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Crock-Pot / Crock-Pot 4-Quart Oval Slow
Cooker —-Red $24.99
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Coffee Maker 54.10% $66.70 15,798 56,885 12,930
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Cuisinart / Brew Central 12-Cup Programmable Coffeemaker $165.00 >> $78.90
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BUNN NHBB 10-Cup Keurig Elite Brewer
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Keurig / Elite Brewer - Black $119.99
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Black & Decker Brew'n Go Personal
Coffeemaker with Travel Mug
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CANADA best selling product 2011.12
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Keurig, Tassimo, Senseo, Nespresso, Krups7} o]l s|33 o] A% &0
BAE A AR 7HALE) = e 2 el BAlE Al oS
HolFal Q5. 7 Alaglo] 54 79| Coffee Pods 2kl 917] vl &
H|Ake] 719] WAl BAlE AlEe o] v 71v] Blleg AR A
o= Az A ARA LS HIE 5457, &2 0d 719E
Tt Av o] Av)=, A F oA 9] AAH(Eating-in) ERI=2] &

= B 3E

(o

s
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Design
View

2012-2013

22Y ol
BIM. 2
A 2|
Haxef

HT =

s0) - 88

A=

=35t
SS

MAREo] gl BAlst Asle] FAstelE Aol 2 AL WEo] 54

S QAT AR S oleltt Fuhg iz R0l S,
# 0.2 w413} Pode] & 7420 = B73aL o= Starbucksel X9} 2
AT AN A Frhehs 2uck 48] AR, ool A% &
29 ok 9 W25 29 7he] 2P 1908 v 499 9%

= e

18 oE (o o § B>
1.'_'[2, ﬂllO ™
£ o

2g7PdE 53] A A 715 2 7Hdell tigh &n|Rp =200 o]
Aoz . Il 7H 3 7H ol s dehs 71A1= 22H] Akl

EASES
N o143 FAF 8 olgle A4, ol T5o] HAl ¥4 7Hig 3
T eI, TEC] Ashe AFL ART oJFo] HX) @ 5 U= A

FHLECE ollAX| 2B A "3 / 0|FECH "W Crefel 2ote| 7HH =0 HE

ENERGY STAR 7|22 / FF RXojM HEMOoR 2 FHE12|E HEAI7| 1AL & 0|22 &

= SEYURIS| St 20| 278,

ENERGY STAR

INTERNATIONAL SYSTEM FOR
ENERGY EFFICIENCY NYC

= g7 HET, BST, ATIMET|, MEP|, H247], JIET|
718 L F2Al Z7| =817 (central air-conditioners)
Lk 7| ALHE Z718317| (room air conditioners), 87|, A& ME7|

=
ARE7017] HFE, LES ZLH, 2/fHYEF7|(external power supplies)
Energy STAR QIEO0IHEIS At28t 2| EXIZ
(end-use products with an ENERGY STAR qualified adapter)
CIXESA |, BASSAT|, SAD|, 2904, SEEAE7|, CPISEA], Z2lH
UXHE R (all-in-ones), BFEIAH]
2H|XFE 7HH ElgfH|H, 2C|2FA], H|C|ER|, CX|ZE-0otd2T Hehy|
Energy STAR QIZEOHEIS AtESt 2| EAIE
(end-use products with an ENERGY STAR qualified adapter)

AEE, 70|12, A EIF

B —

CIE{ll Z2EZ &I3|H|H MH|A XS 7|(Internet Protocol television service providers)
ASEE7|, FUAE|

.

=3 =TS, LD B, 29717

=Y HMEE 2HE7|(ceiling fans with lights), 2418 =M (decorative light strings)
Aol 7H Za[87, A7|MET|

Aeig &2/ o] Wa A WED (commercial solid door refrigerators and freezers)
7K ey Q7N FEERA AL A HF
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Source. GfK TEMAX Western Europe, 2012

2011 FE 287IF AZ 2R/ MFE 7IEAIE RO SFRE AIZ AEA

2011d A5 AA 7PEAIE oL 2010100 H]3) B4 0.5% S8

G 2011 3%7] A9 7 Aol e AHQ) 257 ojgg] o}
T Ao A ] kAR Q13 80 2 E 7|=dl o o] Ahd &
7] tiH] 33% HAagh AU, 5Y, E%** Ftolub= 2010 2 1] w3
T 7t ST A AP B8] EQ] gl W AuE 7]
=35 A7, “71*112471 Al Prxlia l“& ZHA|E- (o7, AF7]
)2 AeFAE B S 2011 457] Ud@ol| A 9] Huljgo] F 2E
TGS B 7o), S AEE o} E%*@ﬂ A FG7EA gigk W
[e) o) ST
a1 AR
/k

>

or 53] 13 vl AlFel e ERIETE AR 5ddt @
Egjololl A= 89 FhElare] Aol F45 A FES 1.
20119 HH9a S5 49 g7 e 344
= _
L3

= 4 e

HAE eAlofell A o] thF7kd 7} 20061 o] F XA E 7158k

/‘1 20% 4FES Hlom EHE, Frlyol, SwuploL AA 5 FH
S7FEE A SEAIE B Y anlAkEo] W 7HdES wAlskaL
A2 Al FEAF e A&l S7sksl e 53] /@%’“"Ol Eo}

AN 71414 7), FAA Ax7]00 i 87t solkS shA Rt Ak
o2 7 7FARe 2008/0939] 917] ol 3 & é—FJ} O ARk
HohER = A AT ol F& 9 Yk TR Be i 7HIYd
T WA E ALS NS F7ER o)A sl weEbA 1 7
& T A=) 7P Al k) AR o) dE AsiA AL 3l

20114 MfE JHHAIE Eofat 2010 CHy| Hst

Q1 Q2 Q3 Q4 Q4.1 Q1-4 Q1-411

2011 2011 2011 2011 /0410 2011 /Q1-410

1002t 72  1002t72 1002t R7E 1002 RE  +/-% 1002t 72 +/-%
&7k 7,836 7,416 7,996 8,160 =2.4% 31,408 -1.6%
28I 3,704 3,259 3,450 4,646 -1.9% 15,058 =-0.1%

066

A 2970 dvlle S7HATE A AP ARl $8 A7) Her), A
A&, 3o =2tol], iEflﬂo EY(aE7)e] A= 201010l Bl &
L e i s Xﬂ Hi/\lxo@% Gf < % 2010149 JJr“H —ﬂ% k=

il

&Fo] 20173744 S"q 63wk 7H°1 g o= 01]*09(GIA Personal Care
Appliances: A Global Strategic Business Report”, 2012). 7§91 A&7 F
Fol M= AEAE, A5 7] (Laser/IPL ), 94 tHe+ 7]7](bear trimmer) 2]
7t S7HS

==

20114 M58 718H|F o2} 2010 cHul st

2871 M= seE MeE

Koninklijke Philips Electronics NV 10.7 9.8

SEB, Groupe 12.5 12.7

Procter & Gamble Co, The 9.4 9.4

GD Midea Holding Co Ltd N/A N/A

Spectrum Brands Holdings Inc 0.4 2.7

Sonicare Philips Norelco Qt4070 Philips HP6576/50
DiamondClean HX9332 HE IS, Q¥ CO5= E2|H.  Satin Perfect Deluxe
Ojel Sl=70 S 574 Epilator
LRZETAS. EX7| Zzte| Clxtel,
ot Xl&D O} 44% O He HE|H 502| ZE7} S22
A&7t o] Z211 FUE 2 AA.

M2t ofef 7|50] R4E.
USB &8 7ts.
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Source. 2011 Euromonitor International



Z

2012/13 & 287 AIZ Y /7 20134 2% B7t2 olld, Rt SF 78 4Tl F=5

201249 A giHE-E 48 27159 AH| A AF A $(CCL: Consumer
Confidence Index)7} @1, 52 A7 = AEH o2 8= 4%
NA, 4 7HA-E FEAGE kA7t W7 o] dafel] F3kS WX A =
o] fr 7HAAIYS SRAIE Holal 1S A 5 2012 W] &
QF HA 7RAAIo] tha HA H Ao} 7 AP 441 37
THAMA S BSOS A A 53] REQ 9 7o =& dj&s
RS =1 Free standing F-#-ol| A= WZHCooling) 7Hd o] A& B3
Ag7)9t A71MA- 7] A 332 2 FA R sHATE AW o= 9
U] E&7} High End A Fel digk B 20120 @ 7Hd w4 AGS
ZAANE Ao w Ay,

AAAZE FefdA o] GaFe v A= 8.4
|5, AR, HeAd Tl Aak TR e 59
7} AE|A) e V), LB A¥A AE Z2ad dgA
914 So] A& AFE 7507 AH|R oA o]F3}aL Q1S 2012 287

=
A 53 7P ARk 712 A 0 2 201139 W] 523k Fo] 71 E A

2013 9 7 FEAGE) ot A} Bl EAdl 5ol Aoz o5
7] wzell ZRAAIE A T e ok Al 52 wA i et S
dd Aoz Hon, Hoji WA tigrd e o= Fobd A9, 1y
T 9] AzgArete] B8E geto] A AL 5 Al Aow
A gEm ol ¥ P 7HAAE Al S mE A, 20134
T 7P A S7I] 2% SUHE AR dSEAT TR Y =
Ve 7P S O 1S SRS R o= A,

068

% CAGR 2011-2016 RSP (US$ million)

o

2871™ AlZ / FUTURE HOT SPOT / 00 E2|EMES} 2 JHEAIE HZA|

o2

(=]
s

FUHE XIHHE AH|XESO| K| == SOIMBIA MFEOlIMS] Air treatment ALZH AIZ| ol
A Mg F7HE1A Air treatment A E (37|13 A7), o014, W27] 5),
53] Wzt AlFo] g 7h o ® Ao x24T 7ho] 201319
7371 &3o] AE Ao R A¥HE 7 AR 1 Eet iz A
HAH Au7F sdE Aoz B 23] o] 7] @] Af-siel e
F oA Air treatmenti= 201 1ARH 335 B¢ oW 201617H4] 7H3 o
T2 FHEE 7 o2 o,

Small Cooking Appliance?2] 217|

TS w2 AFEC] EH7AE BTt AHE o] A1l F
S AHE WL o] 201292 AWHA o2 o 384 A3E B ZloR
ol . A AvAF 1919 &l thE A% 7 7HH| 38| o) Small
Cooking Appliancesell A 7] Yelsk o, 2008'do] oln] H47] F5&
eFd 94 Small Cooking Appliancedl] Tt 1919 2H]= 2006~20111d A}
°] 329% 7310 2011~20161d Ako] ¢F 26% Ao A OR o H. 53]
713] WAl 44 £ 7] 7] (Deep Fat Fryer)dl] o3 &8]= 2+ 590%, 39% 2
E2 AFEC] . AT Pods AMEShHE At AR WA 22 Au
A8} zeju|dsh= AP S FoM e Felais) o EdEr BEAV|E
13l AstE A 177 sl A 3719 384 Ak HAa
9] 7188 AHgske 17 AlEo] A Q1718 Ao HA] o] Fo1 55

Growth Prospects by Category in Western Europe 2011-2016
Size of the bubbles represents market size in 2011 in volume

5

3 OO.

0.5 1.0 1.5 2.0 2.5 3.0 3.5 4.0

% CAGR 2011-2016 RSP ('000 units)

® Air treatment products
® Heating appliances
Irons
Small kitchen appliances (non-cooking)

Food preparation appliances
Personal care appliances
Small cooking appliances
Vacuum cleaners
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A 718 AIZ / FUTURE HOT SPOT

lI!l'.

FE AT A /HA IR 7 SRE Ol (of 2Rl AIFOIA & FE| 0] HIE ZAl

01|'—‘|7<|i PR FHujoidat T2 2RYLT|. SN2 0] SSA|

oft
N
2
i,

F7HA a7 oA E BAH 20099 A A $171= 13 $157te] 414
Al £3] 2011 182719+ BE FHT70A A% 7Hd szt
o, IFA 7o AHAEE AG7H & A 2] A
} E] AA frgoll o] 287 A2 8% 843l AiH 437
A2 20100l B3 2011 5% A dd-E HAon f-Aetolu, &
%E, 2Alo}, A F T4 F7H9 A% 7H Azt 25% 4 S S
2011 7)) SRddAe Addd 347, A7) =
E, 7 12 9% 27 (Food Preparation Appliances), 28 the]
0], Axbs A/ Az i MAo R Qs AP S8 &
8] Ao B9 &% FAFA ] ARs =11 H|Fo] SV A User-
friendly 3+ 2% 7Hd AlFol thgk F87F ST ol et &9 713719
SOl A HER] 7R Aol AAstaLl JlE. BRk 2011 327
o] FH7EA AE 7he ] o) wjEo] =713l o chopper(AlEH7)),
A7 53] 48 E. ARl E dAbs AT/ AT 4 HAl o A
#| 4 B 3 (Espresso Pump Portioned Closed Systems) 5 73] MA15F9}
2E AT T ARE AR, F FHE A A97H, A A&
o A 1 8R0S AT HI FrEol FA A o] fre 4]
=L 20108 o} 2871AS 9538 wo| 1t glom Al7e 7HA
< skt O B2 A&E 8kl 7] Wi

(OO

2o

i
4o

5

Jiﬂ

=
N
A =
A &2

{0
0 EIO

N#oﬁ:ﬂ’,l-}
ooﬂg

AEGS} O[Efz[ot AL  Tefal GV8460 Roomba 780 Vacuum  Electrolux2| 2IAf
E2HE Lavazza®l Steam Generator Iron  Cleaning Robot Ultramix Pro
Of| A 2|4 oAl

A Modo Mio Favola

070

glo] 91¢] JE 2E F3t ddlE A e =, =
N2 1§ w|-E7FAS Q17= ?<1 :} FEREYUY gxx]of] =1 o]
E Ut 449 2/37F FJollA AHEE HH o2 ngr|71E TFHE A=
ST A o= el v gl 24 gt B w510 Yo o]
gjole} AHRIY] A EL REAN 7]l &3 71§ AR, QTE
AETo|E B HEt W 717] 5ol =& #A)S 7k1 92
A Q7S Bl oo} RIS Al
2220119 ﬂiﬂli on 53] nitAlo] AlF 2H7F FES E
& AHAES 9 HE xﬂ%%}u& ofg} Alu] L2 7ol 7kA] #A]& 7}
Aol me} 20124 o] F 2|44 AJ7go] 7|glHE.

0|Et2|0} 20164 A|ZR 2217,8002 R2 oS

A ohget BT 21933 e ool iRl AU AATFEE A
33 A2l H0i9)le. 201139 Gillette Group Italy= Zxmj Fhulj 2kl 4]
15%9] H|F o2 AT A2 E AA S oD ol Q] AF 7 A2 o
Z717H2011~2016) &<t Aol gz} ol 9lo] 2962 CAGRZ 20161
7HA] 247} 8007t -4, 29789 {25 72T R o2 oS,

TRIA Skin Perfecting NuFace Trinity The new Cavislim by
Blue Light 0|8 2O0foj|M o] =10 BH UK tE[dEa}0|E 7|7]
ngl*do E%P—W ;o U= Micro—current 7|&£2 ARt AE2I0|EE E0l=
FE0|E 7|&g 0|88 FE Y &5 O|R M=o 270 ’ME. =21 &S
155 KIE7|. Bt S F= otE|ofo]d AtEsl Xte| HAS 8.
7ol ME
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Source. 2011 Euromonitor International

FE A A /AT A/ AU siMTE 2|2 AF. WEAT|Ho[AH dF ZAl

o

TE 4 AlF/ 28 C2lo|

2011 387] AAFE A9)/o| A YA WA HE ANHAY 5o
2F7RE] AT Aol FEHAE. FY LA E o} AR|AE Al
AHAE Admale] 017)71 glon, ALY WAL EE Tz A2l
A RI717F =5-(HGR, 2012.02). BEA], AV EHALLS 7k} Zh2F04]
S HolaL 9l M+ #Au Al Fle] 80%+= FUellA o] o7 2011 4
7] AFhelA Axks A9 /o Az male] A&ax 2HIAFEE Q17
£ 2200 2013 o] T2 PRI ASHN YFES KA o= g,

(OO

KRUPS EA9000 Nespresso WMF 10

RS oAz a4 M WE74m|et 2hm| ol XS Am|me Ml
Delonghi EC220CD Cuisinart DCC-1200 Miele CM 5100
EHI of|AZa4a Al U= 7o) oAz,

7Au|oo|H & ol

Types of coffee machines

EUROPE IRON MARKET SEGMENT

X7}A|Z Lower specification m2te, g, gote|, ofdas, ERts, 20OtL|of, £2HI7 |0}, AYH
MEA|E Medium end MBSsk=, 5, olgkz(of, Z2FL, Aol

MZIA|ZE Higher end QAEz|of #Wy|of, EolT, ZatA, J2|A, WERIE, £2H|L[0F S5t=
STEAM IRON PRODUCT IN EUROPEAN MARKET

LOW-END MEDIUM END HIGHER END

Proctor Silex 17410 Easy Black & Decker F930 Panasonic NI-L70SR
Press Lightweight Iron Light 'N Easy Smart-Steam Cordless Steam/Dry Iron

Nonstick Iron

21
=
SRH| I AIE SEA. HRE OfEkior ~HPIolM 551 Z2

o

_—

A B

or

Type Pressure Quality of Coffee Synonym

HAIES oflaz= 2|2 oAl High Espresso Espresso machine

We7{ulet 2t tal High Espresso Espresso machine
Low (e.g. Tassimo) Drip—filter—like -

Portioned machines Low Drip—filter-like -

T AEH mAl High Espresso Espresso machine

=2 2 ojal No pressure Drip—filter-like -

Combi machines Hight / Low Espresso/Drip-filter-like -

Piston lever/Drip—filter
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2EAAV)E #uj7t 53] 2 SUHE BAS(GK, 2011 487]). 28
2719 drj7E 7 v = S7FAL 2011 8E7HA] of 5%2] /‘V”E]Tr =3
Y. 53] Sl olgof, AdQlolA 2RAL7| E Fout =
FrH 7He] AT ZEALTI7F AASE HIES 13%0] B3l
(Source: HAARETZ) A#|Qlo|A TjE= H A7) 41 5 1t 2R A7)
o @A SAAE WEE o] FdL B FEHA. 187] Abge] =
2FRMNM 2 7] 3] | 17 =25 F4795

2mj|Ql ejof O[Et2|o}, HiInt=L, 2{A|OtOlA] AT | It EZ S7tst AFZ

iRobot2 2012 127]0fl REAIZ| Roomba 7002 Scooba 2308 EAIS

FHE ZF E2 H3E AT 187] 2| 40%E AX|ZHS (Source: Seeking Alpha)

Neato Robotics 712 2E2EAT| Neato XV-15 EAIE E5f 20114 7€ Bof 2 REXL
S fEoz sHASICtD BhEIiS

® Neato Robotics 2% FA7(7t 0|= 0]2] X|Hoj|M Eof=l= 242 XS (PR Newswire)

iRobot Roomba 770 Vacuum Cleaning Robot
UFE0| DEXEZ E[0{U0] HO|H 7I7E EHAIZ|X| RS EIIP

HXZRMAMZ 22 22 of2] B 271 M7t o2 471§ &
At == A= FoiES Tl out Lol HE FIE Faed 5 %‘%.
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=R, GfK

28 Ihw A 7te| 2| 2

-

MY TR 27t 58 A 8
2012/13 European Appliance Market

UK 28718 AlZ / Za2|0|gd 22 7k / Z2| A8 Z2j0g) 32 7180| 47 F=

[kl

AL B 718 GIKE & FAANR ] whEd, = b AP
F7 7 fopel oJsf Aol FEH AL 9lom, 2011 o] F ¢k
JGAE HolT S GKe] 4l A Fof] 2 7]& ¥ 314 (retail and
technology report)ol| 4] 201113 129 ol = F7] 71 A2 & o
#o] 620 millionol] 3t ¥HElS o] Eok= F2 7FAAA (MDA, major

domestic appliance) & 715.9] 22%E A Bk Yl oH, ol 7o = AEr], A
Z7], 271271, B27), B8 To] 3. HT BAAE <, 3
= F8 7 A ARkl AFE 7HA ] s AlZE AL AL AL, 20109
o= T 7Hd A Hat v]-&-o] £409 o|A] £422 = F7HS. 7 7t
A FME UEQ] Hr}= Z7] Au(free standing)#-op7} AAS F=
Fow, 20116 = 20104 o] B 7470] 4% F5 S 20109 ]
A AR A2 value share7} 28%011 4] 32% = g5 2. L] 28 (free
stnding) 7] 7FAA S @A) 74 SHIA] F 77 Hoke] G4%E 2]
3tal 9l 2011 de] 3842 HEwAs Bl & vhE 7hd sHe e e Y
EQl 7hAQ) ER] 7hd 9] 7S d #3ll ©-E(Pyro lytic oven) 78] &
7holl mE Zlole} whd. GIKE] 4l FAIAFE o] W2 W, Pyro lytic oven A
o] AR 7121 £22million 7hge] 3L O]E HEQI FAAE A A A&
1099} 5YH = el ok 1A 2] Bl o2 A e Rke) of 21971 &2
il oi TulE Ao R, LRl 7t x]<& 7—‘1 7 FAYES & U5 GIK
+ 25 MDA 7H| a22] 9] QIEYl e 7} A B dzh 2] 4491

AN )

o = f

ox, By
o

X

DA

2

ox
tlo dlo

k=

A= ARAIE MEE 2010.07~2011.06 / The Sales Value GBP 888

07 08 09 10 1 01 02 03 04 05 06

20104 20114
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I
Design

View

2012-2013

:IE:H u[,;ﬂ
HIM, 2
HAIA|xlo|

R

&
Faid Z2|njeist

9

KitchenAid Artisan TEFAL Z3{~ &1 £54.99
ABHE 9IM £416

90

Tefal Steamer £54.99 Dualit NewGen Toaster Dualit NewGen Toaster
£165 Stainless Steel £199.95

UK 28718 A|Z/ =2|0|g =2
94E.|g|. AI|:||MO| 7rg|.5| L_—|Kf°._9

)

UK 28718 AlEH/ g, 82 2871 Al

=1

= 7jl BB 7PA Ao A Care, Wellness, Musculature S Z3Fsl= 44,
A RO 2011 1€9~697F 20108 577 thH] 89% AA3S-. AW,
A BE A 4] 98 A7 ZS A=V (Electric Muscle Stimulator)
2,2010d 79HE A&ow APAE Bl FU3 T FE59) e
APt 7R &2 QIEIJlo] HAF 25 AF5717] Aol Sa3 925 3
£ o] 7171 2011 6l 348,0007H7} Fuf =)o} 20101 6 thH] 156%

HREE AL,

Compex Edge Muscle Stimulator
2 matAO| AIO|E 2|AEE0| 283 NMES( neuromuscular electrical stimulation)7t &

212 2I3t A7} HZOE REOIN 20114 68 BAIY. HYo= 2S4YS XFskn 222 ¢=A|
7 lojat Qoj= SEEIE B 4 IS, 289 UE, T7|, S 521 FUS U2, 20lUS

S5 KIS BT |0 ASTIS WS
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Duronic White 16 inch
Oscillating

Pedestal (Stand) Fan
3EHEHIL7| 50| = 162K
ARIE MEV|2, o|Fat
Jlgd 7ts. 2Als S0l E

Alakol Cixtel.

1 PREM-I-AIR ELITE
PORTABLE TOWER

FAN COOLER

Ol3A di&7|. HA=Z
3T S= =F 7|s. BlolH
7150| k= LCD El2~Z3o].

Prem-I-Air 18"(45CM)
Air Circulator

18QIK| 1< 27|%8H|

(air circulator)3712| ¥=Z0|=
271, 3t HE HE HEE,

360% 7|220| 7+sE.

White 12" 3 Speed
Oscillating Desk top Fan
with adjustable tilt Cold
Air For Office and Home
1201 MZ7]. 3EH H&0t
3|1 715, £14.942
NS 7HEeE 217,

Honeywell

HT900E Turbo Fan

O|™ ZEIHCE AF0|

25% 28 Q0EMK| &1
9 7|29 715, Histmo=
712043, HZol7} 75

Zzie Woryt,

Draper 43131

CHROME 12 DESK FAN
3THHE U T2 7S, 0=
TR XhE ETE. SE5AH0[0

AEoZ ORUEAS.
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Design
View

2012-2013

SE2Y opll
HIAM, 2
SHALA| ZbO

i
EI= e T
=

c
~
(]
k>
N
=
03
~
oM
Ju
ok
4>
i)
=
[T

I} ol x| H|F, Z2 #C| Fa7] el

Numatic HVR200A Henry

AEIC ZIE AT

FEB 17| X|&. 2EA0| =N 600W~E| 11
1200Wel s vl 1EE ZE2olMd
AlAE FHolA BHE, =55 ElET (et
MEA|IAEIO| AS. O|MHX|FOHL| AFEO]
220 = 224 Z==H 7ts. 9L 220|0
Ol X| HZ AIARI0| AS.

Dyson DC34 #HC| HAT|

dake| AHHAT|Z ofjtEEe| Eg 7HHSt
EE8Mo= NA. CtE AEFAT |20} HA|ef
O|MIHX|E of 2 H[AE

He =E/8e =72 Z HR et AT|E
A7, 22.2V 2|§0|2 tHE{2]0|H
FOtZER 158A0% T14E E5Ut s,
SMEER FAMuL SA #2471 Z0).

Kércher WV 50 #2& ZIZ&47|

=1 s28Mel FE2 AR Ax. 2, EtY,
ARI71, g, FElEI01E, A Sofl

CIB=2 AMETtS. Al=at WE0| HX| b=

Z4E 4 FT|

077

Vax S2S Bare Floor Pro Steam Mop

with Detergent

99%2| S22 HE|2|0tE 7 e ~AEe=2
718 WE RN o2 Mg Tieeo WEt

AZ0| 418, HEHHY,

(i)



Source. 2011 GfK Retail and Technology

SU I AIE / S22 olHX|IAE 7R HuoAo] 2B FHE| 2

20119l = 7RAAE Aol 35% S7kete] 779 frzol dgon of
& 7HAAe] - A A A A 1A - oA Ao AlEe
o 2RA Y= Ao Qe MR Frh. 547 dAAE A E
3] (ZVED #AAl mh2 20129 5 7PAAE A& oz g A
of, A 19%~2% 8= S7HE Ao = oS, 5 AellA 7hd At
Hol 222 olfre MEA AR 7HdIFe] v 87 o)Al oA
Aeof a3t Hofu] W,

A 7€) Agor MY 7ML S PAT At
A o B oA vl g-& A3 5= QlokeE Zlo] 384 ajlew 3t
. GIKe] Aol w21 Holl A 41% 7H+2] thg7hd AHg-713te] o]
1098 |11, 71 Fol 49%+= 7RAERIA, 48%= B, webA] FF
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S 70| M HAE A2 HF

= A3] Aol 4= DeLoghi, Jura, Siemens, Melisa, Philips, Bosch, Krups
ol AL FEHL 35 AAH o= AY] WAl AFS 100~200-F29
7HAUE AL 9. sk] A= AlFL Aol 500~1000 2 o)
o) 7HA o= w1 9lom, AEP AT HAle] 9= Al ko] mxIg
AA} Aol M= Az A 73] wilo] 71 | 7) EhakatA| o] FofA]

NE
A E

Espresso Machine Beem Espresso Machine Philips
Espresso Crema Perfect Plus Gaia Therm Coffee Thermos
Brilliant Edition EUR 89.99 »> EUR 53.98

EUR 169.00 >»> EUR 75.98

Coffee Fully Automatic Coffee Fully Automatic Coffee Capsule Machines
Deloghi Deloghi Krups Nespresso Pixie
Cup Coffee Machine Cup Coffee Machine Electric Titan 3005

EUR 549.00 >> EUR299.00 EUR 549.00 >»> EUR299.00 EUR 149.99 »> EUR120.85
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Air Treatment A|&-& o= 7]7H2012~2016) S0t S5 H- oA 714 &)
A9 47 Foprt B Ao ols, FrLel 7hA] SRl A Zhzt 4009}
7%2] CAGR(ABHATE)S 7158 2oz A4H. o] A FF 24
ofe} ZTrof o3 Fxd F 0= W]l Air Treatment A &-2] Tl Z

colEdoz FHYY 35S 4 T F TriA] 183 dldo] HhEEX]
% werhs Azto] 2u)hse) vhg o AAs A2l U, P9
ZFAEE 20104 oJ2o= A)F ZFo] AHAE] £ QB 71dElA] 23
O A|ZJAFEL o] £ A3 A vHEE1R] GFaAl A & v
Ha 219, 3HA| vk o}& 74A] Air Treatment A& o] x| ol o 3] wjj$-
Lo A4 M E S-S Kol gl o] B0 & A A e At}

= 7t S = 9

2{Alotet ROfLI0F Sa2f 7Hel 7FHA =] FxE

701 A8 (Personal care appliances)= 201139 F5 oA
o] RN 7 F s AAShs okl en, 2012~20161d E<t Al
Treatment A|F-2] HE o]o] F HARE JF4Q CAGR(ABT HFE)
Hd 7oz o=l ol gAlokel Frlobrt o2t AFAHE S
A AAoF7F 2011 79 T A AL dofFe] 42%F 2pA Fo
H, AU A F HlEo] 7 =Y I AEE. Ao 497 AE
2 Aol 5] A& 20 Botie A YebE. T1ey 2016100 = o
AF AEe SN ZF=T AAE 23S Ao R o Fd. = A A
S gFol i AT AAF AZE o] 2r|oke] A& 3u o) el o] & A
o7 Bl AR F Aot Al TR Holl M= Aot b Y.
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Growth Prospects by Category in Western Europe 2011-2016
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8

6

z o ‘L.1' "

1 1 2 2 3 3 4 4 5

% CAGR 2011-2016 RSP (‘000 units)

® Ajr treatment products
Heating appliances

® Food preparation appliances

® Personal care appliances

® lrons ® Small cooking appliances
Small kitchen appliances (non-cooking) ® Vacuum cleaners
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22|0| tHst 24 SCHZ Food Preparation Appliances A%

Food Preparation Appliancest 2011 F &5 A% 7PdA] 71 w2 A|
A7t 7| ag] ol d&5713E 5 ARkl glo] 7Y 954 CAGR(S
FE)S 75T A0R o a8k 2|9 TV Master Chef
1719 98] R w|Ao] #g B4 FTFR &l AH|AE] o Hddl= T
o7} 211! Food Preparation AppliancesZ Frjsh= o] o] &A4k9]
12 1219). 35 Food Preparation Appliances®] H53H= 217]+= o]
i Qg]o] #EE BE ASo) #alo] S8 whiedl. a2l ik #4l
A F7Vl A4 AF Zu|d Aol ek F8E AGAFS. ©]
3 2012~2016\3F ZE 7ol 4] 71Ase o] el = Bt
Food Preparation Appliances®] 7}x]7} d]Z717F 59 A4S 2|48k Ao
=2 .

o ox ©

L fo & o M

T

28718 7| 2| 714stEtat PBAIES] 2I#

Aa7], Had Aol AF, vheln] ek o] PBA|E] 538k FU=HE
oln] At 714 stehs 4. PB7} o] FhE|aLg sl x1E3skr] Al&shA
B AE 7FFLe o e 7t o g 488 A9, Sunbeam®] Novo BHE
7} PB7} APl ZFste] 159 A7F FAS Al gk Aol AR,

Growth Prospects by Category in Australia 2012-2016

Personal care appliances
Air treatment products

Food preparation appliances
Heating appliances

Irons

Small cooking appliances
Small kitchen appliances
(non-cooking)

® \acuum cleaners

O = N W s~ 01O N 0 ©

% CAGR 2011-2016 RSP (US$ million)

-2
0.0 2.5 5.0 7.5 10.0

% CAGR 2011-2016 RSP (‘000 units)
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2012/13 Global appliance market trend

www.digitaljournal.com

ghanaianreactoronline.com
groupeseb.com

investopedia.com

sfgate.com
environmentalleader.com
euromonitor.com
finance.yahoo.com

elocal.com
clairerichardsrealtor.wordpress.com
thecuttingedgenews.com

cepro.com
smartgridresearch.org

shopping.aol.com
squidoo.com
salehoo.com
flat-white.co.uk
go.bestdenki.com
ycharts.com
starbucks.com
marketwatch.com
brandchannel.com
biz.thestar.com
cheaa.com
clii.com.cn

strategyr.com
sys—con.com
finance.yahoo.com
investopedia.com
hgr.co.za

abiresearch.com
ghanaianreactoronline.com

fastmr.com
electronichouse.com

goospoos.com
giiresearch.com
coffeemarvel.com
squidoo.com
psfk.com
marketpublishers.com
philips.co.kr
sharp.co.jp
midea.com

haier.com
russellhobbs.com
dyson.com
bosch.co.kr
miele.com
philips.co.kr
www.princesskorea.com
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2012/13 Small Appliance Market Overview

SMALL 2871 Ol KEY SEGMENT / A87HH Al @R

ESA% AAVEFE Eetal, 224 A7 A2 A4 AAE S
AU AL ATkl B A5 7HAE A5TE, A AR, 71*4 Rl 7}
AEo] D5 AP7Hd FH| L2 AYEAA NS Ao

2R A o] dibg. 7HA skt A& wit 7= 7], ‘4%}0&@
o] g5 W i 7k A)AE ) e] Q3 KEY FACTORZF € A<, wlehr] =
2 AF7H A2 20168 7HA] AAA BE Al A o] Sohed
Ao ol 54 Aol M= A7 w4 o] Al 2191E golshA & Ao
L, 71E A1) AHAES GAlE 7153 ARG =5 o AES 97t
Q= Aoz VERG €17 Q= JHHAEL A7, [k 4o Az ek HAE
G 22 A ERE T AL AFE YA, 71 ARG A, FoE
A& ol gz 7 dzt A AR A% 7HAIE o] o] FolE A

Industry Key Segments
229 4% /PN BE 240 Bed 2 A4 AFe
2015\74A] g ago] oF 7,300k el G Aoz o5, w=at fel
Mo ARNA A e B AEH 71E AE] AT 2
o ola AAHNE. 257} AT 55 o] T4} opx|ofEjE L A o]
o e 7S AY. T2 20099 2F7H A1 35%E AFA|she
5 oblo} BFRE A9 ARAANTL AW 8. 45 45 )
2R AgFolE F 23 ERles S0 A2 AEEd] tet
T2E AL A B2 Abee] HollM A3 a2 E o= Aol et
o] moAIHA 7|Ex = vhE a2 A 2HS B AlEEe] A
oA Q1715 A1 9l F=2Y 43 %7} (Small Cooking Appliance) A+
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224 o
BN, 3
A Al
BRI

2=
0| ot
Ha=aM

AL A o7, M7]1E, Freestanding ] E.(2l|1A], hob), #|"7], E 7]
7](Deep Fat Fryer), A7] ¥ e} -2 F117]7] 9] uf <} Zﬂ—'—-‘é‘ Z33t
Euromonitor International®]] W29 20113 A EAE = ofg] S/ 7}
Aol Y2 7Y Atol= Qe Bt 3. =3 2lA4A] 34} TechNaviod]
wp2el 300) ol Anlape] Bale] Wz Azel WEHWA A7 A1)
A7 #AEE e Y RYUEH (EA) AL 2010~2014d Alo] A7F 6% A
He 7158 Ao dake. Al 2o ZAAT FE 43 44 UE
o W3kl FA7E Q1= 2l AkE0] A2} Z71HRA DIY el Tujol s
e 7158 44 202 1Y) Tele-health AHI227} W6l 717] A%
o 44e FEIL o), e A4 AL AF o) Folr} 2
T U2 o] Al A Q] MF F2H(Leading Player)+= Tech Medical, Philips
Healthcare, Omron Healthcare, A&D Medical, GE Healthcare$]

F

fllo

o

>

GLOBAL SMALL APPLIANCE KEY SEGMENTS

S2Y Y LY st T2 o AR

A3 ARE 8% PSR BERSIL U sk AT EAsH:
Fl. | AAA 23 AN ARAE
F300 SHL Q8. TN 2] 7131 o1 35] EAT, 5ol F7H
2 54 Rohl A ‘B olehs Adel tie 140] WaksaL 9]
w4 rie] Ada ARAE FEE A9 Te AE A e
o] A8 Zloln, BAL B3 /AT F5A7) 1A BUge] e so} &

Small Appliances
US $145,298 million

Air Treatment 8H7|, HE7|. ooz S US $66,095 million

Food preparation Z2| £H| 7|7| US $10,007 million

Lk 23 X[ F US $5,764 million

C2|o] US $4,926 million

Personal Care Appliances US $15,833 million

28 =2|7k8 US $23,012 million

28 FUIIH / Non-Cooking US $3,822 million

ZIZA27| US $15,840 million

087

Source. Euromonitor International 2012



Source. Euromonitor International, 2012

Source. Euromonitor International, 2012

MAPPING GROWTH IN 2011 / 2011 X|{E Eofzh &2 d]w

Azt o) Eojet 4EE

10%~15%
5%~9.9%
0%~4.9%
-0.1%~4.9%
® -5%~9.9%
-10%~-15%
® >-20%

MAPPING GROWTH IN 2011 / 2011 =718 Etofzh &2 &0A|

28 71e| M% S5} oot

2Y7HE 7o) B AlFol7] wjitel AnjAlE ] 35 0= 20100
BA 7] MY A FEoE AL FEE U IEY BE A
Al b 8] AA7E 358 A of 7] Wizl 201197 o] 3 A
o7 o BE APE 23] o] ofshE Ao R did. T4 2
(2012~2016\3) A2 7HA-L 2006~201132] 4.5%2} H]s=3F A H A%
E(CAGR)S 2 Aoz 7| ¢

Air Treatment M= Mz X2t

Air Treatment A]¥-2 20121d9]] Small Cooking ApplianceS @] ™ <
= 717hse Ag| A ARy B&Ad RS FET Aog dAET, Air
Treatment 7} 8] = 27 A FHAZ 2 7HE2E7F 2 A, S
3} ol x = Ak HA AL FE8F A9

Ha|7tE a2 ciEl M3

Hale 5712 B AP ECAGR) SN 71 U 43S
Bo|3 Qg Foluks W] A2d Yool ¥2Y YUY, 237k F
Aa7) FH AR = 7o, HA 7| BT BIARE ) 2 ARS = B A

ol X BrF o oAAA = el 5.

Global Performance by Category 2006-2016

600 ® Personal care appliances
————==  ® Air treatment products

500 . .

® Small cooking appliances
0o / ® Food preaparation applicances
300 ® Jrons

® Small kitchen appliances(non-cooking)
200 Vacuum cleaners
100 ® Heating appliances

0 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
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2012/13 Global Small Appliance Growing Category

S2Y 4% AZ / HEMS

o] 7ol A AA1E = Al (Electric Grid Infrastructure) & 3 T 3

A7132} sk 2 o] YEFES- ool whet & oA ] A|AE] (HEMS:
Home Energy Management Systems) A2 Xt} th3}ste] A3 714
LA &8 (Household Energy Efficiency) & @433}1A} = A7 =
o] =2 k3 918 T o|Ux|The] A28 A|F-L Holwa]F}, HEMS =
29 npllo| A FL3 AGAE B (2011~2017). & olUA] &) A|AH
(HEMS)3} EHA Aad &% 7HAAPEE Aa7HA] dldsld A= o
2A P8 A= X om, oA e W AlFEe] AEA FAHL A5
T8y Aap A &8 tige S718H7] AlIRFsA, 20174704 24,000,000
Fre 29 A0 F .

SHAIRE o] gt AAA A7t a3fol| = E-3kal HEMSA| o
3k AH| AL 8 opF] W Al B2 SRS AlE FaAEel
EA17)8HA) A (Communications Infrastructure), APFE. Al #EA] A B (Smart
Metering) 2 & oY *] Q1| o] A (In-home Energy Interfaces) 2} £ &
oFf| A TS ZHE 3k QA& 5] ARFEOH, o] ok 2020714 T
< o At 2 A9

Households With Utility Based HEMS World Market, Forecast: 2011-2017

® North America 36 M units
® Middle East and Africa

Latin America
® Europe

Asia Pacific

2011 2012 2013 2014 2015 2016 2017
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Source. ABI Research, 2012



Source. Delta Energy and Environment, 2011
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Z29 A9 428 7PHAIAE Personal AppliancesE 541 0.2 A4 A
A E Hol1 95 Personal Care Products o4& &3] vit] &89 W
Al 38 Fo]A wpAlA] 7] 9} 7+-& 7|18 HE]A O] (Personal Beauty Care)
Lop7t 3E A FESAL - o] YeE AEAEolut 21 A A7
5-9] Oral Care Appliances, H =7| #| 27| 5-2] Hair Removal Appliances,
7188 547 2 d9S5A7]9 22 Health Care Appliances®} 22
Lok lom, 11 Yol FHAF oA AL FEo] thFstE AL = FAI.

2011 Conair Corp += &2 Personal Care Appliances A|
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Chile . Mexico .

Ares,
~FgeRth;

0 2 4 6 8 10 12 14 16
% CAGR 2012-2016(°000 units)
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Ol optl / BfEl OfHI2IF} / 7| DA 287 AFIN SFE FE

4 22§ A TR I E 0] SHo)A o 7175t 7}
A AE A PAE 29 A0 g, o] Hopol A ) 4L 73] ¥l 7}

glarg]ol] o) o]Foj7 Ao|w, CAGR(AE T3 4E) 7= HollA] 11%,
7HA] Hell A& 15% 38 A 0= oS3, o] A el|X ] AH|AHEE] 7HA
T a5l FUkekaL QLA AR|AES HE A thiskE AL glom, o] B
ZR|A}S0] 73] ZE WAl(Coffee Pod Machines) 3} & ]2 1143149
AFE Aestal 5. weba, 73] #Al Fok= 2013~2014 Afolof] A<l
olo] 714 w2 Al e Ao 7 oakd.
A9 XE w2l Aol A4S AET Aol dFHdE &
Talal, o] Job= 71A AA9] =& G d 7HA B ool g AT L] =&
7+, 22] 3L o] A Ao A o2&t 7| Ao} AT EET} o2 A HE T 2
= AlFo] ofeh= AR wjitel] o4 H 8] B AR W 7Hs A o] F.

Growth Prospects by Category in Latin America 2012-2016
o Afo|== 2011 ORI AtO|=E CHEE

14
D)
o
(o]
S e 10 ‘
N S
13 8
3g o
T2
5 ®
= 2
0 1 2 3 4 5 6 7 8 9
% CAGR 2012-2016 (‘000 units)
® Air treatment products ® Jrons (Et2[0)
® Food preparation appliances ® Small cooking appliances
® Heating appliances Small kitchen appliances (non—cooking)
® Personal care appliances ® Vacuum cleaners
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2= o
=34, 3
A Al
BRI

2=y
o|HZ ojl
Mat= Ao

Ol of / 2tEl ofmf|2[7L / 2tEl oto2|7t ZA FHo = Qlsh AlY E5t4Y

=] (=]

= Jlelo] op7|sts ol
2Hel ofm |7k Wi of ] AlgellA o] G4 48 wholl, 2013~20141d Afe]
ojwlgh o] dojdA] 9 27| &= H=rt DA 0 874 dE
50, H 2he oblg|t 57 Ao = tAlEo] B2 AxPAES] &
u] 7:];@7@0] o:]%g ;],7:1 o Eﬂ o EZLE]—H] IR=S] 9‘}1\%_
W le}, ok A, o 2o} 2o wke] ARl
& FA (Import quotas) 2 ZHF A3} L LA} Aol gt thE FAES F7]
AAFSEAL Q). o] B2 A= B2 AL AlaL = Age =YskaL 9le
™, Wul4=dete] Electrolux®] 73-9- -ol] oJaf 81-89 + HA7] T
Hj Aol =2ge uf T oHeS 7% P&

o |

J9e = B8tal, B2 Ao AAA o] ol WTO (oF=JE

9] 790l = Mercosur) 9} 22 F9 #a T 5o] o]2igt Aol vigh 4
25 ol whel, Suktels 54 FAEC] 98kd Aoz dAE T 9le.

wpebA], B2 4% 7 Hobel A P AR eSS B Ao g M.

sabzlo] 729} 7hxle] SHOM MEE FEg 2
Hapgo] 2012~20161d Ate] e} 7EA] Hol|l A 718 & AfA A&
Holm Al&H 07 o] A e A4 dsgol E Ao Bl WHiHg- 7t
AAFEC] 719 72 SHA 7HE 5 A0 Aoz Aeluf Al ol w)
2}, o] AE Bok2 423 tfiie] HolEo] 20120 9} 7HX =
Ho A HA AN E BY Aoz oS4,

2011 d Bepdo M editt 47 Aol AL, 59
HAE25E 7P Ee] A8 Qe Bapd Je] A AtE ojgA o s
F& 7] Wi i THAE S Aes AE I Agolgta
A G T2 7120 A&EE Flo] ofn o] Mg wi k= 117] wjie],
Bl = S W AlAHle] EAIEHA] g o]l 3 wiitol] &H|At
E2 4o we Writh 4 thuH & 5 e ol WiE b Al g
At I 7871 =k

Bapd 2 2o 7pgo] w2 7o) gk o] 7L & Hoi‘”xl s
Fol7] wzo, o]52 2 AFol gk APFAE S T3 FE 1
3k vj&o] Bapd —’Fﬁ% FZ37] SN AxgAES 237 2
Alep 2 &2 d7] 5 S (Mid-market) 3 A 71 (Low-end
products) H 7] 7] thgk FAE AL A

—
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o|H¥ Ot / &8. of=2|7}
S ofZ2|7t K| o] M 7|5|E MBSt A= UAE(OHEOIOIZIE)

F53} ohsre]zh AL 2012-20161 <k 3 Woll A opAlo}-ej ek =]
oo] 512 olo] T WAl 4EH e B Ao v olPE

2 g o] AL, 4R Avlo] 23 1A 5o 2] i Fag 7
AA717] AR 4 S5 ARAE ol Aejo] & Ao oS

so1gt=.

St of=2[7t A|Z2 XS LOW-END 287IH S Mz
AEﬂ ZAAA BB Ao} A AlE E A AAE PR 7H] BE
o] ZHol| A o & 717k 52k 9%2] CAGR (AR TAFE)S B AO= o
FE = UAE (bl |2 E)el] el Aogo] 5 ¥ 9. T8, A 9
7] 3goz Qs e AT 7MY &7 7HdAIEEe] TP o
23 AlFEo] 2HAEN Al o1 Bl 9l BT o2 EATTt d
THE AEH R FRT 0= oS4,

Nt

o

o|22tel Z7|HHT| AlZ 4SAl

olagtd JA % o5 7|7HE<t 5%2 CAGR(AB T 45E)Z 84
Q 7H FRe) ARE AT Ao dAE T Yor, oleld e A
Treatment A &£l 23] =5 A= o2 S Air Treatment A|FE-2, W3
71% (inverter technology)3} o] & 7431814 SHol| 24 930
o017 7% 3 alo] Aol 2 L 2 ol weh w9IF AE A1

o a4,
Growth Prospects by Market in Middle East and Africa 2012-2016
22| Ao|== 2011 OB ALO|=E CHEE.

12
5] 10
% _ 8 . United Arab Emirates
IS 0CCO
L o
&G 4
e} pt
g 2
(@)
® 0 Africa

2 2 8 10 12

% CAGR 2012-2016 (‘000 units)
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% CAGR 2012-2016 RSP (US$ million)

Ol OBt / £, of=2|7} / ~Y7ITAIE i FtE| 12| cf2|o]et sfofe] 7|7

& A ARt
TR & A @& Aol itk
o] A /‘]Xc}"ﬂ"ﬂ B }ﬂ Zﬂ%%L 3] AR FOE Q1A AL ol

AAA 2.2 3t F=Ao) Q= theln] fob= 2013-20141 Al
710l R} 7EA] SHelA 7 o5 AR Eoprt 2 AR dAd. o=
F2 ofAlofol] 7IHkE F A7t A FEC| Aol ST H £otxlol] wet
7HAH 7L tiehre] AH| A A| 4] 73 O R WolRl] WiEe R
A, A E-EE (Personal care appliances) #-0F GA] o= 7]7F F<t
T2 A5 Y A o= AE =T, ol H 3 A T2 g0 wef&El
&) FEH I Qo R SHolA 8%9] CAGR (A% #848)S 1Y
AO R oS5, o] 22 A=, 47| AL A&l what A o B2
ArgEo] n|&Ad 7k Al FolA AARE TIE AR wEE BeEehe
Aol &3l A AL o= AMI = g 3% okl T 4 Qe

Growth Prospects by Market in Middle East and Africa 2012-2016
o] AMO|== 2011 ORI AtO|=E CiEE

6
5
. @
3
2 ®
1
0
T 1 2 3 4 5 6 7 8 9
% CAGR 2012-2016 (‘000 units)
® Air treatment products ® rons (Ef2(0])
® Food preparation appliances ® Small cooking appliances
® Heating appliances Small kitchen appliances (non—cooking)
® Personal care appliances ® Vacuum cleaners
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Vacuum cleaners

Bosch. Rechargeable Wet &
Dry Vacuum Cleaner. AED 209
MIZADO 19]. Z4% 213 Ha7|. H4A0|H,

el 23|80 Ofl TE(Z T4,

Personal care

Bosch. Bag and Bagless Hepa. AED 1099
MIZADO 2¢. CtstAl &2 (suction) =S

ZHE #UAS. 0I5 ZE HS.

Siemens. Hair Dryer AED 59
MIZADO 1¢|. 2t=3t 22 02|t ASHR| 4=

ZHE 2EE M.

Remington. TRIMMER AED 206

MIZADO 2%. #ElILIR, H=, o2|7 1=t

W NE. AHE STA ME. 4108 E|ERsRt
SHHE 7IE LA 2 FEIE E(blade).
4X| 7|E EB|H(trimmer) 2 74.
7|52 2 MFo| 80|
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o|MI opl / 2Ajop / MEF S0l mhE HIES 27 1Hof| ChE 28] STt

2011 Z97] S S5 G dE7bd A8 384 AFES 2
AL, GAlokll A 9] E7HA T 2006 0] F XS 7= o
g, Fapol, Rulyoh A ZF o XA QI FEAE BAS
2010 282715-E gAlo} AR} 7R AP o] 3] 5AME Hol7] Al

H| 2} o] HEole A AAHAH 7t A2 L7
A AARA Gl A] A AR 3| Esa A B EE)E5bd Al
o] el AL HAL. I/ EFoE Z A4S Wtd g sbd A
A5 201037 20113 AR 3 EAS B PAlol= &5 0 ThA
A2 wgEoz Qs AAF HE wgd Fo= o EEn o] e} 7k
AT Sk & Ao 7|t 2012~20161d Ao} A& 7FEA 3
T2 oS 713FE}t R A= 4%2] AR FE(CAGRIZ, 7}
2 WeAE 1 Bt o 22 AAEE S7HE 2102 453, grlot 7t
2 A TS HdE AGEY BFEC] 2w HT A, Al
B, WAL ol st wA et S B B e
2 7HdEo] wAE7] Al S, 3 AeeFo] dubd o g FolxH
A A2 37 FEAIE 2 SEo] FE o™ A7AF 7], 3%
2 Az7)0l gk =27} Eoluts
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AE7HE-L 2011 Bl A 12% "ojzl 2EAH LTS A9t
=4 20113 Ft 5% S7HE. £B7H Al 7HAE BAoke
Aol B o] FTletal Y. -8 AF7HAS 71 s
2lud BTy 8 Ao, 2011 Zn|Y ERER Qs 5
] A (juice extractor)E €] 3} Food Preparation appliance] 2.E &1

7o) 359,
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OlB{Z! O / 2{Alot / I2|0|9) AlTe| TOHE B U ROl AEIIN 71 A%

1 S
= [y i} S

E7|2 A BYW ejAlof ZEjn|¢d 7R APe] 20110l = 43784
1Ol AR A7 3| 83 T EAS SR FUPEA| g tig ¢
7t S7HE. anRbEe] AAI9)7] Ao anjFHo R st o Al|
A5 dapas taRlF 715 glo] HAl BT F5381a 9l ©]
53] 2F7HA I o] Fue AW AF7EA Bt AlE7HE 2 2011
Aol IA| &35 53] AWl A7 A7), A Ag7] A 1327] 2oF
7} 2A AL B AloF 2B AFES A2 Bt 7HR| 9 A FL Afu]| A0
g3l 7HE o AES §97} e A= YR

W EQ] 7hd 3} 22 ol U g Jhe| e e T3S B Ao
2 dudg. e, Wea A Wdael 22 23 JHe g s wAZE ST
g Aolm Za|u|A3tz A7 RS AY. v EdETF &2 F,
28 7 vl B7AS FTHAF S BAoF B EAT EE ol e A
o] AFE AHAEY 7R 258 S7M7IE AS BEE 51 e
weba] FAE Y ALETY TEE A50] T et A% Zerkd
of tigt =7t S718S. 7HE 259 S7keh 288 9 44 & &
UET ZobF thddt Algol ik 8 S712 2rlobe] APFA7H
AL G2 o] A e Al

A7) (Bread maker)7} 2011d 7P £& A72 g o
Tufjro] 20%, T2 32% Fwtils. 2715 AR 20119 = )
gol Tt om AHAEL HA ¥ AFH AFS 93kl U AT 24
7](Coffee mill)= 2011 W 2ko] 8%z 713 =LA Z7181<- 200999 8F
A ZHE 3 EAE B AR IA = 2011 SR 2 Ht AE 7
AL QA1 20113 AAFI1A] Aol QoA 7 F 2 24+ YRS
0]91S Freestanding WAL Q1A= 7127} 796 A4 Shofjko] 9% =
7Fhe 5 #Hal A7E .91 Groupe SEB Vostok7}F 201130 &= A &
W ZFe] 17%E AFAsHH 2lrjo} AP 7P APdS FEPS I8l F &
F7PAAIo M= DA, B, Beke, FUE, A=, °HE A4, 229
2, E27](De'longhl) AT} AATLEES o] 231 9L

(e i o nfu

o

l
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224 o
HIM. 3
SMA|ERO
e

ELE
oo opA
Ha=aM

2{Alo} Z2|0| =2
eAeh B 29 2 49 Aol F
2 E

o} 719 WAl B

28
A = Z 2 M4 (Food processer)
AAYLL Q5. Aty 4&F 7}
o

o}, zvdd AFe] B

Moulinex / Food processer Delonghi / Coffee machine Bosch / Coffee machine
Meat grinder 3399 rub 58425 rub 1698 rub

2{Alo} =2|0|g 28 JHel 71X

zeju)gd e vl 8717, A2 gEel <) FE 1 g, Al 74
= 2000rubo]slel] HET 9oy Zju|Y 7EA el 749 3000-6000rub
o] a7HA Y.
Braun / Electric shaver Braun / Electric Braun /
6330 rub Toothbrush-irrigator Protects color and
5896 rub health of colored hair care
3110 rub
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2{Alo} e17] 28 71H

Honeywell / Cooler air
15000 rub

Charly Little /
Cooler air honeywell
3490 rub

Ballu /
Mobile air conditioning
10500 rub 0|54} oflof

Bosch / Hair crimper
740 rub

Nespresso krups /
Capsule coffee machine
7490 rub

Unit /
Bread maker(UAB-816)
2820 rub

De'Longhi /
Coffee grinder(KG49)
1380 rub

Bosch /
Electric pot(TWK6001)
1170 rub

BBK /

Freestanding microwave
oven(mo2002MS)

2308 rub
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=24
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HMoke 1A

Ol OBt / E7| / MRE 2IIHEE el s §S20| & B7 A

(==

20104 A-f-9 o] A3 AAE 353817 AlZF o, ¢S 7]k Fet
= TR A A= 2%, 71| "ol A= 3% CAGR(AB 13 738) = 318 A
T FAE B Ao =9 B7)= 2012~2016\ 5 715 HellA 9%
7Hx] Woll A 12%2] CAGR (AHFAAE) = 7P w2 AFS B Aow
A o] A 2HAE] FEAE 250] FU1 wel o B AH|7)
o] ALLE g AT A mobre 2% 7HAES A9 A4
29 7H AlFS o B2 AbEEC] Al sl whet Q17]7F EobA]
RIS -3 E?& o Fo = AnjRIEC] Foixl I EE 4 glohd AlES
TufatA] ekok] witell A% 7H AF AHel o] F-Ye] 2717} of F
2% FAR 0%7%21% PAE Ho) YL HA 285 T § JA =9}

é

o YA, B
B AFNAE AA0] el o Lk 31 gl o)) W, o A9
o) theke] B AE S FRG 7H ] S A S BE A

O>’
n&ﬂ _mp

o] AAIE Hol= vl 1 Aoz ol

OO0

Arcelik / Arcelik / Arzum / Arnica /

Vacuum cleaner Volt arjh Siipiirge Water Filter Cleaner Merlin Hepa Filtreli

£209.90 £155.03 >> £129.89 £189.00 >> £149.00 Dik Elektrikli
Siipirgem

£92.37 >> £78.99
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Co, Ltd

=2 TOP 5 2|9 7|9 Ay M==AY

L~ 1L 71

2012/13 Case Study b Global Top Enterprises

224 A371H MY 2|oje} A|EES S

Holrg]7boll = SBH AlZE &0l 4E& 02 (103%) o 1
A 7L v AxSE AR s/H AelAE SEB Grouped} 2
HA, PG AATEE X F& 7he-dl SBHZE 9918 A 3s. oFiAS Al
ol M= mH o (MIDEA) ¢} DY A7F Ajuf Aol 11 ¥1o] A=A H]
Z2 vug ol 2] 7A1 o A= Groupe SEB(8.7%), Philips(7.2%),
SBH(6.4%) AR AA $9& 7L s TE otz =
Philips7} A4S g Esta o, mt]ol7t 02%= Al 219)S A= &)
IS Ty AFA 02 AFo] A= 7 TH2E AlA A1
80%E x}A 3t

d 2HIIH TOP HI=Atet X|E AIZERE /2011
02Dl gig = 0.1-4.9% = 5-9.9% = 10-14.9%

OfAlo} AE SHE 2tEl 55 Soiz[7t MeE
EfEQf 2lajot ofi2I7t  ot=2lzt  OIF.FHLick

Philips 10.7% 10.7%

Koninkliike Philips

Electronics NV

SEB Groupe 12.7%
P&G Procter & -

Gamble Co, Ltd

MIDEA 10.7% N/A N/A N/A N/A

GD Midea Holding

SBH
Spectrum Brands
Holdings

- 10.3% 2.7%
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GLOBAL RANK 1 / Case study : Koninklijke Philips Electronics NV

Koninklijke Philips Electronics NV (Philips)= & Ml7lof|M 7}2 2 =] 28 718 HIE A=
H|e. Philips Zte|st x|2|x el H2d| 20114 7%2| BE82 &lSE & Ao, T SH
OlME= 8%2| MES M. OlA|oF-EHEQF x|2de| WX HIA| 71HXIE 2H|XL AJ=ol|A2] Philips

o| MEH 2|xIE X|7I= dlofl 2101 Z28t 2|0|E 7. 0] X|2je| EHllF == 20080l S|Ale] T2 Al
Eo|AH MRS Zatsi2iD, Philipsel M7 £l = 44%2] HIES XIS,

T2 AF 2oy
Telat FEHOR LS O HH(BIE| 5)1t HAS K& 200l ZAIE =|n Ylon) 212 Fy
£ AT AlFIA 22 2l0iig 2optn s,

PHILIPS / OIEix|%} o] OpllojlM SX|HHE MIAR LIS ZE$ 2|
Philips= oA v}, 53] ofrfol-eljH Y Aoz T AlHS sk o
o JF aﬁﬂort] ol2]gh ko] dgko =z 2012-20163%5< o]HA niA
W] A3 A4 719 ES M&AS S8 27 2 slew @ﬂ*&% =9
Povos ¢} }?3 J 7] AT S VAL A2 FH7ES A EAl5)
of £ WS AL lom =9 Preethi 942 °V“fﬂr = AgFA. A
A< o|HA mAlel A 159 EAE Fars] Fo A, Philipse Fd 3}
G 22 OE A AIA 9] 3k AvlE AR S Bt ok et
Preethi®} Provos B0l Philipst= 28 Z8] 9 FHAM 7Fd A% Al 4
AATE 5 A HAF 4 228 AF AFS ofAlol-ElBE Aol
A % WA FFEI}F 2 Hofolm, AALE JHHAIE Hobs T %] =
Holl A o= 7|7t B¢t Air-treatment (A 7). oo} A, Wz 5) A|Eo| F
ojo] F A Z JEARN JFAE B Aom 55 Eokdd.

53], % 3)Ae] QA5E Philips7} A7k A1 AA A4le]
Az R HE T FIANE ol B8 F T SAE BIToRN
Philips= 8] 4:89] 8498 A& 5 YT, o= Aol RFh= A1
2 A QoA ke o H o 43

Koninklijke Philips Electronics: Top 10 Markets by Unit Volume Sales 2010/2011

TLY
o
o
(9
i'l'

mlo_l

Market 2010 2011 % y-o-y growth % volume share 2011
China 22,845 29,549 29.3 8.1
Germany 6,014 6,080 1.1 10.9
France 5,675 5,855 3.2 12.0
Brazil 4,437 5,064 14.1 11.9
USA 4,530 4,727 4.3 1.2
Thailand 3,332 3,609 8.3 18.3
India 2,784 3,517 26.3 4.8
Russia 2,859 3,153 10.3 8.6
Turkey 2,450 2,695 10.0 9.9
United Kingdom 2,574 2,605 1.2 4.4
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GLOBAL RANK 2 / Case study : Groupe SEB

=20 2AIE E Groupe SEBE H HIAl0M F M2 2 2ol 28 7HH HIE HI=H|o|0, of
£2| 70% 0| A2 52| F==o|M 1 U2, Krups, Tefal, Rowenta S HE| HHH=ES 27510 el
7143t 7| 5HojlA Ciekst B Z=X|MY Makg 55t 1. 201192 HRES 5%0| 23S,

$8, 50, to|jet ofrjot S SR A|Z 5001 7H F7tof| Z2! 2K st X[2|H x|
= 3|APL A 217] St OS2 Al Azt WAHSHT T Ziao] sks AMAIZ = A =S
0, 20104 o|% =] 2|55}H= o= SSHS. 0] 22 Mals He| 2=o| XX MEa} JHA
ol Mz £ 2ol ofs SMEACID & = US.

Goupe SEB A|Z 2|c{E
FET17|, FM71e AELY|, Cl2|0], M7 |ZE, §27], EAHE, YT, HE|FA|T]

x|2|a 2aze| ehzlol| GHE AlE L SEBS| Mz}
Groupe SEB®] 3414121 Hef F shih= A4 ®19] g7del. 2008 5
=] SuporE Q1473131 20101d IMUSAE 14310 24 SEB= =9 &
A HAE ¥ ok}, P&GE YA 2 29)E S HAS T3 A
ARl ZF ARG T3S FQ AFOE A HAF A Ao 44
Eo] 5%0l 1HY WhA SEBE= 2011 A tiv] 8% A&
2% 7H Al Aol A Hold AaE 1el. ol gk o FxIE A
A7l bi gk SEBO] AUzl o)ES SU 0 =H dojdl 4= QIS T3 o] 7]
=
=

9
H A5 2011 $4E, SEBE I tFE AR A ) BREAL /IS
5. SEB7} o) 3loll = 5314 ke Q1%9] Mahargjas 1%

== 2012-20164, 59 HE °]of F WAz £ A
TEAAZAE B Ao o HH, o] Q18] SEB= S 2 A7 A
oM TS A8 2/ 2 A o= o4,

Groupe SEB: Top 10 Markets by Unit Volume Sales 2010-2011

Market 2010 2011 % y-o-y growth % volume share 2011
China 12,790 15,040 17.6 4.1
France 12,558 12,775 1.7 26.3
Brazil 6,897 7,306 5.9 17.2
Germany 6,310 6,305 -0.1 11.4
USA 4,461 4,627 3.7 1.2
Russia 3,531 3,792 7.4 10.3
Turkey 2,769 3,036 9.6 1.1
Italy 2,795 2,797 0.1 11.3
Spain 1,997 1,980 -0.9 9.9
United Kingdom 1,774 1,760 -0.8 2.9
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MAIN RANK 3 / Case study : PROCTER & GAMBLE

Procter & Gamble(P&G)= & AllAlollM 71 2 22| 71HEE (household products) HIZ=x|
0|0 & AH|X} 7IMNIES Aleks| HIEHE el OSe| Tl F22| 100%7 2871 HIE EofollA
0|F0ix|x 2o, 1 & 82%= 712! & &F (personal care appliance) .

JeLt PAGE kst 2| BHE Xig FEshs M2 HIESRE Z2Y A=A
=2 TS 2MMUS. st ol2ieh Tl 72 B2l 5%2| AR BREE 20114 H MlAH| 24|xt 7}
HAHE AIZolA 39S 7|EE = AUS. PAGE O5°| OFY Al 2ole| Y2 JHQl Mt 7idg
EHiff =0|31 Ak510l| Braun, Fusion, Gillette, Mach3 Z2 EiEE2 £1 /2. 20114 P&G 7™
AlEe| 282 cia ZAX|0E 22U (grooming) F22| THHZS 10% 533, 20124 Hukxgl
EH A2 HACiH| 3-6% SHatEl Zio 2 of| SE.

MaAEol|M2] X|LE o|E o= 9ls) E3tE P& GE| ME 3|24
20093 9] AmjE 2% 312t 2 RE P&GY 3] E A= 2011 AddiH] 2%
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Procter & Gamble: Top 10 Markets by Unit Volume Sales 2010/2011

Market 2010 2011 % y-o0-y growth % volume share 2011
Germany 7,577 7,344 -3.1 13.2
USA 6,957 6,685 -39 1.7
China 5,927 6,169 4.1 1.7
United Kingdom 5,534 5,654 2.2 9.4
Russia 3,823 4,020 5.2 10.9
South Korea 3,574 4,012 12.2 16.4
Mexico 3,632 3,721 25 7.6
Japan 3,033 3,032 0.0 3.1
France 2,691 2,731 1.5 5.6
Italy 2,634 2,682 1.8 10.8
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GLOBAL RANK 4 / Case study : GD Midea

20114 53 7k 7124 DlclokMidea) = 28 7H HIE AlZolle] BRES 2 2 S7IMIZS. AP
AIEOIA Midea B HSSS 20064 2%25E] 2011Holls 4%7H%] AS3I9iS. o] 22 M2 o
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Midea:= iHE MZA| HE20| 20064 22 AIZERE 791 AE 2171 2011H0dl= 4212
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T O XS ZRE A E B8l A3E st =8akal 9ls. 53]
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GD Midea: Top markets by Unit Volume Sales 2010/2011

Market 2010 2011 % y-o-y growth % volume share 2011
China 61,371 71,172 16.0 19.5
Thailand 303 348 14.6 1.8
Brazil 203 309 52.1 0.7
Vietnam 146 162 11.3 1.7
Hong Kong, China 77 79 2.2 1.9
Indonesia 30 35 16.7 0.2
Philippines 7 8 6.8 0.1
Hungary 7 7 -7.4 0.2
Ukraine 5 5 -4.5 0.1
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GLOBAL RANK 5 / Case study : Spectrum Brands Holdings Inc
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Spectrum Brands Holdings Inc: Top 10 Markets by Unit Volume Sales 2010/2011

Market 2010 2011 % y-o0-y growth % volume share 2011
USA 40,117 40,813 1.7 10.2
United Kingdom 6,205 6,356 2.4 10.6
Mexico 4,561 4,672 2.4 9.5
Canada 4,082 4,133 1.3 11.5
South Africa 2,930 2,996 2.3 26.7
Brazil 2,103 2,358 12.1 5.5
Austraila 1,995 1,984 -0.5 75
Colombia 1,271 1,362 71 11.8
Chile 1,002 949 -5.4 8.3
Germany 458 462 0.9 0.8
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2012/13 Global appliance market trend

www.hepsiburada.com
www.electricalhouseappliances.com
www.manufacturerinturkey.com
www.goodhousekeeping.com
www.gittigidiyor.com
www.darty.com.tr
www.teknosa.com
www.istanbul.angloinfo.com
www.kaskus.co.id
www.acehardware.co.id
www.select.co.id
www.indonesia.multiply.com
www.hartonoelektronika.com
www.rakuten.co.id
www.plasa.com
www.mizado.com
www.spendwisor.com
www.africa—business.com
www.ask.com

www.ebay.ru

WWW.0Z0N.ru
www.holodilnik.ru
www.pleer.ru
www.bestbuy.com
WWwWw.amazon.com
tech.hexun.coml
home.focus.cnl
www.investopedia.com
www.hgr.co.za
www.abiresearch.com
www.ghanaianreactoronline.com
www.fastmr.com
www.electronichouse.com
WWW.go0Sp00s.com
www.giiresearch.com
www.coffeemarvel.com
www.squidoo.com
www.psfk.com
www.marketpublishers.com
www.philips.co.kr
www.sharp.co.jp
www.midea.com
www.haier.com
www.russellhobbs.com
www.dyson.com
www.bosch.co.kr
www.miele.com
www.philips.co.kr
www.princesskorea.com
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ZEA. http://rm.cmrc.cn/

&2 sS4

2 2HE 29| o1 Hes 3 HRE
1 Hlo|C| Midea, £HI 1,868 13.61% 14.71%
2 Robam 1R 3,194 10.77% 11.63%
3 ZElo| FOTILE, AKX 3,394 10.74% 11.32%
4 Redsun £1H 1,552 10.98% 10.95%
5  X|HIA Siemens, @ 1F 3,056 7.46% 7.91%
6 2xfg ARE 1,175 5.55% 6.03%
7 3H| Vatti, 455 2,939 6.03% 5.49%
8  #lo|Z Sacon, IMER 2,737 3.92% 4.28%
9 &3] Vanward, Al 1,427 4.68% 4.28%
10 Of0| BRE 1,254 3.63% 3.56%

HEH S|

2 2HE 29| "z 7 Hes 3 HRE
1 Robam iR 3,194 13.10% 14.26%
2  ZEl0]| FOTILE, AKX 3,394 13.07% 12.22%
3 H|o|C| Midea, £HI 1,868 10.15% 10.79%
4  X|HIA Siemens, & 1F 3,056 10.75% 10.25%
5 st Vatti, 455 2,939 7.79% 7.92%
6  Wonderflower 1% 2,068 5.69% 5.92%
7 Redsun £IH 1,552 5.88% 5.52%
8  #o|Z Sacon, MR 2,737 4.86% 5.05%
9 2xf ARE 1,175 3.69% 4.00%
10 3to|d Haier, i8R 1,934 3.06% 3.33%
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38 =2HE &9 2 Hes 38 MRS

1 Hlolc| Midea, 49 297 37.20% 54.89%
2 #HY SUPOR, 7HHER 312 18.30% 16.32%
3 M=E2=H 159 9.13% 5.92%
4 EHAPOVOS, FiE 222 4.07% 5.90%
5  Z2tX Galanz, B2t 197 3.37% 4.79%
6  OitxY Panasonic, AT 967 2.66% 3.22%
7 Greet&h 168 2.71% 2.12%
8 EA|HITOSHIBA, &2 563 2.77% 1.40%
9 A PHILIPS, %l 564 2.04% 1.25%
10 ofo|c] AIDE, E&E 174 1.75% 1.13%
&y S

38 2HE &9 UF 71 Hee 38 e

1 Hlo|c| Midea, 559 297 37.20% 38.61%
2  4Hg SUPOR, 7WHER 312 18.30% 16.77%
3 dif2Y Panasonic, AT 967 9.13% 9.63%
4 A PHILIPS, %FI# 564 4.07% 4.17%
5 EHA POVOS, FiE 222 3.37% 3.46%
6  ZEt= Galanz, Bt 197 2.66% 2.85%
7  EAHTOSHIBA, &% 563 2.71% 2.74%
8  Elo|7{ TIGER, &Ehg 1687 2.77% 2.57%
9 M=ER=H 159 2.04% 2.08%
10 Gree 185 168 1.75% 1.76%

@

. HoIC] 14.71%
. Robam 11.63%
. EE0]11.32%
. 7|EL19.84%

B~ N =

20.71%

¥

. Robam 14.26%
. WE0]12.22%
. ololt] 10.79%
. XM~ 10.25%
. 7IBt20.71%

12.22%

1
2
3
4
5

1. ofo|t] 54.89%
2. 422 16.32%

=

16.77%

. oojt| 38.61%
. PEL16.77%
. 7|Et15.35%

w N

1

43.13%

1. Z2=48.28%
2. mo|c| 43.13%

A

40.65%

1. Z2= 45.05%
2. H[o|c| 40.65%

\\

29.87%

1. X012 569.20%
2. Hlo|c] 29.87%

25.14%

1. Xo{ef 49.64%
2. Hjo|c| 25.14%
3. 7IEt17.01%

20124 47| 53 F7
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&2 sS4l
38 HAE 9| e e 32 HpeS
1 ZEE= Galanz, 82t 638 48.22% 48.28%
2 Hlo|c| Midea, 55H) 698 40.17% 43.13%
3 A2 SANYO, =¥ 854 3.36% 3.48%
4 mht2xY Panasonic, #ATF 1,052 2.95% 3.02%
5 50| Haier, #&R 563 0.70% 0.70%
6 LG 778 0.26% 0.28%
7  TElO| FOTILE, 5K 3,024 0.15% 0.14%
8  X|HA Siemens, B 1F 2,647 0.08% 0.07%
9 rfo]| Dandy, & 3,295 0.01% 0.01%
10 2to|Z Sacon, M 3,518 0.01% 0.01%
& 57
38 2 &9 ] 28 Fge 38 FRe
1 Z2E= Galanz, 182t 638 47.61% 45.05%
2 Hlo|c| Midea, 34 698 41.60% 40.65%
3 GOiLfaYH Panasonic, AT 1,052 4.38% 4.16%
4 A2 SANYO, =¥ 854 3.85% 3.73%
5 &0l Haier, /R 563 0.50% 0.46%
6  ZELO| FOTILE, 5K 3,024 0.42% 0.42%
7  X|HA Siemens, B 1F 2,647 0.24% 0.23%
8 LG 778 0.23% 0.23%
9 rfo]| Dandy, & 3,295 0.03% 0.03%
10 2to|Z Sacon, 3,518 0.03% 0.03%
2012 27| FH71H ZH
ZA. http://rm.cmre.cn/
H&2 S|
2 HHE &2 o ] HeS 3 HRE
1 X|0{ Joyoung, /1FH 458 64.63% 59.20%
2 Hlo|c| Midea, 384 477 29.35% 29.87%
3 %2 SUPOR, 7HHEMR 363 4.28% 4.40%
4 ==ule 55 454 1.86% 2.00%
5  0{$3] OUKE, B&} 758 0.80% 0.87%
6 EMBEL Fusibo, B+% 233 0.91% 0.84%
7 Y= Galang, 8=t 199 0.77% 0.83%
8  ofo| AIDE, &= 288 0.59% 0.59%
9 S Donlim, & 372 0.46% 0.46%
10 MAZUBA #5 220 0.47% 0.42%
Eakkll
3 2HE &9| Z 28 R3S 38 RS
1 X|0o{2 Joyoung, 1LFH 458 54.37% 49.64%
2 Hlo|c| Midea, 34 477 23.66% 25.14%
3 2R $¥m 454 3.13% 3.39%
4 %2 SUPOR, 7HHEMR 383 3.24% 3.00%
5  0{$7] OUKE, B&} 758 0.78% 0.77%
6  0{LtE| Onondo, BXEZ 421 0.36% 0.37%
7 Mester =% 374 0.31% 0.34%
8  alo|3 EXY, ¥ 422 0.26% 0.24%
9  MAZUBA #itf 220 0.06% 0.05%
10 ZE= Galanz, 8t 199 0.05% 0.05%
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&2 S4|
38 =2HE &9 I o1 28 Hne g HRe
1 Hlo|C] Midea, £/ 1,471 17.14% 16.31%
2 ZHE=2 Canbo, RE 1,167 12.65% 11.58%
3 ZEl0| FOTILE, AKX 3,137 9.71% 10.44%
4 23| Vanward, 5l 1,252 8.18% 8.94%
5  X|HA Siemens, B 1F 3,123 7.07% 7.47%
6  Robam iR 3,640 6.49% 6.14%
7 &0l Haier, &R 2,094 4.36% 4.69%
8 [C{0] Dandy, && 2,673 3.15% 3.25%
9 3| Vatti, 4% 1,678 2.66% 2.63%
10 #%| Suki, &F 883 1.65% 1.54%
n&ey Sl
38 2= &9 o] 28 HRe 32 HRE
1 Hlo|c| Midea, 8 1,471 14.70% 13.93%
2 ZEW| FOTILE, K 3,137 14.76% 13.55%
3 Robam iRk 3,640 10.82% 11.62%
4  X|HIA Siemens, B 1F 3,123 10.54% 9.78%
5 ZE2 Canbo, BE 1,167 8.80% 9.33%
6  Wonderflower {2 2,180 5.48% 5.69%
7 &38| Vanward, 77l 1,252 4.48% 4.21%
8 s Vatti, 4% 1,678 4.57% 4.12%
9 0] Sacon, MR 2,722 3.59% 3.74%
10 3lo| Haier, i8R 2,094 3.48% 3.61%
20124 2417| 71 ghfsg /1 2SEAT|
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&2 S4|
38 =2HE &9 oA 28 Hne 3 HRE
1 " PHILIPS, T%Fli# 757 33.59% 30.80%
2 HIo|C| Midea, 3£ 568 18.17% 17.60%
3 dttaY Panasonic, #AF 706 13.78% 12.41%
4 50| Haier, #/R 776 13.15% 12.20%
5 A2 SANYO, =¥ 525 4.48% 4.55%
6 YHIEREA Electrolux 896 4.16% 4.15%
7 2lo|3 LEXY, ¥R 991 3.83% 4.02%
8 0|32 Ecovacs, REXHR 2,186 2.18% 2.38%
9 LG 1,025 2.06% 2.01%
10 S &#H 586 1.31% 1.39%
n&ey S
38 2= &9 UZ 71 28 g 38 e
1 TR PHILIPS, $FlIE 757 35.80% 36.10%
2 3§lo|d Haier, #8R 775 13.80% 13.60%
3 HI0|C| Midea, % 568 12.99% 13.11%
4 A PHILIPS, %FIH# 706 12.18% 11.99%
5 YEHEREA Electrolux 896 5.20% 4.86%
6  O|3MA Ecovacs, BEKHR 2,186 4.08% 4.38%
7 LG 1,025 3.82% 3.98%
8 A2 SANYO, =¥ 525 2.98% 3.23%
9  2lo|3 LEXY, ¥R 991 3.21% 2.96%
10 Ed ## 586 2.34% 2.45%
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1. ofolc] 16.31%
2. Y= 11.58%
3. HEI0] 10.44%
4. 7|Et26.99%
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. ofo|c] 13.93%
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. Robam 11.62%%
. XA 9.78%

. ZER9.33%

. 7IEt20.42%

\‘\

17.60%

13.65%
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. Z&l230.80%
. BOIEl 17.60%
L Ot 12.41%
. 5l0[& 12.20%
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1212~ 36.10%
tol¥ 13.60%
|
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N N
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0|C] 13.11%%
22 11.99%

LS
H 2 ob

nl

*‘ 30.78%

17.03%

1. ofo|c 30.78%
2. Ofo|H|0[Ef 17.03%
3. 7IEt 20.63%

N

‘ 17.30%

1. HIO|E| 33.67%
2. Oo[H|o|&f 17.30%
3. 7IEH18%
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& 57
3 2YE &2 337 28 HRe 3 HRS

1 Hlo|c| Midea, 3K 954 31.81% 30.78%
2 oto|HlolE] 3EHF 578 15.51% 17.03%
3 Greet&h 179 6.95% 7.49%
4  SINGFUN % 644 5.43% 5.59%
5  Shinee (2 131 4.86% 5.25%
6 iz Bl 435 3.49% 3.25%
7 #EEME 161 3.08% 3.10%
8  OopFo} BT 347 2.06% 2.55%
9 B0 F[RE 839 2.29% 2.26%
10 OFF TE&p 536 1.92% 2.08%
ooy 57

3 2lE &9 3z 7 28 HRe 3 HRS

1 Hlo|c| Midea, £/ 954 33.72% 33.67%
2 oto|mHlolE] EHF 578 17.08% 17.30%
3 SINGFUN % 644 11.23% 10.45%
4 HEEE 435 4.83% 5.27%
5 Gree1&h 179 3.99% 4.28%
6 R0l RRE 839 3.03% 2.86%
7  OFF =E#p 536 2.62% 2.48%
8 #Em= 161 2.65% 2.47%
9  Shinee %&{Z 131 1.82% 1.69%
10 3P e 132 1.45% 1.53%
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