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BREAKDOWN BY SEGMENT

Watches 3% Hospitality 2%

Jewelry 6%

Fashion 17%

Cars 54%
Beauty 18%
Fashion Beauty Jewelry Watches
Dior ]
Chanel | |
Louis Vuitton | NN —
0% 20% 40% 60% 80% 100%

TOP 50 MOST SEARCHED LUXURY BRANDS IN CHINA

1_ Audi W Chow Tai Fook ; Maserati H Clarins

2 BMW 15 Infiniti 28 Armani 41 Acura

3 Louis Vuitton 16 Land Rover 29 Prada 42 Moncler

4 Mercedes Benz 17 Ferrari 30 Longines 43 Borghese

5 Chanel 18 Clinique 31 Bentley 44 Benefit

6 Lexus 19 Gucci 32 Tiffany & co 45 Hilton

7  Estee Lauder 20 Cadillac 33 Rolls Royce 46 Rolex

8 Dior 21 Cartier 34 Jaguar 47 Anna Sui

9 Porsche 22 Burberry 35 Biotherm 48 Salvatore Ferragamo
10 Lamborghini 23 Shiseido 36 Omega 49 Guerlain

11 Lancome 24 Coach 37 Versace 50 InterContintental

&Volvo gMaybach ﬁSheraton
13 Hermes 26 Swarovski 39 Lincoln

ZA. Digital Luxury Group
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01. Tmall(K¥#) 06. QQ mall(QQFFHK)
02. 360buy(RZRREH) 07. Suning(HT5M)
03. EZek2H(Dangdang, L) 08. The Store 1(15/E)
04. OOFEZ.cn (D) 09. Moonbasa (Z&E)
05. VANCL(NZEif5) 10. Vipshop(lE@s
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Tmall I 11,046
360buy I 4 446

Dangdang NG 3.131

OloEE China  IININEGEGEGEGE 2081

VANCL ]

QQ mall N 578

Suning B 1.303

The Store 1 | 1,252

Monnbasa [

Vipshop [ ]
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