell Hobbs. Hamilton Beach
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Presto Dual-Basket ProFry Breville Smart Convection Oven
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The Cuisinart Smart Stick Zojirushi Neuro Fuzzy

33 oE7|, M Xt=7|(Chopping), FAtet 227|5. 22 0|2 s|Amf=at
CHeFeh Blalvls. MEE ~E|Ql2] TRl OFA|QHA| ZHtet Q17 7 sHHA 2

ALEAF 2-HO| £, Eojzfol S0,



O|FAIE HIAE 217] X|E / COOKER

$30~$70 Al0| &Y. HA[HE. Z2HAME HF0] 17|

=5c.

Crock-Pot / Crock-Pot 4-Quart Oval Slow
Cooker —Red $24.99

HIAE HIO| 19]. 3~42120f AEts 88

H2 X 7|52 Zattt 371K € == 7)s.
OFR AP | OR3t 24| 22| 7ts. AP 2R
TRIQIX | AT [MET M AFE 7Fs.

Cuisinart / 3-1/2-Quart Programmable
Slow Cooker $110.00 >> $40.49

OlOFE 191, EIRld CIAfel. =221 MY
7ts. EHRIHE. 24A|2H 72 ECH BIY EA

Hamilton Beach / Set 'n Forget 6-Quart
Programmable Slow Cooker $59.99
HIAE HIO| 29|, LED CIX[E HEE T4,
37HX| At ZE| M. g RISt MY HE
=&l 2 2E(Clip on Spoon).

7|, 54 25 AT |MAT| AR Tts.

Frigidaire / Professional 7-Quart Slow
Cooker-Stainless-Steel $79.99 >> $67.04
HIAE HIO| 49| / OIOIE 4.
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Cuisinart ZI0}E / Prep Plus Food Cuisinart / Mini-Prep Plus 4-Cup,
Processor $290.00 >> $149.52 3-CUP Food Processor, $90.00 >> $49.99
OOFE 19|, 9-cup CHEZ,. OHORE 29|, O|L| F£= Z2AMA.
AT M7 AL 7hSE o Ra| AR Y. HA 2EE H=2 &2/ 2=,
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Cuisinart / Pro Classic 7-Cup Food Black & Decker / 8-Cup Food Processor,
Processor - Brushed Chrome $129.99 Black $49.99 >> 39.93
HAE HIO| 12|, 7-cup & . 21 HE0] OHORE 42|, 8—cup S OHH QUIHE FA|.
FEIFMR|=[0] 0 HIF Cte = CIst SAlS AT M7 AE 7ts. AHIQIZ| A AR AL

20l Eoi F. R=7|/447| /2467 24, Ze 2|ud 2t 24 |23 JiS.
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HIZES AN E ri7R 2 A9E &7 o2 AN, 53] e
Aoz dejxl A3 719He] 7 Aol dd kA aL 9lom Sell-
through Rate(#1] £5)= 54.1% = 7]go] FAFs17]00 A3 HAlE] A
Z Yeia 918 The US. 34 B SH(EPA)A HZ a7 A& 0
2 dquR A digk NS 719ENA Bt Jon 20129 o] F
ENERGY STAR A 7}elaLe] gl lmestal glof 79| mal 4] ofuA]
A 7150l D57t Ho7kAL 9l
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Green Mountain A|Z X[ul3] &5

Green Mountain Coffee Roasters®] 73-$-, Keurig brewing system .2 |
A2e AT, Agvo]A AA&A YA E £33 9L Green Mountain
Coffee Roasters+= 20065 Keurig Company 2 g abH A} A 78] 18] 31S-
Green Mountain< 2011372 Al&alA 1 F2E el on California
o] 719+ 511 9+ Deidrich Coffee 4.

2012 74z tjo|3{ TS 2

Product Sell-through rate Median end Price Total Listings Total Bids Total Sellers
Coffee Maker 54.10% $66.70 15,798 56,885 12,930

2012 OIOFE HIAE 2|RAHIF

BUNN NHBB 10-Cup Keurig Elite Brewer
Home Coffee Brewer 121& AHm|H|0|7 / H|AEHIO| 12
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Cuisinart / Brew Central 12-Cup Programmable Coffeemaker $165.00 >> $78.90

OIORE 19|, 54K ottt ZafAlsh CIXIQIo| £&. & 571X| Z2{2 CifsiA 4. 0~4A12H1~4

=3t Z(cup)AtO|Z Azt 2k MEISI0] of|ef7bs. Aka HE 71522 o HA| Hof 28 ZHE &%=

of g, ZE S HA VIS,

Keurig / Elite Brewer - Black $119.99
HIAE HiO| 12]. 1212 Z& 74l
SE00|7. Cifet Hulet F& WE0| AUB.
SE MBS A& 22

2! E3[0|(drip tray)= A7 [ME7 KM=
AR 7ts.

Black & Decker Brew'n Go Personal
Coffeemaker with Travel Mug

$19.99 >> $19.00

OlOFE 391, 15 2=2| oIzt 2™ HulE
U2l ®ME. 2 QIR AR AXio| BT
SEAte| & ECof| MEsh Alo|=. OTe
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CANADA best selling product 2011.12

S0[ 718 A& s/ 7HLCE
2012/13 North American Appliance Market
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71241} 74R| 7 5812l Coffee Pod Machine 2t 1912 Fm|o{Al 217]

Wi
(¥

FHLICIOf|A Coffee Pod Machine2| EHilf Z7}

A5 WAl AL A HF AE(CAGR) 7T%E 7|23 01, E3] Coffee Pod
Machine©] AH]|Z}pol| Al Q1715 Ea L. o]2fgt A WAl s F7}e)] 3
o], 237k Fuf7} 2011~2016 E0AEe] 44 5T 219, 2011
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(pod) ¢} 7HE 2] A (cartridge) 7} 1= o1& LAro] AAF] Sfol] A= oS-
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ENERGY STAR 7HE|22| / &5 RF2loM HEIMoZ B2 715|112 HEAI7|0AL & J0|22 &

% £E2ASe STt 20| 27F

ENERGY STAR

INTERNATIONAL SYSTEM FOR
ENERGY EFFICIENCY NYC

F g7 HED, WHED, ATIMET|, MED|, W2E7| ®ET|

71 Lk F24Al Z7| =817 (central air-conditioners)

Lk 7| ALHE Z718317| (room air conditioners), 8H&7|, A& ME7|
ARE7017| HFE, LES ZLH, 2/fHEF7|(external power supplies)

Energy STAR QIEO0IHIEIS AL28t 2| EAIZ
(end-use products with an ENERGY STAR qualified adapter)
CIXESAT |, HASSAT|, SAD|, 2914, SEEAE7|, CPISEA], Z2lH
UAHE R (all-in-ones), BFEIAMH]

2H|XFE 7HH ElgfH| ™, 2C|2FA], H|C|2EK|, CIX|ZE-otd2T Hehy|
Energy STAR QIZOIHIE S AL Sl 2| BAE
(end-use products with an ENERGY STAR qualified adapter)

AEEt, Folg, slagauid

B —

ClE{Hll Z2EZ &I3|H|F MH|A HMS7|(Internet Protocol television service providers)

ASSEY|, FUTEP|

== =TS, LD B, 29717

Y HMEE 2HE7|(ceiling fans with lights), 2418 =M (decorative light strings)
Aol 7H Za[87, A7IMET|

Aeig &2/ o] Wa A WED (commercial solid door refrigerators and freezers)
AI7HE ey Q7N FEERA AL W HF



Source. GfK TEMAX Western Europe, 2012
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2011 A9 A 7RI el 201080 Hls) $4k 0.5% 718

e, 2011 387] A5 @ 7hd du e A1, 2252 ojdgol
a2 AR 9 Azt g lel 809 frEE 7IFFeH o= 2hd &
7] thH] 33% #ad AN, 5Y, LA S-Fgo|u= 2010197 1] w8
|7} 27188, A AL E3] EQ] FHEZoA] B FuE 7]

8. A, *‘71*%71 AL RADA T WZAE (o), AE7)
e ASFAE BAS. 20119 427 UE&@Eo A9 rfjgo] F 25
FA4E B W), e.xEgo} mRxol A kel i we

]

271 3l 538 13} ZEn| ) Algel et ERMET) AR 5d3t o
AEZofol M= 3 FHH|aLE] Aol F53 FES B

2011d SHHA TF ] 7P AL S84 4%
& HIAE. 2okl A 9] g7k Arf 7 200601 o] F- H A& 7]
A 20% AEES BoH ZHE, Fapuol SRub|oh AA T
S7FEE AAF SEAIE B Y anlAEo] W 7HdES wAskaL
A2 ag FEAFA e A0l STk en 53] Aol %ot
AA A71A1H 7], 34 A7)l ek o7t S0tk shAIRt ik
o= 4 7HdAE]2 2008/091d 2] #17] ol 3 & H=rF o AbdEok
wo R vg 1, 9e A AT o] 4-8-9 %Lm_c_o;,_ wo 08 71x7]9]
=2 AIAE ALS SR I7EE o)A SlE. Wb w3 ZHA
FE T=I =] 7P A AqAL o] BAo] E R *JKHZU-’ U

il

20114 M7& 7HHAIE Eofat 2010 | Hst

Q1 Q2 Q3 Q4 Q4.1 Q1-4 Q1-411

2011 2011 2011 2011 /0410 2011 /Q1-4 10

1002t 72 1002t72 1002t R7E 1002 RE  +/-% 1002t 72 +/-%
&7k 7,836 7,416 7,996 8,160 =2.4% 31,408 -1.6%

Es M b 3,704 3,259 3,450 4,646 -1.9% 15,058 =-0.1%



ASHE, M2Y| & 2% S/t

2 12

AA 27Pd gl S7HA AEA 2871 YA |ier], A

FAE&, o] =go]7], AEde|EY(aLH]7])9] Full= 201019 vlS) 2+

w7} 3] Ho] AR A7) g 20101 9] Frfde
1 3z

o

S Eo w=d AAZ R MALFE A A
o] 20173744 501 Uk 7ol 0|2 R0 o (GIA "Personal Care
Appliances: A Global Strategic Business Report”, 2012). 7]Q1 A&7Fd +-
oA = AEAE, A7 (Laser/IPL ), 794 T+ 717](bear trimmer) 2]
B} 5738

20114 M5 718H|F o2t 2010 cHul st

2871 M= sSqd Med
Koninklijke Philips Electronics NV 10.7 9.8
SEB, Groupe 12.5 12.7
Procter & Gamble Co, The 9.4 9.4
GD Midea Holding Co Ltd N/A N/A
Spectrum Brands Holdings Inc 0.4 2.7

= 7& »
b g
v il

Sonicare Philips Norelco Qt4070 Philips HP6576/50
DiamondClean HX9332 EE XS 9 Cees E20. Satin Perfect Deluxe
Ojel Sl=70 S 574 Epilator
LRZETJUS. EXP7| Azl TRl
Ut R&D B} 44% O 22 OHE|E F{|02|ZE7} ZIE2 2
&2t A0 E2ta FUE HE AA.

M2t ofef 7|50] 245,
USB &8 7ts.

Source. 2011 Euromonitor International
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201249 A giHE-E 48 27159 AH| A A8 A $(CCL: Consumer
Confidence Index)7} @1, 5% A7 |2 AEH o2 8= 4%
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Ag7)9f A71N- 7] A 332 2FA F%e. SHAEE AW o= 4
YA Z-&7 High End Al gk EAE= 2012 A 7Hd wA] A
ZAANE Ao w Ay,

AAAZE FedA o] GaFe v A= 84

|3, AR, HeAd Tl Aak TR e 59
7} AE|A) e V), LB A¥A AE Z2ad dgA
94| So] A& AFE 7507 AH|R A o]F3}aL 9IS 2012 287
5FH 9 7P ik st FAE HE AR o FHw FEHoF 2012
d 54 7hd AL 7B o 7 2011 d 3} 1523 Fo) 7 2 A,
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20134 5 7 FEA ] 5207} 23 3 2Aol EoH Ao 6]
7) whol] 7R 94 1 G ol A F& wA Tl Fevt 5
A8 Aoz wolv], Mol Ml Bkl £at Fobd A9, Leht
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% CAGR 2011-2016 RSP (US$ million)

T8 28718 AZ / FUTURE HOT SPOT / Ollo ERIEHES} T2 THHAIR MEA|

TOHE X|AME 2H|X[S0] X|E EFHIZ SO BN MFEAM2] Air treatment AT HZA| ofj&t
HL A 270l A Air treatment A F (3714 A7), olo]A. B2V 5),
53] W7; AjFo] H 7o At oA 22545 2ho] 2013\
787] o] JINE A0 R ddEHE F7HE AR 115 izt A4
HAW &M sdE Aow Bl i”ri‘r Wﬂi o] Mgl 2t
Fo WA Air treatment= 2011'dH-E] 3% o™ 2016\7HA] 71 o
A 7HEaE) 7 2 Ao oA,

Small Cooking Appliance2] 217|

TR B2 AFEe] EA7|NE B3l AFH o AEdA $
2 A7 U3l 9lo] 201232 HRkH o g o A4 AiE Y Aoz
AdE. MFE a8 10T &bl T2 A% 7Ed JElaE] 2o} Small
Cooking Appliancesol| 4] =7 UElst o™, 200830 ojn] HA47] FE-2
A 5l-8-. Small Cooking Appliancedl] tgt 1919 AH]= 2006~2011 A}
o] 3206 Z7}31. 0™ 2011~20161d Alo] oF 26% A58 A0 7 ditd. E3)
719 MAl3 4X F 2] 7] (Deep Fat Fryer)oﬂ gk M= 242 59%, 39%=
=2 AGEC] ddE. 719 Pods AHEshe A A H Al 22 7]
A1¢] ZEjmdsh= YAA RS FHAA = “LI:‘E]J—’—X]' sh= EdET 2472
A3l A=A I 77 s A H31719) 38 Ao A
9 7185 AFEshE A AlFol A 171E Ao WA o] RS

Growth Prospects by Category in Western Europe 2011-2016
Size of the bubbles represents market size in 2011 in volume
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® Air treatment products
® Heating appliances
Irons
Small kitchen appliances (non-cooking)

Food preparation appliances
Personal care appliances
Small cooking appliances
Vacuum cleaners
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Source. 2011 Euromonitor International
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2011 387] kdalks A /o Az s WAl fE AvHie] 5o
2G7H 9] ATTEA o] FEHA S 55U QAEF o} A RIS A=
HARFE AT Ale] Q1717 glom, HEAT] HAle L2 F 2T} AH ]l
A 1717k =5-(HGR, 2012.02). EJAY, ATl = AlE oF7ke] 7handeA]
£ Ho|al e A A Al B €] 80%+= FL oA o]Fo17]. 2011 4
B Afols Axbs A /ol Azda male] A& 2H|AHE2] 917
£ E9om 20134 o] T % FEIF AEAR 4 FES B Aoz AYH,

KRUPS EA9000 Nespresso WMF 10
RIS of| Az 2|4 Al WE74m|et 2hm| ol XS Am|me Ml

Delonghi EC220CD Cuisinart DCC-1200 Miele CM 5100
EHI ofAZA 0 LHt=g 74| ofl Az,

7Au|oo|H & ol

Types of coffee machines

Type Pressure Quality of Coffee Synonym

HAIES oflaz= 2|2 oAl High Espresso Espresso machine

We7{ulet atr| ol High Espresso Espresso machine
Low (e.g. Tassimo) Drip—filter-like -

Portioned machines Low Drip—filter-like -

T AEH oAl High Espresso Espresso machine

=2 =g ojal No pressure Drip—filter-like -

Combi machines Hight / Low Espresso/Drip-filter-like -

Piston lever/Drip—filter
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EUROPE IRON MARKET SEGMENT

X7IA|Z Lower specification m2te, g2 gote|, ofdas, ERts, f0OtL|of, £2HI7 |0}, AYH
MEA|E Medium end MESsh=, 5, olgz(of, Z25L, Aol
MZIA|E Higher end AEz|of oo, EotT, ZtA, J2|A, WERIE, £2H|L[0F S3t=
STEAM IRON PRODUCT IN EUROPEAN MARKET
LOW-END MEDIUM END HIGHER END
® ) >
l’ ’ S — )
0) S
A P
Proctor Silex 17410 Easy Black & Decker F930 Panasonic NI-L70SR
Press Lightweight Iron Light 'N Easy Smart-Steam Cordless Steam/Dry Iron

Nonstick Iron

21
=
RELT| e Al HEAL ERE OIZ2(of AmflofA S5] 2 datM 2
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ZEA LV A7t B3] 2 1S ROS(GIK, 20113 487)), 28
2719 Ffj7F F vl E 71313 20119 8Y7kA] oF 5%9) /\]ﬂx]_:]v <
Q. 53] WHir12) olgelol, AHSlNA =LA B et
FrH 7He] AT T ZEALTI7E AASE HIES 13%0] B3l
(Source: HAARETZ) 25 R1ej|A] huljs] = Ha7] 4T F 10)E 2R 47
Q. B BAA R o] WA T FrEe 187] Aol 2w
AFRleIA Z A A7) 30 F 107t 22 427198

202l 2lof 0|20}, HIntT, 2{A[OtOl|A] HAT| =7t WHEA B7tst /S

iRobot2 20124 127 |0fl REAIE | Roomba 7002t Scooba 2302 EAIRS

FAHE ZF E2 H3E AT 187] 2| 40%E AHX|ZHS (Source: Seeking Alpha)

Neato Robotics = 72 2E2EAT| Neato XV-15 EAIE E5f 20114 7€ Bof 2 REXL

S fEoz sHASICI BHEiS

® Neato Robotics 2% FA7(7t 0|= 0]2] X|Hoj|M Eof=l= 242 XS (PR Newswire)

iRobot Roomba 770 Vacuum Cleaning Robot
0| DEMEZ E[0U0] HO|Lt 7ILE EAMAZ R RE= CRIRIE. HAIE HAIFAZE QU

o
HRARHMZ 22 XS 012 B 2710 FH7E 022 227 |§ Fae = A=F . 4K Foi=xt
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A ZAF Y 24 718 GIKE] H2 SARE wh2H, g5 7Hd A1 %
Y| F7 7H T,t_"o]:oﬂ ol Aol FEHIL Jom, 2011 o] F- <k
Aol AFAS o1l 98 GIKS] Al A ol 2 7]& W 14 (retail and
technology report)ol A 2011d 12¢€ ol d= 7 71 A1) & JJ—HH
Zo] 620 millionol] G3THAL B35 o] Hok= 58 7FHAI (MDA, majo
domestic appliance) & T5.2] 22%E *}A|3}L 9o, o} 7)ol = AE7], Zﬂ
z7), A7|MH7], B247], B ol 3. T FAAR 9ehd, 3
= T8 7 AP Aol A AlE 7 Y] A A7 AlSE A 1AL, 2010
o= F7 7 Ao Bt vlgo] £409 oA £422 = FIHe. T4 7t
A FAAME LERQ] Bz 28] AuY(free standing) 2ot 4S %
glom 2011l = 20108d W] Hit 714 0] 4% 35312 201010 =] H]
A AJA] A2 value share7} 28%01| 4 3202 53l 2] 28] (free
standing) 7 7PAAGE QA 742 SHAA F FH] ok 64%E A
S QL 20110 FAHAQ] HEHAE HQ| It ThE 71 e ng = 2
EQI 7hd <l ERQ] 7pd &) A& & &3 2B (Pyro lytic oven) +8.9] 5
7hel] wh2 Zlole} Aty GiKe Al SAIRFRE w2H, Pyro lytic oven Al
o] @A) 7= £22million 7FE0] 31 o)1= ME Q) TAA G AR B4
10%9]- ul-tﬂ‘: Z':_Z,_cﬂ 1:1:-5]. ;q;q] zg] =1} A=k /\]z]- 4uﬂﬁ4 ok 21%7]_ gg}
Qo= Fuje Ao R R}l W7t X &4 S FAUS & 5 S GK
+ B MDA 7H| 2] ] QIEY] ez} Ak 2 Az 25201 S AF
o Yrpr AL

A= AHIAIE MEE 2010.07~2011.06 / The Sales Value GBP 888
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KitchenAid Artisan TEFAL Z3{~ &1 £54.99
ABHE 9IM £416

Tefal Steamer £54.99 Dualit NewGen Toaster Dualit NewGen Toaster
£165 Stainless Steel £199.95

UK 28718 AJZH/ 2, 8a 2871 AlZ

A= AT A A Care, Wellness, Musculature S 3 3F8=
dx BEL 2011 19~697F 2010 F713F tin] 89% A4S 44,
A B2 A o] 9 A7)2S A= (Electric Muscle Stimulator)
2,20109d 7€95E d&Ho 2 AAE Bl AT sk T F59. thE
A a7 2 Qe o] MR} 5 A45717] el a8 93 3l
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Compex Edge Muscle Stimulator
E2C matAao| A0|E 2|AES0| 835 NMES( neuromuscular electrical stimulation)7F gt
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Duronic White 16 inch
Oscillating

Pedestal (Stand) Fan

3t HET S0 U= 161K
ARIE MEV|2, o|Fat
Jlgd 7ts. 2Als S0l E

Alakol Cixtel.

1 PREM-I-AIR ELITE
PORTABLE TOWER
FAN COOLER

O|SA d37|. fA=ZH

el £= =3 7|5, Elo|Y
7|50] 2= LCD CIAE3[0].

Prem-I-Air 18"(45CM)
Air Circulator

18QIK| 1< 27|%8H|

(air circulator)3712| ¥=Z0|=
271, 3t HE HE HEE,

360% 7|220| 7+sE.

White 12" 3 Speed
Oscillating Desk top Fan
with adjustable tilt Cold
Air For Office and Home
1201 MZ7]. 3EH H&0t
3|1 715, £14.942
NS 7HEeE 217,

Honeywell

HT900E Turbo Fan

O|™ BHIHECt AF0|

25% ZAE 90=MHK| 3| F
U712 7ts. HigE ez
71204zl ©Zo|7t 7kl
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Draper 43131
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= A3 Aol A= DeLoghi, Jura, Siemens, Melisa, Philips, Bosch, Krups
5ol AL FE3 IS AAH oz Ay Hal AFE-S 100~200F+2]
7HdIE FA3HL . dto] A= AlF2] A-olli= 500~1000 F= o)
o 74 o= wue i glom, e AT WAl 9= dufFo] m Xl
AA} Aol M= Az A 73] wilo] 71 |7t EhikatA| o] Fof A

NE
a3

Espresso Machine Beem Espresso Machine Philips
Espresso Crema Perfect Plus Gaia Therm Coffee Thermos
Brilliant Edition EUR 89.99 »> EUR 53.98

EUR 169.00 >> EUR 75.98

Coffee Fully Automatic Coffee Fully Automatic Coffee Capsule Machines
Deloghi Deloghi Krups Nespresso Pixie
Cup Coffee Machine Cup Coffee Machine Electric Titan 3005

EUR 549.00 >> EUR299.00 EUR 549.00 »> EUR299.00 EUR 149.99 »> EUR120.85
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Growth Prospects by Category in Western Europe 2011-2016
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® Ajr treatment products ® Food preparation appliances
® Heating appliances ® Personal care appliances
Irons ® Small cooking appliances
°

Small kitchen appliances (non-cooking) Vacuum cleaners

% CAGR 2011-2016 RSP (US$ million)
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Growth Prospects by Category in Australia 2012-2016

Personal care appliances

Air treatment products

Food preparation appliances
Heating appliances

Irons

Small cooking appliances
Small kitchen appliances

(non-cooking)
® \acuum cleaners
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% CAGR 2011-2016 RSP (US$ million)
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