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2012/13 Small Appliance Market Overview
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GLOBAL SMALL APPLIANCE KEY SEGMENTS
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Small Appliances
US $145,298 million

Air Treatment HH7|. H4Z7|. oflojH & US $66,095 million

Food preparation =&| ZH| 7|7] US $10,007 million

Lk 23 X1 F US $5,764 million

C2|0] US $4,926 million

Personal Care Appliances US $15,833 million

28 =2|7F8 US $23,012 million

23 FUIIH / Non-Cooking US $3,822 million

ZIZA27| US $15,840 million

Source. Euromonitor International 2012
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Global Performance by Category 2006-2016

600 ® Personal care appliances
————==  ® Air treatment products

500 . .

® Small cooking appliances
0o / ® Food preaparation applicances
300 ® Jrons

® Small kitchen appliances(non-cooking)
200 Vacuum cleaners
100 ® Heating appliances

0 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
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2012/13 Global Small Appliance Growing Category
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A 71302} 3= A o] UERsES. ool we} & Ay =] 3] A|2~8 (HEMS:
Home Energy Management Systems) A2 Xt} thks}lste] A3k 714
LA &8 (Household Energy Efficiency) & @433}14} = A7 =

S0l F5 WAL 5. & olyA e AAE A Fobv|E|7l HEMS =
=9 ppPlo A gt AgAE B11(2011~2017). & ofuviA] #e] AlAE
(HEMS) ¥ 2| A A% 7HAES A w714 oldsid A= o
2A P8 A= X om, oA e W AlFEe] AEA FAHIL U5
ey AR A Est diee S7FE] AREIA, 20173714 24,000,000
TS 20T 0= odd.

Ak o2 3 AA1Y A7k a3l = B8k HEMSA o]
o3k AR|AEe] 8= ofF] W w9l B EAAEY Al FaAREo]
E217]9kAd (Communications Infrastructure), 2~PFE. A ZFA]| 2~ 8l (Smart
Metering) @ & oA ¢1E]#H o] A (In-home Energy Interfaces) &} 22 &2
oFf| A TS ZHe 3k QA& 53] ARFEOH, o] ok 2020714 T
< O A8 2 A,

Households With Utility Based HEMS World Market, Forecast: 2011-2017

® North America 36 M units
® Middle East and Africa

Latin America
® FEurope

Asia Pacific

2011 2012 2013 2014 2015 2016 2017

Source. ABI Research, 2012



Source. Delta Energy and Environment, 2011
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Australia / New Zealand

Utility led roll outs and trials driven
primarily by customer retention

Smart meter roll out is well ahead of
Europe and the US - strong platform to
build upon
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Europe:
Utility customer retention drives

North America:
Demand response driven — to support

more efficient grid management activity in Europe
Time of use tariffs and control being Energy efficiency is a weaker driver
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Developed Markets: Performance in Volume 2006-2016
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% CAGR 2011-2016
® Hong Kong, China ® Germany
® Japan ® Greece
® Singapore ltaly
® South Korea ® Norway
® Taiwan ® Portugal
® Australia ® Spain
® |srael Sweden
® Canada United Kingdom
® USA
Austria
®  Denmark
® France

Source. euromonitor international 2012
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USA ® (Canada Thailand
® United Kingdom ® Mexico Turkey
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France ® Hong Kong, China
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o] kgt AE e I7H EHo R & EHAS Mgk o Al
% 201087 20119 AR I EAE B S HAlohs 5 24, 7kA,
BE ez 3 AV Y Bed Ao 7 oSy o uj} 7k
AT Sk s Ao w 7. 2012~2016\d Ao} A 7P
T oS 7|7Hset R WA= 4% AH74FE(CAGR)Z, 7t
2l Ao M= 1 Kot § =2 AFER SIS Z o2 o549, gt 7}
2 A FAES HE AFEY EFEC] B2 U HT /A, Al
E7bd, WAL ol tig wA 80t ST EA B 59 HEY] |
2 7HEo] wAE7] AAEIH S T3 o] Aubygow FolxH

L

)=}

FHAF W o] PN A7AH7], 3

2 AJo}e] ARAEL HEAH o7 HoA A 28Z dj9s ujr} B7) o
Bol|, 150] Bt 44 S22 ety O gk Aue] g8 e
FAES 29E M2 /HAAFE FUD 207E HoIE HAAE A
EAEE AL, A7I2E, 4 AFehE A 5 BAE 9
] AAEES &4 2A S 20119 28 718 AL Fre 7kx =
Aol A 22} 50, 15%2] A FEL 7128

El

i2 7HE HIE 71 A
Hit AE7HEL 2011 Bl A 12% "Eojz 2EAHA7]E A Qs
= B 2011 Hit 5% S7HS. 2F7H AE 7HE S Bl Aok

=
o
Rl

0!

3L
™
AR AE ol i TU8IAL . FHE AP 7 g
=z EErL FE A10]%0E. 2011 Zejn|¢] E-ER Q3 5
A (juice extractor)E €] 3} Food Preparation appliance] 2.& &1

o) 350

o

(™ rlo ot 1 o



Olo{E Ol / BiMloF / Iln|e) HlT1e] TofE] S W FEHAel AHTKM 712 A

S:
S

E47|2 A B gjAlof ZEjn| ¢ 7R APe] 20110l = 43784
HQL AHR A3 3|53 7R AS S7FE FUPEA] g tigk
7t S7HE. anlRbEe] AAI9)7] Ao anjFHo R s o AlE
AF-E 3t bARlz 7 glo] Hal Bl 5314 95 ©]
53] AY7HAAA I o] FEBAIY AP Hat A7 2011
Aol IA| &35 53] AW, 7M7), A Ag7] A 1d27] 2oF
7 2A AL EAo) RRAFES AE2] Bt 7FR]9F A L& AH| A0
i3l 7S o AL §971 = A= YER

W EQ] 7hd 3} 22 tholuH g e e e T3S B Ao
=2 o A", ¥Eal F Waaet 22 23} 7HEale = WA St
g Aol zZ|n| stz 7HA 7 S A, ZEjnd BT A F
28 7 vl B7ES FTHAF S EAloF B EA] W ol e A
ol AFE AHAEY 7R 258 S7M7IE AS BEE 51 e
webx FAEE I ALEFO THAE A50] ST wet 2% x7hd
o tigt =7t S718IS. 7HAE 259 S7keh 288 9 44 & &
UEE B9+ e AlFol did 58 S71= gAlore] APFH 7
AL 3 O A A4S A

A7) (Bread maker)7} 2011d 7P £& 72 By o
ol ko] 20%, Wl 320 F5otls. A7FAA = 20119 &= Al
Fol Tt om AHAEL HA ¥ AFH AES 9kl U AT 24
7] (Coffee mill)= 2011 ko] 8% = 713 I A Z71381S- 20093 2] 8F
FAZEYH 3 EAME Bl A RIA = 2011 1= Ht A|F 7
AL A3HAIZ. 2011 AAF1A] Aol QoA 7P F 2 24+ YRS
0]0&. Freestanding A 1A= 727} 7% A3 3 Tl ko] 9% =
7= 5 1 A 998 Groupe SEB Vostok7} 201110l = 4]
o] 17%E AFAsHH 2lrjo} AP 7P APdS FEPS I5] F1 &
F7PAAIoM = DA, B, BEke, FUE, A=, °HE A4, 229
2, E27](De'longhi) BAE7F ARATEE o] F11 1S

fr i o nfu

& of
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A AI ]
=ERE

=24
0||:|.|xl u}?ll
Mot M

2{Alo} Z2|ojgd 28
2 Ao} FA] i
o} A9 w2l

A9l 714 tﬂt ZOOOrub J=E At
3000~5000rubo] 9] 11 7FA & A&t

8 e
@

2 A4 (Food processer)
AU . duby 48 7}

Moulinex / Food processer Delonghi / Coffee machine Bosch / Coffee machine
Meat grinder 3399 rub 58425 rub 1698 rub

2{Alo} Z2|ojg 28 JHel 7Hd
zu|Q 7P m8-717], AQ1EFe ¢
= 2000rubo]stel] HEIL glon g
o]’de] 17HA Sl

3 FE=H I L. dukyel 714
ug 7Fd 2] 79~ 3000-6000rub

Braun / Electric shaver Braun / Electric Braun /
6330 rub Toothbrush-irrigator Protects color and
5896 rub health of colored hair care

3110 rub



2{Alo} e17] 28 71H

Honeywell / Cooler air Charly Little / Ballu /
15000 rub Cooler air honeywell Mobile air conditioning
3490 rub 10500 rub 0|54} ofjo{Z4

— e - -
¥ .
Bosch / Hair crimper Nespresso krups / Unit /
740 rub Capsule coffee machine Bread maker(UAB-816)
7490 rub 2820 rub

De'Longhi / Bosch / BBK /
Coffee grinder(KG49) Electric pot(TWK6001) Freestanding microwave
1380 rub 1170 rub oven(mo2002MS)

2308 rub
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o|HZ ojl
Mot Ao

Ol OBt / Ef7| / MRE 2EIIHEEel s §S20| & B7 A

20109 Afrg o] A3 AGAIE 318317 AlREglo Y, oS 7]7E F<tel
= TR A= 2%, 7HA] WA= 3% CAGR(AH #7482 F-215 A
FFAE Y Ao 7 =% B7]E= 2012~20161d S0t 15 HollA 9%
7HA] ol A 12%2] CAGR (ABHAE)Z 7P wE S B Flo=w

S, o A AHIAES] AR ASol Z7Hgel wel, o e AnA
So] WAL AA AYT & QA ESHFE 2% HAFS 9T 2.

28 71 AEL T B Al AEe] A% w1717} Holx)

<=
I R ol &HjARE0] Foixl Fite] Bt o itk AlEE
TjHA] §E9k7] Wzl 4 7Hd A

o
B
=
<

| 910} $-0j9] Z7)7} o} %
& @5 Qi =9

I\
Arcelik / Arcelik / Arzum / Arnica /
Vacuum cleaner Volt arjh Siipiirge Water Filter Cleaner Merlin Hepa Filtreli
£209.90 £155.03 >> £129.89 £189.00 >> £149.00 Dik Elektrikli
Siiplirgem

£92.37 >> £78.99



Data source. Euromonitor International / 2{0|=F A K714 2012
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2012/13 Case Study b Global Top Enterprises

Solug)7lo A= SBH AIZAR&0] d=HOZ(103%) Eom U
A 71952 W Az ARHE 55H Aol A= SEB Groupe®t #
YA, P&G AATEF (D8 7F-d SBHZE 9912 "S- o}eix o A
ol M= mH o (MIDEA) ¢} DY A7F AjufAfolm 11 ¥ho] A|Z2AME2] H]

L wujgt ghelol|g] 7hA1 ol A= Groupe SEB(8.7%), Philips(7.2%),
SBH(6.4%) SASE ZA $9& T e TF otz gtolA =
Philips7} A& 2l=3tal Jom, nhoj7t 0.2%= Al X19)s A= 3t

IS I AAA 0 2 AFo] AAtEE H7HE o= A A
80%E 24| 3.

SEY 1M TOP HI=Atet X|E AIZEFE /2011
02Dl gig = 0.1-4.9% = 5-9.9% = 10-14.9%

o

OFA[Ok
EfEQf

LE SHE 2tEl Soiz[7t MeE
glajot ofm[27t OF‘EH 0|3 FHLic

Philips
Koninkliike Philips
Electronics NV
SEB Groupe

P&G Procter &
Gamble Co, Ltd
MIDEA

GD Midea Holding
Co, Ltd

SBH

Spectrum Brands
Holdings

N/A N/A
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GLOBAL RANK 1 / Case study : Koninklijke Philips Electronics NV

PHILIPS

Koninklijke Philips Electronics NV (Philips)= & Al7lof|M 7}2 2 =] 28 718 HIE Hl=
#H|2l. Philips 22t X|21 We| S| 20114 7%2| MRE22 SE + Uden, izt S
olME= 8%2| MEES MU, OlA|oF-EHEIQt x|2de| WH2 HIA| 71HA|E 2H|XL AJ=l|AM2] Philips
o| MEH 2|xIE ZI7I= dlofl 2101 Z23t o|0|E 7. 0] X|2je| THllF == 20080l S|Ale] T2 Al
Eo|AH MRS Zatsi2in, Philipsel M7 £l = 44%2] HISS XIS,

N
£ 28502 U JIRVIRI(EI| 5)2 SIS 14 solol 2 =2 2io0f 212 5
S e

B e e
o

PHILIPS / OlEHX|<] 0|0 Oploj|A HX|2HE MRAR OIS ZE{st 2|5E S 22l

Philpsi= o] 4w}, 53] oprlob-efF Aoz I AHS ek o
of A% sigken, olg|gk Meke] Ugko = 2012-2016 35 ¢t o]HA vl
Wi-o] AT dA) 7I9EE M&AE F3 Al 2 Aoz e T
Povose} & Zgut7] QIS A1l A2 F7PdE Al SAl8)
o] 2 W& AL 3lom 1= Preethi 9F9] AFTHE BT, I
A2l o)mA wAll|A 159 EAIE 18] oM, Philipsi= HU¥}
B3} 2L e A4 A golA ) £31E Wl AR Wb ol
Preethi®} Provos B%-0]| Philips: 438 Zg] @ AR 7bd AE A3 4
A AT = A A 28 228 AF A obAok-ET F A H el
A T HA 2 FEI} S Bololn], HAMR JHAAE Bop= R Ao =
Tl A o= 713F &4t Air-treatment(F 871, o1 7. W27] 5) Al F
olo] FHA R =40 HHAAE B A0 Z o= Fopol,

3], T 3|ALe] Q14 Philips7} A7} AlE Al A 2pA1€]
Az 9 fre GFE FTIE vl 52 F 7 A dETeEA
Philipst= @] 4 8-2] wal-9-5 %4 &9 01 Lol Ajzo) HFahs A%

A

3} AAS =) QoA Hheje ol o

Koninklijke Philips Electronics: Top 10 Markets by Unit Volume Sales 2010/2011

oﬂ ﬂ%ﬂ H

o

Jlm

[o mlo n)

Market 2010 2011 % y-o-y growth % volume share 2011
China 22,845 29,549 29.3 8.1
Germany 6,014 6,080 1.1 10.9
France 5,675 5,855 3.2 12.0
Brazil 4,437 5,064 14.1 11.9
USA 4,530 4,727 4.3 1.2
Thailand 3,332 3,609 8.3 18.3
India 2,784 3,517 26.3 4.8
Russia 2,859 3,153 10.3 8.6
Turkey 2,450 2,695 10.0 9.9

United Kingdom 2,574 2,605 1.2 4.4

Source. euromonitor international 2012



Source. euromonitor international 2012

GLOBAL RANK 2 / Case study : Groupe SEB

=20 2AIE E Groupe SEBE T MIAl0M F M2 2 2ol 28 7HH HIE HI=H|o|0, of
£2| 70% 0| A2 52| F==o|M 1 2. Krups, Tefal, Rowenta S HE| HHHE=ES 27510 el
7143t 7| 5HojlA Ciekst B ZX|MY Makg 55t 1. 201192 HRE2 5%0| 23S,

$E, 50, |2t ofrjot S 22 A|Z 5001 7H F7tof| Z2! 2HHe st X[2]H x|
£ 3APHEA| 217] St OS2 sHad AlZhof|A] WAHSHE THf 3k Zao] dsks ARAIR = A =2
0, 20104 o|% 24| 2|55H= o= 2SS, 0] Z2 Mals He| 2=o| XX M a} JHHA
ol Mz £ 2ol ofs SMEACID & = US.

Goupe SEB A|Z 2|c{E
FET17|, FM71e AHEL7|, Cl2|0], M7 |ZE, §27], EAE, AT, HE|FA|7]

x|2|a 2aze| ehztol| GHE AlZt L SEBS| Mzt
Groupe SEB®] 3414121 Hef F shih= A4 ®19] 734l 2008 &
=] SuporE Q1473131 20101d IMUSAS 1<4=3t0 24 SEB= =9 &
A HAE ¥ ol P&GE YA 2 291E S HAS T3 A
AR LFARGE T35 FQ AFOE A HAS A Ao A%
Eo] 5%l 13 E ¥HA, SEB= 20119 2 djv] 8%<] AFES Kol
2 7P AE ARl A Hold e Bl olg st Ao FIS A Y
Al b gk SEBO] A3l o)ES EU 0 =HA dojd 5= QIS T3 o] 7
S QAT S, BEb, B719 22 ol A wlEe] A 93 =
S 2011 5k, SEBE= &= thE AR A Ul BEFSAL QIS
8. SEB7} o] Hof|l = F5-381A] 9k Q15%=2] MaharajaE 19

JAE& 2012-20169, T2 HE olo] F AR =2 A
TEAAGAE B 202 s, o]& 18] SEB= 228 29 7Hd Al
Aol B A4S dA 2 Aoz o,

u]

=]k
=3

Groupe SEB: Top 10 Markets by Unit Volume Sales 2010-2011

Market 2010 2011 % y-o-y growth % volume share 2011
China 12,790 15,040 17.6 4.1
France 12,558 12,775 1.7 26.3
Brazil 6,897 7,306 5.9 17.2
Germany 6,310 6,305 =0.1 11.4
USA 4,461 4,627 3.7 1.2
Russia 3,531 3,792 7.4 10.3
Turkey 2,769 3,036 9.6 1.1
Italy 2,795 2,797 0.1 11.3
Spain 1,997 1,980 -0.9 9.9

United Kingdom 1,774 1,760 -0.8 2.9

RowenTa
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MAIN RANK 3 / Case study : PROCTER & GAMBLE

PeGr

Procter & Gamble(P&G)= & AllAlollM 71 2 22| 71HEE (household products) HIZ=x|
0|0 & AH|X} FHHANIES AEHS| HistEel. OS] EHHZ F22] 100%7F 271 H|Z 2ofollAM
0|F0ix| 1 2leni, 1 & 82%= 72! M& F (personal care appliance) .

J2Lt PAGE 758t 2lti=e| 2= xiig REsH= Hals HIEe R S A|ZA
=2 s 2N, =3t ol2{st Tl 7= S22 5%2] AlZ HREE 20114 H MIA| 2H|x} 7t
H HZ ARl 39IE 7|28 = ANUS. PAGE OE2| OFY Alg] 2ofe| YR = JHQl M Jixg
=t 0|31 Akstol| Braun, Fusion, Gillette, Mach3 22 HHESS £ 2. 20114 P&G 71
AlEe| 282 cia ZA3X|oH 32U (grooming) £22| THHE2 10% AS31S. 20124 Fukxol
EHf MX2 MUACHH] 3-6% SHAME o2 o|SE.

HEATIMe XL ojEe= © Iau S515 PRGE| ME 2=
20099 A= 296 3o 2RE P&GE] 3 A=, 2011 AddiH] 2%
o] F7tell XM F-XIgk ¢ % Bl ol# gk F 3= sl P&G=
2010139 Groupe SEBo]| ] 29 A E wist. P&G+= A <A A (mature
markets)oﬂ/HA AR oEEE S0l Aol AF2 o= dshA] sk

o] & &l B A= Hlal 872 SHA DA FHAAA . A}
9] A TFEE A 717 EeE 2 B flls. 18y P&GE oA Bt
Aol A JAE Feietarxt 28T, 1%EE 2011 AddiH] 14%9] A7
52 19 71w AR AROIRS. Tl o] AR o s 3}
AA Al FFEANA = 1% )9S XA S A3 -

A2 7P AF ANA P&GE 34 o] i S-S

3 (personal care appliances) A7 2012-20161d &<t 71x] 2] ol A
7 G400 AHE BY AR . PRGE oleld o]H& & o]&-
loF aln, 154 S oS @il AEAR Ao FYEE Y
afjoF & A4,

Procter & Gamble: Top 10 Markets by Unit Volume Sales 2010/2011

Market 2010 2011 % y-o0-y growth % volume share 2011
Germany 7,577 7,344 -3.1 13.2
USA 6,957 6,685 -3.9 1.7
China 5,927 6,169 4.1 1.7
United Kingdom 5,534 5,654 2.2 9.4
Russia 3,823 4,020 5.2 10.9
South Korea 3,574 4,012 12.2 16.4
Mexico 3,632 3,721 25 7.6
Japan 3,033 3,032 0.0 3.1
France 2,691 2,731 1.5 5.6

Italy 2,634 2,682 1.8 10.8

Source. euromonitor international 2012



Source. euromonitor international 2012

GLOBAL RANK 4 / Case study : GD Midea

Midea

20114 53 7k 7124 DlclokMidea) = 28 7H HIE AlZolle] BRES 2 2 S7IMIZS. AP
AIEOIA Midea B HSSS 20064 2%25E] 2011Holls 4%7H%] AS3I9iS. o] 22 M2 o
4 21918 Zoll, 20119 TSe| & Bulie F2o| 99% 717H0IE ARIska s XER ARHED)e] 7t
At 777t el 7k 71 ol Blglo] EEPIHH HE 8 8 Hokn @ 5 S,

=l =A% A
Midea= WS HZM| H20l| 20064 S 2L AIZERE 79 AE =217 201180I= 4912

2zton{, 0|28 ZMAlRl Jarden, Conair, Panasonic2 &3S, Midea2l F& HE2Z= ofjo]
A, A7IMEPT|, HxiRIx], ME7], EWE S0l 2 ol2{3 HIFE2 25 53 L &¢l2e| HREsS
7|83l UAS

Z=Q1E HIXE Ssll SIS Fo{Ho] B&5Ia U= Midea

Q3] A= Al Y& F AR Fobsll shARE Mideas - &
o] YAE AAZ gslr] A8l 5T, 53] H=, A=dAof HEY
I} 7E-2 ofAJo} Al FEFAL Q). 2012-2016 F<F 96%2] CAGR(H1%
TRAEE)S Yed Aoz dAaEE 5 B9 §1A] gk 7]4 o
2 Z7H)S. Midea: 5=, He}4 ol 23lE|y}, A, o]FJES FgA &
F ol Q1] SARSE Air Treatment Al R ' Alg= 9 Aksh=

T U2 XS] ZRAE WA E Fall AaE WAl =8atal Qs 59
Air Treatment A& W2 A A3}l Q= wofolH, oS 711t &<t o]
3 Ao A 6%-12% A E2] CAGR(GBTFALE)S K Aoz oA

201138 mpx) 2k B7)ol] Midea: F3-9) =319 ZAA| o A5
9] A7) F-FA 9] Fuoh= 4SS ol AWY] S8 AR ULk
27 i 3k o]F A A Y 2D wF5 A} s A= 2012
ZHHLE 3|ARe] F8 ATl H QS

>
2
it

GD Midea: Top markets by Unit Volume Sales 2010/2011

Market 2010 2011 % y-o-y growth % volume share 2011
China 61,371 71,172 16.0 19.5
Thailand 303 348 14.6 1.8
Brazil 203 309 52.1 0.7
Vietnam 146 162 11.3 1.7
Hong Kong, China 77 79 2.2 1.9
Indonesia 30 35 16.7 0.2
Philippines 7 8 6.8 0.1
Hungary 7 7 -7.4 0.2
Ukraine 5 5 -4.5 0.1
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/4 BLAGKS
DECKER.

GEORGE FOREMAN

LrmeRMAD

@ Toastmaster

Russell Hobbs*

GLOBAL RANK 5 / Case study : Spectrum Brands Holdings Inc

BRANDS

g Spectrum

20104 Spectrum Brandsi= Russell Hobbsete| g2 FZIT, 0|24 o 2HH2|St 20fol[A X|
2|H UX|E FF&E = den, M{=0| M&!El Spectrum Brands HoldingZt M|A| 28 7} A|&
olM 4%2] HpEs SME = AUS. £t o] HEd| 17212 T HFE =217t 2011Hdl= 59
2 458 Russell HobbsE ¥3e| T 8F BHER M7 |FHXIeL 7{T|H|0]7{7t OS2| T8 JtH|
12|gl. =3t Spectrum BrandsE Russell Hobbs2| 23 7Hd H29| 7|Alel Black & Decker,
George Foreman, Littermaid, Toastmaster”7}X|2 22Y =H=0f F7}51 5|

Spectrum2 &HH0| &7} Bzt 1= S80|1, F7HQl T SCHE & ’*°E 7|cHst
1A, ofz{st M| = Ep5tn, AMEY HixE= ﬁl*’*i Hzist 50| AI’é’(’il X|Lix|A| 2|=5t
E ek =53 0|2 elsl 2011Holl= O 727} 2%l MEkstx| 232ni, 20104e| £l &2|8

2| Mideaol|| #iSt7|= ZnHE 3.

Spectrum2 EERRE! Em e 99 9549 A4 B0

£©] Panasonic, Jarden, Conair 5%+
= 2T wE T AR Aol
o] 20} B FolE 7149 Bash

9}%. °]7ﬂ°ﬂ Spectrum% ot & 7}%] 2okg} Remington ©] & o] Ea}ol] 7|

1 A Folghe= she] Hile R EZT QS T QIS 18y 1

2 g 01114411 9] S 5 A 8, ) £F A 29 &8, 18

A FYE 7HAAIE] AAE) T 28 7H AlE A A g Al

F g01S ZA HAS o)Al 1L 4% 27 £F, 4% 198 7HAA

F(H] HARE), 18] aL ok n| B FHAL 85 Aol A 9] 59Iktell = A
i=]

5
A8 2 HQL. 23 22§ HAAE Boks 719 764 Spectrum
o) F8 A<l el A B ol ehEloj|)zks} & 2 Spectrume]
F o NFASANE 7PF 95492 Hzlgv‘ BY Ao= =53 9lom,
°]i= Spectrumel| 7l F2 A4} 71355 Algsl = A

Spectrum Brands Holdings Inc: Top 10 Markets by Unit Volume Sales 2010/2011

Market 2010 2011 % y-o0-y growth % volume share 2011
USA 40,117 40,813 1.7 10.2
United Kingdom 6,205 6,356 2.4 10.6
Mexico 4,561 4,672 2.4 9.5
Canada 4,082 4,133 1.3 11.5
South Africa 2,930 2,996 2.3 26.7
Brazil 2,103 2,358 12.1 5.5
Austraila 1,995 1,984 -0.5 75
Colombia 1,271 1,362 71 11.8
Chile 1,002 949 -5.4 8.3

Germany 458 462 0.9 0.8

Source. euromonitor international 2012
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20124 0% E A& 4FFE
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HE7Ho] TMAHE 2= 5152 A 20114 cheEo| MES AlFolME 2EIIEAIE 71242 st2te 34
Z. BNA lZ2olMel dE5o= MEAlEMe 7HAaE0| Zal=Rd
g U A MBI 2 HaRE.
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MR AIRe| AHIRIES 710l st 7R, ToME 12 I AEZ|

AL HAEE FH5I7Lt Coffee Pod Machine2}t Z+2 H{S M|2ig|

I ag222 NS gt g °._J%‘ e iR 2o ME AlE AH|

As2 ol e ﬁl%%gl Mo CHst 50| LRsttf, 7HE A5
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MRAE CO|LIRIEHA X2 Aoz oflatE.

0
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=ERE

224 o|m
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Hat=ayM

2012-2016 22 2871H AJZ ML U AARE

vl 3 EAoL BT A FRl e et MskE s 2R} o
BRI} Yzol| BeFshs 715 vl galoz AR A2
T2E FEsIL AT el entry-level®] 14 744 B A& 48t

%f %i ]TFJL.

2H| 23 stof| WHE X712t =a2|0| HE| 2l Mz S5

A 5171 I3 2] APAZ RUS3 ANBA 20 o) F8 2
= A ded Yol BRSHL, 23 /b ARe 44 B 87
o AT A ol AA7} et LFMI s Qo) dhel, 5

3 ABNA B Aok P A 98 23 4 AE AZAAEL 29
S50l tle B4 375 2 A9l ARAE B olgalop 9. 15
B YBHE Ae, ATHIE P EC B 1P
A AABAE FHH= Sete] B A2,

S 50) S7ska A Hgo] wobdol m, o] v vAe 237}
A AE Bopol glo] 1L e} 7H E o] Suo|q Arjg oz 7
A9 71318 AZ D W D50l AAA o 2 9918 2
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2012/13 Global appliance market trend

www.hepsiburada.com
www.electricalhouseappliances.com
www.manufacturerinturkey.com
www.goodhousekeeping.com
www.gittigidiyor.com
www.darty.com.tr
www.teknosa.com
www.istanbul.angloinfo.com
www.kaskus.co.id
www.acehardware.co.id
www.select.co.id
www.indonesia.multiply.com
www.hartonoelektronika.com
www.rakuten.co.id
www.plasa.com
www.mizado.com
www.spendwisor.com
www.africa—business.com
www.ask.com

www.ebay.ru

WWW.0Z0N.ru
www.holodilnik.ru
www.pleer.ru
www.bestbuy.com
WwWw.amazon.com
tech.hexun.coml
home.focus.cnl
www.investopedia.com
www.hgr.co.za
www.abiresearch.com
www.ghanaianreactoronline.com
www.fastmr.com
www.electronichouse.com
WWW.g00Sp00s.com
www.giiresearch.com
www.coffeemarvel.com
www.squidoo.com
www.psfk.com
www.marketpublishers.com
www.philips.co.kr
www.sharp.co.jp
www.midea.com
www.haier.com
www.russellhobbs.com
www.dyson.com
www.bosch.co.kr
www.miele.com
www.philips.co.kr
www.princesskorea.com
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