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www.ideo.com

1. A4

olo]t] 2 (IDEO)&= IZtF AT ARIS A gFst= AlAIA I m
OARIAME AR7|go R, 19789 ~'ZE F29] .
dlolul= Ael(David Kelly)E w2 4] T3z} {==/

trteld 2 st WA =) 5500 He) AU & i :)ﬁ
HAAHES] AL H AT >

- Tim Brown
Aslo]l Foll AAE =Ygl HA A T3 (8 Bt
A1 AL E A2 = 2519 T President and CEO

ZU)9) theket mtlo] wiAl el A ofolr] ool tixhel
Abat(Design Thinking)= BHlIZ2Y 2~ H21& FE3h=
Aoz 2AF glor, ofF Egz 224 /YEY
OARIAAY Z2AES F335tal ot

2. A2 Bo}

olo]t] Q(IDEO)= ‘U E| &A1 t]zk(Interaction Design)’ ol %3t}

oot &= AgAbo A AT HAQIS 2% A B Y-S T3
A3l AEHRA 84 AT Z HFE Fo AFEA ] g thEAlH A3
ATZAHE 7HA A ofolt e T T AFT AR Aol A oy

YA A, AF(AE 2 A, AU, By, wiAIE ] o] 27]71A]

A F[ A 22 o] HA(%) GAlo Qg BE AH2E 99S YUt
ATt

El
1

)

EO) G

AR R} ZA)9) =g BA ARS BA & i At
The Wayne Helix F¢1 F87] A% EF
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3. YA ZZ A2

olo]t] 2(DEO)2] YAl Z2 A~ AU FFo A AlZgit dA4S {148k,

A oA AnAtet I8 A S5 BT A |

AlEEelAT AAEFS e, 2EREE &85ty 1Y APds 78
T Ak Ao R AHE BEs HUbe, AAdS 5o T AER

ZAEE AHe ofoltj o= oY T WS TRl 7

2d 7Rl B ARl A8k ok

“This is the IDEO way.” 2tal &3l ofe]t] L(IDEO)2] W2]e offe} 2t}

el

IDEO9] (8 & £HIAAEFE %) 5-step A Z2A 2D

A A
3 WAE CBA otk DAY Al oz FEo| Sojew DEO
1. Observation £ ooy, Lust, delska, Ase 5 o AElEE 74
(D) 9 AuEEe 74, Agl BAUT, o5 HERAE BE e
o, AEH 5L B3 BAMC AR Aeral Fopdch,
T WA dAE cBHAd2~ER’ Brainstorming)e] FAo|th #FI &
- 2 23 ARNES 9AS UEw, ANE 94 BE #83) DEO
2. Brainstorming AEYY ) BRAAE MHAS e & Yok AT o] 4l
RAJD2ED) | cpogojuss we 9718 Beth 2edgdy 28 B 147 o
Yol 2 1007 ol el oholtjolg wows AdY BUEe AAT
A WA GAE bgwE wEs]C o) 3y AR Wl AR 5
. ol gAE AduAg He R AES 202 Jee) vdg nEol
3. Rapid Prototyping | A Ec] &H 014‘10}5% t‘&\:}. TVEES e BAY AFH B4 =
Qg TREEjOR)) | B¢ WEO] 2ulA WL 2AGE A% of wAGIA AAAL. Az
Sof wge wze s2ahy, BAAO} AL & 9o F7 £8
S W e
U WA BAE AWs 34’ Refiningolth Ao £RAL 3] 9
4 Refini S Ae b OAde D A 4, of sed @ AT Adse
g Hejolny, of HHAME 2B BTy AT AL W, WA
hA) 2ol U tiapel AHgedol oAtk wAA H 1A% AHCE0)} IDEO
o TAle] ) BEeA FETiE of BN Axde AT
BB e ot AUl tAely 5 AEALI Bed nE
- UEAEE B AFHL gARlE wEOE Aot o BAANE
5. Implementation | o oo uxzer, 27u3, 23, o, 209, e A9 A
) WES, QoIehA, A B, 22 BAY SolA A E A A9
£2 359, AL BED FHES WA Bk

At
DESIGNING INTERACTIONS || | | | 0 . . 0 . .40

B{LL MOiﬁR!DGE 3 The Al’t

OF INNOVATION o)
mmmmmrm | |AROVALIOR
Tou KeLey ey

Tom Peters

1) =Lhel Cixpel

TIE3|A ]

2AMXI2E, KIDP, 2010 5
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IDEO METHOD CARD

IDEOS] METHOD CARDE QIZFe4lH <l AW & 243 ARE9] txkel
ZEAz PHE GFd Bok] HEAA AR WA 5 FEHL

Be 5 Y=E Asstact

ARl T2 A28 A slA e METHOD CARD
Ol L2 A 23] AlE Ay 51715 3 A Learn-Look-Ask-Try
IHAR TR O, ol F A7 EROR AU

1D Learn : A EAE A= 283 EYA o]3)3l= 9A

2) Look: AF8A}e} 37 -& #Fsta FEHA olo|to]E A= DA

3) Ask: A}&A1¢ke] QIE|EE &3] EANAL 9% ARE A= oA
4 Try: A4 OAA & AL AR B3k g

Human-Centered Design Toolkit
IDEO.orge 2011 o}o]t] Q(IDEO)EH-E] 2] - EH9 nggr|Ho =,
ofolt] 28] HYARINT ZEA| 29} ZZAE mFo] ¥ &Fato] H G
IRAES TIP3
IDEO.org+= IDEO YAl ZEA2~E 383 ‘Human-centered Design(HCD,
AZkFA Y AR Toolkit” & &-83tth. HCD= £3=9] ‘499 AF 9
UzE sfdste d o] Hald W oA o9 sias) Uz
of gk HAk<l 7}OIEHOIE‘r
HCD&= #Z(hear)— *Z(create)—4 d(deliver) & 3TAI2] HAH S T3
21t} IDEO.orge] Z=AHE& dA| FHIE0°] HAto|uef thafdl oke]
2H1E0 A A A, 4 Foll Wil olokr] Uil o] A

ol& T3l FHotd Yzef #AIHS st Aol et 3
Tl PANA AHE 7Hed ZEEEYS eI, IR JuEUES F
AAES =30 AA Y b3 AtelE2 IDEOEH o] A ol A1 ZHA) 8]
A &gt

o) =%

3
r

mlo

f EBLSE
O.u

gL;n:zrlr

A
7} %
EES

@ near @ creare © oruver m

IDEO-ORG

ABSTRACT
ABSTRACT

THEMES _.-*" T, OPPORTUNITIES
.. .v

Time e '. Ly tialan s e Wl sl o %, i e >

.* sToRIES soLuTioNs .,

CONCRETE
CONCRETE

e,
PROTOTYPES "+,

o .
OBSERVATIONS IMPLEMENTATION PLAN

IDEO¢] METHOD CARD (IDEO.orgell 4] ¥% PDF A F)
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4. 9Al AFAH

4-1. Pi Payment Platform and Albert Point of Sale Device
ONJAZAANA 2, 2012)

> | ot 36 /Wi

Total Amy

/78.00

nt to split the bill betw

W o8B @ xEg|ole] Pi Payment Platformol| A 7| A o2 A& 7153 AAA=H&
FEHAT ARAL] 2NBEAY AMAE HRo T Ale) ANABE saw
S F JEE she vARIS JNEsdth =3 1ol At 22kl fEe Aol d
AA| 71715 AR o, 201339l 7d-8-3ste] A2 oA ot

4-2. In-Home Sanitation Solutions(F¢Fe] AAAIE &£FA, 2011)

A AA 10 A7 F kel AAAIES AN ZE5al AR Fokx F7H Aoy
A mEel AFea ok st ofejy oM T A H ] ALES AEelA

O)F h5d PN AFIL ARSA B2 & dE A2dS PEIA,

5. AAHH
AFEAE A HARRlS FAstE ololH Q(IDEO)= AHEAF BIAXAE Sl 42
O Al ES HiE} O & HAIAQ ARo] A& = FAILS ¥y 9t}
T3 AFTAY HA AErIde®E STAAT I FQF Fop AAlEe
ZRA 2 wHSE HoR ASH B

&S FAA U3tk ol HAtoly Nt ofel dnt AghE ol Al 7HA]
tjz}el1 & Abar(Design Thinking) ZZ A ~5 A 3t

AT AYARJMECD) Z2A 28 E21S 370, viZF =24 YAl FEAZ
I U= thekd vYgy ZT2AEES £35H, o]

A e} A Ao TREAE dZFo% S K Yt
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FROG

http://www.frogdesign.com

1. SJAAA

FEY vEHdo I 24 oNF lice EA1E 3ol
409 o ool HujE BEE WIS ol A
277 tA<I(Frog Design, ©3} Z21)9] A& Fo|t},
=g fETARIY ololHEE HIESY AU
H@=o] olo|dlEEE Al o] HlE ZFEJo|th
1969 d o] Y=ol =70l AFdTARlel FH oLt
A= 2282 FEE ool 7|’ olgt A,
A FWNE ofyet AR £314 SHY Jed =
FE3lo] AF, ABlx, UXE FAZ R ofsas

E2HL AYSE OAAALYIIYoR BF Folnk.

2. MHl2 Bof

T2 IE AFUARJANA AZE] AF BA=9] ololdlHEE 78t HAEE
gz ettt kAR 7)ol AFHARICZ| F2 IT 7|<&AF2

AEC AT B A8 2, UXUIE AFach

A2 2ZEGo7} 22AUA SHEglo] F4lo] ofd AZES o]t G

ol Zolj= AECAUT By Asrx it

3. AR] ZEA X

2% ‘YRS S WA Ak gok(Form follows emotion)” &

Al WA B2 2%

(
oL
—
ol rl

Alda

s "e Mgt o
zZ

& BAL Yok ‘BE FEBEFL 7)Y

QBB AAATE o dxd = Aoy 24

design’ & AFol ALANA MAE AAH dPgo] 79 71%5A
Z2 e At AF Aol

‘emotional

a8

BEE HA- g #FS Tl AR S o Fo ¥ e HARE
ZpEst Al gk

ol fal Z= ERF B} VIFAHHE &M 3 9 S5 Y=o i

Zol v TFY S HiH R ‘ZAEA ZAAZ-UAR] M-&84 AR
Ao Z2AM2E AT
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Analysis Becomes Insight

Through intensive desian research and strategic
evaluation, frog gains insight into a client's brand ’
identity, consumer base, existing assets, and

key market opportunities. Using this knowledge

as a springboard for design, we ensure that

every frog recommendation fulfills the needs of
both company and consumer.

ZAHEA I BAAZ-OAR] AE-&

Capture insight

Define strategy

Shape ideas

Make it real

Coordinate change

Discover-Design-Deliver 341 S

Design Tool

2= YA
S /A Y

o
sl SAE B

Design
Insights Become Ideas

Intangibles become tangibles as frog works to
distill a single, actionable course from the wide
range of initial concepts. Throughout the desian
phase, we review and refine each facet of the
waork in response to user testing, client
feedback, and strategic analysis — an iterative
process that ensures full consideration of the
technological, cultural, and business impact of
design.

A Ad™

Deliver
Ideas Become Reality

In order to guarantee the accul
idea o reallty, all project details are specified, |
documented, and delivered to the client for
implementation. In many cases, frog oVersees

the production process itself, facilitating
partnerships, managing software development,
and providing support as necessary.

=9 gAQl ZT2A 2

Design research/ insight into action/beyond market research

Envision the future/ realize the business/defien the offering/plan the

technology

Sketching/ Schematic/ Rendering/ Modeling

Create final product

Design research/ insight into action/beyond market research

TABRE 5TA YAl ZEA X
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Collective Action Toolkit

Collective Action Toolkit®] TIA}Q1 W U T Z A2

T2 AMNEL gAl Z2 M 25 @& Collective Action Toolkit & =2t

H 23T o] EFS AFEAEC] 4 FolA YAl ZE2AM2E A 83
2282 FAE EAsta, ds] yrta, volrt AR TsleAE AES d
T AEE B

nele Aol as e BAlel tiste] A18Ea <
12 e =557 A% ARUANE EANOE, A, A, B3
BATe] B A S0l AUE 222 BAT AAL AT A,
9 Uy, AN SRR, FANDTEE 9 FH 2050 418 o=
sasol ol TPEA 40 48T + gick

& 2 oA = e o] &

Z 2 IJ(Frog)oll Al 713t Collective Action Toolkit

10
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4. R AEAE

4-1. 2uld I ZZAE vl4E# A (Mobile Health Project ‘Masiluleke” )

otz g7} g3t FolEFuUd F(KwaZulu Nata)e] ofo]= oy}
WEE 9 mukd A~ JEZJEE AHEAFEC] ol A AR
JEE OAdst AFES FAE FEAAT. A FrRIEC] A
AU 2EE a1 O AFdE mutd V7R dEst] A - 17 G2
del=2g HHA2HE 75T F UEF AT ol& T8 157 Hol
FRE ATt on, HIV vpolgj = 4 &1 HZEES HA530=
Ao zH oo]= ik Wx] o] Az5%c} IDEA, INDEX AWARD =
A et oAl FRANNA F4 ub ok

5. AJAHA

DAY A ZEA S 7FA I YRS s}; T ALeR9
Ul A Hot lﬂlﬁ‘rﬂ e EWE HAJA £F4e Aedd =3
ThFst Eofo] AlEETe A& ARUA l 3 71& AFFTA

@ ‘“‘"
o ot

gAlA otk FFAS YA £FHL AT

11
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et oesier SMART DESIGN

http://smartdesignworldwide.com

1. 3 ALA)

2nE gAele 1979d o] Ay E o A
BRG] AAE Fol UARIARAML .
AZEFE HAHE SA4A0X0) AFHARICE 2 V&
Aom, 80 AFTAUE Azow HAE AR
TARHHA OARIFAEHAR 7| = 3 &A © EHskTh
A3 2 A}, Johnson&Johnson, Starbucks, Sony, Cisco, Clorox
T 2EY BdE § FE 7 2 AAAE, Ad 717,
g 717l & 7€ 7IHke] AF gAY 714 gl Tom Dair

ZeAES APt ZrRET AR 3
2. MH|x Fof

MY olF /b 2 AFEFE UAQ Aol FFSHAAT HZ So AFAL,
QAEAE R A, BASARUAM Bope] AulzztA st

w
i)
Y
ri)'
[H
t
=
I

2rtE HAES AEHALLS AT SFA PUEL AN Yok LA
AES 53 Adshe A 12§ Aol AFo ogA WAHEAE o3 5}]
98] ZeAENT Jo BE HE 2T, o8 Bl tAd HIH DA
BAg olZojle Aol Atk old © Aol F Agte APE FAHoR
olalste H HET mFol ol g £ EAVL BANA Srs duz] E)
AR AR L ZRA2E 2R
Observation Analysis Visualize
AEX 2 MNEX SEEN MH|A, AZEY O],
4o get AL QIAOIE =& SIEQO ZotE =&
Experience
Hardware

A

Service Software

2ntE 919 AP FHEY

12



CIAR] T2A2E gJt - TiAR] WE7IR] A Kicp waonangy
L |

4. AR BZAH
4-1. FA7] AR o} (Cmzia, 2009)

S 49 A3 AL T8 AntEY ARl FE TR HE Sk
FA7] AAotoltt, BAEE SAES AEG A, &
ZH A Xehe e wdsta £ 18 E el
g EoE HGA € JES AR Fon, F7| A8}k b A 7HA|
AHEAZE A JIAE F JEF YA SR

FAL7] A Aol 20099 B =g, iF ARFUA A BEo oo, &3
MDEAo| M= =7, 2010 95 ¢ Ak o] =(Medical Design Excellence
Awards) 57< T733stA T

4-2. oA & B (EnergyHub Home Base, 2011)

| $13.43
$33.77

po $136.25

14 el A 71718 SR BRAA AT = e oluA Hu

Hutel 22, AHgAte] oUi) Mok §ES FEsks UXUL tlAele Fasch
AgAE 2710 BYFAAE AUA 2nFel e AAEE Eol HAeAS
B3l AUA Mg 9T Hoph Agae] BF AH S FET

5 AAHY

svtETARl e A ST APUANTERDS B3 AHEA FA
HAele PR 2ok WA OAlS AWT & AES vHshs
ase) TAQl WEke wad AT WMEA %3 AWe Auz s
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http://continuuminnovation.com

1. M8

1983'd W= BH2El F4le] YAtoly ks A7fo) 9}
AAY o] AR ISl osf AHHAT AH o] F
19863 B Hetie AAFE Al-$-aL, 2000 o= A=l
A A AA F 53(E2H, Bt AL, Astel,

A7) AALE F FAA B UARIAMARI|FeR

ASuk /

%7] ‘Design Continuum’ A4 tjx}Qle] “Continuum’ ©.2

ol2-& WAF T, Al ¥l =Y 2o A Hloj} thakdt Mike Arney
Folo] dFzolm FFH IAAALE AU ~E AHE ol

A&k 9o, BMW, Philips, P&G, A4 5 AlAIZ <l
7199 HARIALE S Zobx sttt

2. Ad]lx Fof
27] 8 Wz 2GR ABUAA Sgslo] BT, PR AAA 2
A 7 SRR sE FAe. o

AAHOZ 1709 o) de] A

OARD Az o st 71AEs), 499, ehest & o wd e
HNE7FER ol FolA Stk HH 4, T = vAde Il 9 Bt
WA S 7HRl olSe] thRk Azt Aol A AHoske] AbE st
Tl Aul2=E Agsivle 2] vk ‘ContinuumCAE)9] 314

3’ o)7|= sttt o]FA YAl FYe] & FA
ContnuumGI Bl )2 7142 9lol= ZH718, Blge7|d, 25718 5 Bt

Sl ES ATk

Brand Growth Digital Business

. . . Engineeri
Experience Strategy Design Design ngineenng
Human Interaction Product Service
Factors Design Design Design

Continuume] 8 AH|2 Eof

14
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3. AR ZEAM X

A 8l F5(Continuum)& A}21E<S Problem Solver(E#| S 3f

Boata AgAe] U= olsiste] HAlste e BEe Aok
TR okl AFEo] AR Az BHOE BA Al AgAY
AAE Uz B oozt A 24744 Zohd & Qe Tl PHES
zreth

AR Fe] 48R Uz stefel U@ A7k AE ARSHEA A% BT,
109 AAE AFAALS W Tol el IAT A G065 54 WJ% w4
#57) BT AL Aol et gAY AR dlol, £ o4

Research User/ Market/ Technology/ Ethnographic technique
Concept Multiple concepts/ Users’ participation
Develop and Refine Prototype

Pre-Production

Production and Roll-out

Continuume] tjAQ1 T2 A2 53A

4. HAR! 4FAH

4-1. BBVA Building the Bank of Tomorrow(2012)

Atencion
atumedida

BBVA:= HElw3 S 23 < ol &
AP Aale] AR-ES AH
M| =5 AFets 2P v ZAE

15
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4-2. Herman Miller, Navigating Change in Healthcare Facilities
(SR, d2AAAN2E AF)

sl ALY gatEo] HdoA dEgor AMRStr] W3 oatet ke
HgEE 7HEECA Boh HEld B FAA2EE YgARIs AT
ozt g MRS 7o g 55080 dE 989, s, a8
Hztely, A7 5 v 2ok AAEES WuA EA4e 3 ES 9
Ao gAele FAsAUT. IDEA, MDEA, W& E, XA YES
T8kt

mel, B AFEFA] OAde] Buste] ALEA

A v T AMH A2HE FAFE

16
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FUSE PROJECT

http://www.fuseproject.com

1. AL

19993 g2 sl FREIZAEE HYs o,
MAZR 71FdES YAJNALEHAF-E TolA st
At FREZZAEE= v 2Y29 3 AA b= 34
Tl Al )AL= A A =931 Reddot, iF, IDEA 5 AlA
A g AR FEA A sntty =4S 6}315}.
F2ZEZAETS] YAl AAHS AA

gAH, JA=F94, A& 7Fs3 b 41~ W3 Yves Béhar
H A& AHdsa Ao F2EIZAE YR
U

’“*Po}%lottl LEDE W3
Ko Fgotd 1 AZEA, A WA o|n
4872 gl =

2. Al 2 Bof

e P R RE R DR ELE PR

i Ol A4 ARy Qe Bl
224 Zyld 2098 AU g FRdn
UAth= BS T ok

Industrial design, packaging, graphics, naming, Ul
environmental design® 2, thakgk Folo) A3l
Okl Aul g WA T glrk

HAC ojux], AuAE, EXE gAA],
Ll B4 9 B A Eg 5 fAQIR T
o] z2AEd uFS gol Frh

s




TAR] ZEA2E 9T} - AR
|

AR} AN Kidp saomangs

3. AR T2 M|

F2IRAEE 7|3 Sdo] AFo o =2uA FEF 3t b TH<
F= Aol Aotk ml=g 7Rt g 3t HAgl oo Ee
Has=A 9 95§ AFv #4e 23 AU, o] F 9L &nAe}
ARAer @A He BAGEA, AHEEC AFets BIEE 758t A3
F&37] wj&Eol Yves Behar( 2 Hls)e HAdH} 7&S ofF SHEZ2 &HA
HW o] HEAA Blth T3ty F2Z2AHAEE HASEA7F JAASHA
A7l 22 7S BolAl @ Aol

aHIze} V1] e dAskeE HARle T 93

]
Z2aRAEA] o7 g AR S s WA QAT A AR

Edss gasm vl 7)&d, Agae Uze dse] Audes Fxs]
A RE £29A BAE ATANRH L0 ARSI, ST 2

ANMFH 7lE % }77}11 HAkel Al HEEH AFrUAClA AF7HA

Famease debd wue FRAlT W AW oln

o)A H AHEALS}t 7o) HREAQl g o Wt ol E vt o E =
F2EZZAES YRRl ZZAM|2~= Research - Brand+Product - Market Discruption
& Market Building — Diversified Business Model = 0.2 o] Fo| Xt} F2ZZ A E 9]
AT Z2A2~e bAglolgbs & sty WHEN B & Lfshe Aol
olyzh, 2AY, 7164, Hasz2A, Ax #4 5 AZ & Z2AHAE %

Zjl_g_% _/': O]‘—- /\]-q]}H 7%331:1—10]?/]_—7 ‘og Ea o]q_'

Market Disruption Diversified
Research Brand+product ‘p ) .
&Market Building Business Model
User experience Design+brand Creatinv new Developed
Research Development Brand&Business A Dbusiness model
Story

Brand + Product

FzI2AELE HAlEol HEZTo © & %iv‘E 43 #A
Az, Bl 2EgE 279 gé_ J xd

aHE RBRo] ofygt Aug st AAZ Aoz g,

Market Disruption & Market Building
FzIeHE TA2E AEL FHEH A5Y gt HAS & =Y
~E# g ZFxss 2otk

Diversified Business Model
Thoksl B oA Mol HeEls & H|RUA AEFE 7|Hio g
MNZE HE2Y2 29 52 A FS AT
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TANGERINE

www.tangerine.net

1. 3ALA)
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D=, T, BeEpdo 3=l fAsk A=
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2 4zl 71goelrlE st Martin Darbyshire
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NS Eole IS AL B FHEE

AL vrho g A=t}
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2. Aulx Eof
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2. QAR Z2AN X

Tangerine & Partners
Tangerine & Partners= 5% #oFe Sy &olx, AEH<
5o E o] FojA Y EQ Zo)H, Tangerine(AAA H)3}9] 7%
AFE B3l 4o £F4E =5F3517] 99 dEUH FHE A
AT AFHUAR], A4 AAIE 24 R, olimHo]d A, Bald, Cl,
JEHAEHE YAl AzkEst, Colour/material/finish and trend forecasting
T TE AFUAJDMNET #HE ZE FHUAJDAH2E
A3t Atk
ARgAFO &t HARle b
*%?‘ﬂb ﬂx}"](’l ”3"%&

nﬁﬂm

T)‘ gul
%%7—‘10& ﬂx}ﬂiiﬂlé% T8 Wke $olth

. . . Davis
AlG Trinit West 6 Viadynamics :
Y 4 Associates
Colour Ergonomics
Branding& Design & ) Strategic &
L material
Communicati | Trend Finish & management | Human
—ons consultants . consultants factors
Forecasting e
specialists
Tangerine & Partners
Tangerine’ s Design Process
Research DS Delivery
Strategy
User Research Design+brand User satisfaction
Need Fining Development Business Profitable
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4. A1 32k
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4-2. $-ZEAS ‘i-pole?’
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Tollezson

TOLLESON

http://tolleson.com
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4, TR A-FAH

4-1. Gmund Paper Promotion

THE LIBRARY OF STYLES
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4-2. Adobe Creative Suite 6 (2012)
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www.ideo.com
www.frogdesign.com
http://continuuminnovation.com
http://www.fuseproject.com
http://www.tangerine.net
http://smartdesignworldwide.com
http://tolleson.com
www.designboom.com

[BOOK&NEWSPAPER]
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Harvard Business Review [Design Thinking by Tom Kelly]
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