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BABY BOOM GEN JONES
slogan Make love, not No nukes
war
Where were .
question you when JFK Eig?;e s the
was shot? :
demonstration | Chicago riots Ne nukas
march
the 60s Participants Witnesses
. Peace symbol
jewelry e POW bracelet
y x Hunter John F.
Journallst Thompson Kennedy Jr.
news Walter Cronkite | CNN
gathering Woodstock Live Aid
war Vietnam “Star Wars”
hero JFK Jerry Brown
magazine Ramparts George
scandal Profumo affair | Watergate
gesture Burn draft card | Streaking
hot spots San Francisco | Austin
filmmakers Oliver Stone Spike Lee
feminist Gloria Steinem | Naomi Wolf
Bruce
post Bob Dytan Springsteen
Summer of .
season Love Spring Fever
anti- Anti-war Anti-nuke

-Current Assessment Report for the Baby Boomer Market,
National Tour Association
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Male Female

Age
a0+
8589
8084
75-79
T0-74
6569 [ |

14 12 10 8 &6 4 2 D g 2 4 6 8 110 12 14
Population in millions

-Projected Population by Age and Sex, U.S. Bureau of the Census
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Figure 5.
Median Age by State: 2010

(For information on confidentiality protection, nonsampling error, and definitions, see
www.census.gov/prod/cen2010/doc/sf1.pdf)

Median age

I 0.0 or more
[ 27.5 t0 39.9

35010374
Less than 35.0

U.S. median: 37.2

. -

-Median Age by State, U.S. Census Bureau
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2F FVIES 649%0|H, 1252 60.3%0|Ct 12|10 DEHXC| AASES 71%0|Ct, ZIS 7HK|
1 = HolH] & McH 7+20| E EtY ZF2X= 24%, THEENR! 22 XE= 14%, 7|Ef= 17%0]CH,

1974 1978 1982 1986 1990 1984 1998 2002 2006 2010 (A=)
0|2 55~64M| 12 22X Pz 30|, 2L SH7LI(Source : BLS)

20100 LHEE SA-LE 0 Mo]| 2/5HA HIO|H| = MItHS0| 2&| 201 ChA| FEstH= Olf &
AR OF7t 7%= Y=H0IYCH, 1 T2 2E XISsHA, ol ==0] == A0l &
I 20iM, E717] flell, AE Plol, S 2 HEol/| flof, 2|22 0| BRsHA, BS &
Sh7| #fah, M2=2 RS HiS7| PIehA2tr BT

Working Retirees

| want to keep earning money to retire more comfortably. 53%
| would be bored not working. 31%
| keep working because income from other sources is not 18%
enough.

| want to feel productive, useful, helpful. 18%
| have a job that is fun, enjoyable. 15%
| want to interact with people. 12%
| want to stay physically/mentally active. 12%
| need health insurance. 6%

| am pursuing my dream: | have a job doing what | want to. 6%

| want to learn new things. 2%

Other 9%

-Working in Retirement, Families and Work Institute & Sloan Center on Aging&Work
(Source: Families and Work Institute, 2008 NSCW)
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(Annual Historical Data Summary)S EMH, 2SAM2 405 SO 13UlLE SRICH 2Lt ZRAR 2
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>$16,000 $15,000+ $265,000+ $35,000+ $60,000+ $75,000+ $100,000+ $125,000+ $150,000+ $200,000+

-Income Generation(2012), The Nielsen Company & Boomagers)
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20102 7IEC =, S5MIFE 64M7EXIQ] HOIH| = MICHSC] Mith2 SHAZT 49%, E
23%, BS54 14%, AUAF 7%, S 3% S22 = QT
Source of wealth Amount in dollars | Percent of total
Financial assets 18,300 3%
401 (k)/TRAS* 42,000 7%
Defined benefit 131,300 23%
Social Security 287,200 49%
Primary house 82,600 14%
Business assets 7,600 1%
Other non-financial assets 13,100 2%
582,100 100%
-Wealth Holdings of a Typical Household with Head Age 55-64(2010),
Trustees of Boston College & Center for Retirement Research
(SOURCE: CRR calculations based on U.S. Board of Governors of the Federal Reserve System)
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% ME2R|X| MIcH(Sandwich Generation)
mGeneration ¥ mBaby Boomers

S H0JH] 2 MIHel 3% M=9R| A
ol 23t 5, HE2 2EEM SAN X 2005 T 20

4B U0} Sl AKOIC S| ZH| 22
202 [N

C2F|HO0| 0= XA MICH7EX] FEsH0F o

Ch= Fo| 2ot Ax=2 H|ojH] & MlcHel T | =3
55%= AHA2| TMIE LT A2, 53%= Xt
Z ABSCE AL} 58%= 2R4He Axxoz -Sandwich Generation Cuts Across Other Genera-

tional Lines, Pew Research Center
HXsk QI

% 0|2 20(Echo Boomer)

HIO|H] = MICH2| XA MIcHofl shEshs o2 R= = v MOi(Es 22U MICHE X1
Sh= Z0IC}. HIO|H] = MIcHe| XHA2k= S0l m[Of2|(Echo) Mti2k= 01F0] E7RICt S At
2ol TIEah HRE AI7IE ELHoF & 0|2 R SokAlx 0l=2] FH7E 2|20l &M o
ot EY = F|Y0| gX| 42 dict sixtz thE= S7IK] £ et FRet 2 MThet H]w s
MicH ZS71K| #&25|1 At Lot H, Fste=2Eol SSE 01012 HiES(Mike Bartlet)2]
= 'BE 22 2{E(love Love Love) £ EH I= tiZ0|7|= ofX[2t HO|H| & Mche] ot
2 Sge=z Hsh| deshs R2 Mchol| el o2 fHS2| S0t Z2S0[ & Hoie QT

J

2010 Size 77.4 million 76.2 million
Birth Years 1978-1995 1946-1964
Age Now 15-32 46-64
Hispanic 19% 10%
Black 15% 12%
Asian 6% 5%
Live to Work 16% 28%
Work to Live 85% 72%
Expect Never 10% 25%

to Retire

-America’s Two Big Generations, M. Leanne Lachman(Urban Land Institute)
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50~64M| 77% 90% 50% 87% 63% 57% 16% 14%

65M| ol&d  53% 86% 34% 69% 48% 32% 1% 8%

-Source : Older Adults and Internet Use, Pew Research Center
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| Pay More Attention To Ads For Products | Plan To Buy |

| Am Less Likely To Purchase A Product
If The Advertising Is Offensive To Me ©

| Believe That Advertisements Have Gotten 5
More Crude In The Past Few Years

I Wish Ads Had More Real Information About Their Products |
A Lot Of The Advertisements Today Are Weird |

| Read The Ads In The Magazines That|
Subscribe To Or Buy At A Newsstand ©

| Find Ads Geared Toward My Age Group Insulting

| 74%
1 67%
7 66%
| 61%
53%

 44%,

23%

-Boomer Attitudes Toward Advertising, AARP(Source: Focalyst)

5. Ho[H| & Michs 2dE 2E|E FSIA|7|7|7F o{-ELCH?

OEX] fdCt @0(3 H2 MHECH M22 dE5s =8 7FsH0| =Lt
iz O52 AMIE E10) 20| ALH, M2 FH2 Mchet H|%et HIE61%)2 o 22t
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6. HloH] & Mlch= 25 £ XIC}?
FUAEAT OfLCE R TIFSE X7 KX H|OH] = McHel Wl & & o B2 X=et

S oln EXKE of2iE el

7. H|oJ] = MIcH= Lto| 20l F725HX|2 UCH?

HIO|H| = MicH= B 107HX] 2301 &5t A0 ofCt.

Listening to music 68% 51,000,000
Dining out 53% 40,000,000
Movies 46% 34,000,000
Fitness walking/exercise walking 42% 31,000,000
Religious/prayer services 36% 27,000,000
Live sports events 29% 22,000,000
Music/concert performances 27% 20,000,000
Camping 21% 16,000,000
Fitness work-out/aerobics 19% 14,000,000
Gourmet cooking 18% 14,000,000
Bicycling 16% 12,000,000
Swimming 16% 12,000,000
Hiking 14% 11,000,000
Weight training 14% 10,000,000
Photography as a hobby 11% 8,000,000
Dancing 9% 7,000,000
Jogging/running 9% 7,000,000
Motorcycling 8% 6,000,000
Painting/drawing/sculpting 7% 5,000,000
Yoga/Pilates 6% 4 000,000
Visiting spas 5% 3,500,000

-Participation in Select Activities, AARP(Source: Focalyst)

8. HO[H| & MItH= A7|ES FHABICH?
Z4&{ OfL|Ct. 0|0| CIXIE TRt MP3P 2|1 & A|OEIS 7HX|TUE H|0|H| 2 MITHEO|

Hon, MLl 20 oh= SIO|HIE §EFS= Tt

9. HlojH| & MIcH= XI7| S&Ho|C}?
0| H|L=f2i|0M4(Me Generation)0 247 [ Ch= ¢ H|LH2{[0|M4(We Generation)oil 7 AT, HIO[H| =
MIEHe| 70%= MletE Of L2 Xz TE7| ffet MYUS Ly UM, 57%= Ar=lof 7]0]

& A7IE HIEiCE

10. HO|H] = M|cH= Ct ZZCH?
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1. Ml 22| Q1S F=SHICt

—
—

0= #|0[H| = MCHE F2= B2
DLE AAECE= XIS fIBICHH 0|5 R3Me = H|Esh= HolC M2 32 £0iM Xzt o
0]

Fdol =2 o] = M= =H0] =M= XRAO| QIES Al JHAGH IS Holt,

2 0| IFRAE M|CH(Faustian Generation)2h= 20| QI £
o
=}

- g=0|=2| 57}

=2 721 FEICHSKBowiing Green State University)2| 4%t EH2+2(Susan Brown)t 0| 2l(—Fen
Lin) 40| Ek50|E SH(The Gray Divorce Revolution)0|2H= =20]| 2|5HH, K|t 2013 SOt 50|
0|&9| 0|2=0] 20%Lt S7taH, 1990H01= 10% 0|20 |U2Lt 2009E0I= 602+ HO|Lt O|=3HCt
1 EICE 0|22 M7 |olk= ZQ| 382 27+ (4d0|Ct F2 AR MSAR! ofdaE HE sk I
QIMOI DIEZ Qo A== MEHSIUXIZE X7t SRSt 2N 2E[SH M=ol H|ZA Xt
7|2t QIS MEA Al |2 Aaleicty BARICE HY 25 6N6| 22Xt Bl A2 F2{%
SHX|ZH AT oKt 7|3|YUX|= 227| 20| ZS MEisICH= Z0|Ct,
-3 g8

EQ10] HoiST Y Hol| £ AMHS0| S UL 012 Df2l2 74Tt RYEHEwing Marion
Kauffman Foundation)0l| 2|61, 19965 E] 20115 7kK| 55M|01|A] 64M|77EK |2 HIO|H| & MICHe| &
212 66%2 7HE BI0| Z7HHC Olnf HI0JH| £ MTHSS MR XIig Sopiy ofFol st
o 20| OfLlzt M2 US St 4of Bic,

Ages 20 to 34 Ages 35 to 44 Ages 45 to 54 Ages 55 to 64
(o)
g 34.8% 27.0% 23.9% 14.3%
-
o |
5' 29.4% 22.0% 20.9%
™~

-Who is Starting New Businesses, Reuters
(Source : Robert W. Fairlie/University of California Santa Cruz,
The Kauffman Foundation Index of Entrepreneurial activity)
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THFEE 2 0lF2 Hlo|H] & MHS0| stz Zof7tn UCt H2[AL| 7h2E| FHRLIE| o
SHCommunity College of Allegheny County)2| 20124 7120]| Istet AIM 7120 50M[0l|lA 64
M HEOhe| eH4=0] 712] 900F| SERUCE Eol, Ol= FHO| Alofu AIA49| 20%:= H|O[H]
= MICHO|CE, 0|2 =fuoilM St A2 SFE ot 2FE AFHAM XIS7IXIk= E CHE Q)
M B

I:I§°

Sl2|L|Y =2 (milennialbranding.com)zt HI2E 5 (beyond.com) Ol &5 ZAIGH 20124 9
2of| Lt AL ZAuto]| QlotH, ==l 22 22191 1A AO[Eof 7Hist Ho[H| & MICH
& 6%/t 1 S Hizk= X MtiL SHE SAlsk= Y Michet 2| 2|o| = Y st o
oA YXIZ|Z2 FSICED CHERICH MBO IHE L A(mbopartners.com)OflA] 201244 32 2iH st B
2|ZE(Boomer Report)ofl M= H|0[H| £HE2 5l o2 S Sh= W0| =2 He A= 32

ot AZI5HH, Z0fsk= ¥ ot =oh= 40| SRSl tERICH

To do what | love ??%

To be challenged and motivated
To be my own boss

-Reasons Boomers Go Independent(The State of Boomer Independents), MBO Partners

To make an impact
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2&| = Aol Fof 2d H=7Lt EMIt sk, =3¢t 2&| ARLE|Z 0)Fsk= 0|
LEPHOIRA=E, ZIZ20il= 2ES Tob7| g1 FI0IE A &2 + Ue =el22 0lFsk= Hi0]

Hl & MICHS= LI QU

— LSt} AAIE 2E| FHRFLIE]

;

J

H HIOH| & MHES2 HEXQ 2E| AFTLUE| CHAO| A2HH|7t MA| 1, Hshtt AZX
MIE SO| 77k thet 2XE MSsict ot tistot HAlst 28| HRLUE|: 1 =0, E
MU0 et 27 SFet o U2, XA AZX|7| #2 H0|H| = MCHSL| AlelA wn=
o= ==0[ =
Pq_q_kgtNej_qh_borhood5 e 7121 2A REIO| zket 27 {o[H=EE

] P W Ross Chapin's Book
i s . i

(pocket—neighborhoods net)= 2tA4%ISHA0|1,
SaH| X[HRl O 22 29| 7 ZZto|ct 2
MIAoAN 22 FHLIE| 2HS7|(Creating Small—
Scale Community in a Large—Scale World)E X|
57| Mol X2te CHE AlEe] =20| 2R
4= U= HIO|H] & MIcHE2] 2tels 21 UCh
e AME7E| 37E SFEEM M2 FE
Qlzbsiel 8

b=, QIZFEl

Welcome to the Source for

R all things Pocket Neighborhood!

oon

[

Fraqueety ked Qustions

mob

[

-

eighbor oods, Ross Chapin

-Pocket

— 50CH ol&oilAl 217] U= 222! HIo|E

illveringleste o oiiin x|t 5E7E 2301 HO|E AIE 0|5
(match.com) O[ZX} & S0M0IlA 65M[7kX[2| 0|
K17t 8%%Lt SRUCt MZ2 THELE o} LM |
OlH| & MICHS2 2 AMl0l| CHEH 2E0| 87| mhZof|
ool Zah=EX| et MZ CHE AEIX, ZH|
X ZwA IS 7 AIMSS T Ao &
Ct. AARPO]| 2t 65A| 0|&2| =01 7+2|, 0=
O|Lt A So=& Qlall X1 A2 60%01| 0|12
M, 0|F & 80%= 222! HI0|E AIEE 018

-Silversingles.com, Spark Networks sl Z&o] UL,

. )
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V. H|OJH| Z M|CH2| AH[AER

0]=29| AH| 232 0|2 H|0|H| £ MicHe Shiff AXEH(Shopping Maniac)22 F[ZHIUS
H, Z20|= Ho|H| £ AMlcHet AH|XIS §HXA HIO[H| F+H(Baby—Summer)2t £E 2H2 0]
AH| AIZE 2l=sHRtct

H

THAE 2|MX|(Forrester Research)2| ZAIA H|O|H| £ MICHE XESXE AIEQ| 67%, XLtk
AIE 74%, 22101 ol AL 42%, EME| O3l A|E2| 80%E XfX|oh= afiel nZHOICE £3|, H|O]
H| & MIcH 82 7P Wi o JAFEE0IA 80%2] Baf=s 7HX|LL QUCH F 2IE{S! & Ot
7t 20| Z2ME(Pew Internet & American Life Project)Q| 20123 38 ZAL0]| 2|5HH, H|o|H]| &
MICH7F HE7|7|12k= TISHK] 22 A0l2k= MeU7Ant= E2| QIEHUICE ME AMBI%), &= +
OH(70%), Ol Of|2f(68%), 22l(55%), Ql(27%) MH|AE 0|&5k= A= LIEHHTY.

Sohz A2 222l A9l 71 2 10| #jolH| & Mch2k= Holct. HIojH| = MicH
210l M it 65022 XISSk= O HIsH XM|H= 58121, 12|11 YM|tH= 4202212 X|
S0 F2 McH=ECh 28t S22 E&ck= Aof et 2= 256t Uk AL

All Consumer

Respondents
% Extremely or Very Interested 2012|2011 2012|2011 mm 2012 | 2011
Using coupons sent to your mobile
phone that you can scan at check out 25% 9 2 i 1= L ¥
Using a smart phene to download 42 38 24 13 14 4
coupons 220, ]
Using scanner guns that you use to
scan items you place in your cart and 36 38 25 23 N 16
allow you to use self check-out
Using your mobile phone to scan items
you place in your cart that allows you 37 36 23 14 16 P
to use self check-out 21% J
Using a smart phone to identify sales 37 37 23 13 14 5
=y |
Using a smart phene to compare prices % 36 38 22 13 15 5
Using your mobile phone as a credit/debit 31 31 16 10 " 3
card to pay for your groceries AT%
" Highest Rapidly Increasing
B 02 [ 2on Interest Interest

-The 2013 American Pantry Study, Deloitte Development

. )
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20133 42 2t St S20|E(deloitte.com) ST Aol OlsHH, 0|2 AH|XIEL| 95%= ZA7|7t
Z0IME SRl ~Z2| AHIE RIS Mzto2tD BRict 4SS ooty | Mol S22t HSEE 4

Afstn, ASEH TIHOINE ZEsHH, MEist HH=o| MBS MSSILE ZZHolN Sol

of ZOI A4S ToHsie, B EOIES BRSE HAIMl At| YAIS XIASRID it E5t

20| AQY TR} Gl MBS £2 50| K| o1 Ho| 22 BREICRM E2 0f2ick L 2
S 91t ZRBCRM £} $2I8 M7t

0f|0{H|2HH|(aironb.comy= AHAIC| £lE E2Rok=

MHIAZ, XHA7 S2isH 0% Hlof Q= e &

S8 4 /0] #olH| 2 MHSS| ML 4218i0]

Si7 QICt B BR7I0IM 20131 220f A

Znlof| 2l5HH, O|=2Q19| 52%7| K| 247+ Hoj=
ot 222 QUCHSIHLE CHORUCET SHCF 55M| OfA
of HlO|H| £ MItH SA| oMECH BN me ==

f - - —
' 2 ol £2 chofickn SEBH bt Ut

-Airbnb, Airbnb

.

- 85 7|50 LiER XEst ]IiE

X|E{tH Z2{A(greatcal com/Jiterbug)= EEGHA| 9411 7HHSH &
CHEO|C, YH2l0|E F|IH== E}O|ZO| Hota, M7t HA 277t T
ZEC} 5t 245 Al th7| AlZH0] 2520[Lt EHA DY SHE It (W s
QiCh IBTME AT EE, NS 59| 7152 AlRS 4 it 7 R
E| 7IHE7} LHRIE! XIE( EfRIQ) 7Fs 2 Aol b2 Aniem [

So0ll= Hlole =AMt iR MESItH= FHolc,

-Jitterbug Touch & Plus,
GreatCall
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ABBOT DOWNING . serves o small number of individusis and families, s well as foundations
and endowments, 1o heln Dreserve and grow sssets while bullding legacies across generations. We go
beyond traditional financial services to help clents manage the full iImpact of unique wealth—addressing

its financial. social and personal dimensions
SERVICES

featured contact

IN THE NEWS

=1t MES 2 Jal —1‘— Bt

Ol L 49[Q1 €A m 232 2012 4
o, A 2 53T 2i(ef 5532 ) Ol
o nZits M= Sh= O CH'd 2
(abbotdowning.com)s E2ICt EMH0|X|ol= &
ORI QMASS K[Rst, MlcHol ZX £

= QX517 I3t HUS IHUHECIT AN

Z|0] AL

-Abbot Downmg Wells Fargo Bank

- 21 +=&oil thb|sk= =+ =2

HIOH| = MICHS0| 7t F¥sle A& LIoI7t S0 el B 2ol gl= 724,
IR0 U= =2 O Mt2lE =2 Z3(Money Death)E = O0ICH 0| HE0] 0|=0iM= &
Z= E3i(Longevity Insurance)Oil 212 712! H|O|H| & MICHS0| 511 QUL 4= 0|2t 650 3

off Oj2] YA He=z Hz0] 712)sto] 80M|0f|A] 85M| M=ol &l A==, 71 82 o
HIsH S1F XIg AIEE ;1—4 o E2 gg= XIgt= AAH0|CE

- kI flst D|ELIA

um& SPEAKERS  SCIENGE  ABOUTUS Fag

*

A Heaith Club For Your Brain
wiewn (s (O B30 | o

...Where the Sweat is Figurative, but the Resuits
are Real.

CONTACT  BLOG

Brains

HIO|EHE E2{|2IA(vibrantbrains.com= =

=2 HEAZIR0|, Ty 252 Soto] L9
L3I= ot X|oiE YiX|ok= =2 2H0|Ct 50
CH O|A&e| H|o[H| & MICHS0| £ THSoZ

AR SRR . AL o2t FAXel 1S $ 3I~b At
S S " et
- Sr———— e ZE= flet MH|A0|CH USBO| IZME|E 7

(at vibrantBrains) | find | have

mare command with my

words - my intention and
wards are synchionized
sgain. Their studio offers a

O{(Proactive Care)Z, 22t AL3| %%ﬂf CHel

great support system for
pumping up my brain calls

2 g0l === =L

-Vibrant Brains, Vibrant Brains
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HIAIO
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(o] I=X=}
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BABY BUUMEH

A History, Commentary, and Memoir

> R . == = <
“TALMAGE BOSTON
" FRANK DEFORD
w LOU BROCK

-Baseball and the Baby Boomer,
Talmage Boston

=CHhonda.com)ollM H|O[H| = MHE {Iet ZEAOISS H
HOL 5 702l HIRE 71 XisSktiz 825k T, 0] I1I
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-GL1800 Gold Wing Deluxe, Honda
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V. O|2H2| 0= H|O[H| = AM|CH

AARP7F 20104101 ZAFBH Znj0l| T2, HOJH] 2 AMUHSS YO 5617t ofgS 7k, o7t
£ 27|17, o TUSHRID, Of 20| 4 QIS HICE 121 IS Yasks s0loz =

(26%)t Z1ZH(28%) = EULCH.

Total %
Travel 18
Relocate 2
Fetire and enjoy my remaining time 12
Improve health 13
Improve finances 10
Improve housing/living arrangements/home projects 4
Win the lottery )
Enjoy relationships with family and friends 4
Enjoy grandchildren 5
Spiritualireligious pursuits 3
Pursue hobbies, sports, dance, and writing 5
Don’t know 8
Nothing 7
Others 6

Baze = 801 QF. What one major ambition or dream would yow like fo accomplish over the nexf five years?

-Major ambition or dream for next five years(Approaching 65), AARP

O|= L HO|H| = MIcHe| OFX|a} Z=XAtR1 1964-H0( 65M|7 == 2029H0I= =EE2| HISO]
72002t Fof| O|=0, x| 21-12] 19.3%0] T A2 odEt =22, XIZ= S| 12H BH4
CHEEOR Mz R U= 2FHo|C HojH] & Mlths Ho= ke 20E2F as9| "il=
ofiex|et =8 Frlez M2 EdS 2E0Z 20| SFoICh T2t Hlo|H| = MICHZ LIo|7t
=5 287 EHE O EeXoz HY 71s40| 71M 02He] FX| IS olsX BE= iX=0|
WL SEXIZH S R A 72 O3 24-2 o Hoot giAch J80= M MAXRSE MEA S

2|12 U= U= AL AZ0IM ZaeE EE Thet 7|3IE = XO| o s

AL AlE2| 7isdE BMohz (o 71y &2 tieXl= Hi= 0]=2] H0[H| = MICHOITY, O]
=2 OF2T SZ0lM EfORX|ZE CIX|20| S M3 E=o| Folds x|, Fo| HiE
0| & SFo| 2zt 2XeIo2 M22 AlFe| oiEHI} E|0iE ZO0[C H|o[H| & Mith= xR
=0| MidS HEE ZXE A2 OfHIR= CHE HYE ST A0 oitt O259| =0 E0l=
o2t =0 ¢ Hol= HEIE Olsef22M ALI0] ARZof tet Ofshel 2 HE 4~ U= 77|
7t =71 7|tk
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1, 2iple2 EF512}

=& AmL|(Nielsen Company)= HIO|H| = MICHZF OFAIRIOIA ZFE 7EX| Q= Michata Fgket
Ot @52 0AIE2 &2 AES0A 20| A A, 2ol =2 Z1 CHlAr ZES2 H
OlH| = MIthE HIcH=Z OsiSkK| ZotX|2 HO|H| & Mt= olof Ol= L 7ixE A=2] 70%,
H| AH|XH EHOH| 49%, 2HEY ATl 40%, OHE 1Z42| 41%F XIX[St2 QUTh= AO0|C,

HIO[H| = MICHo| CHet n&etd & Shits 250 QIESizk= F5 FI5kK| 42 Xol2k= of
SOICt, SHX|ZF 2| ZAF ZoHE HH, 2 M(CHe| AZSEE=eE A2l X{0[7F §ALE O HojlAM
= QEHIS 20t & 28510 S0 2% sat| Zoh AK oAl 2Z2QIofA TiEHe 2R
7t gl= QU2 30| SHEX|: == H|o[H| 5 MOiSHA B Haleh M +2 U
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=
=
=0l Zo|ct,

Direct Mail

2

E-mail

Facebook | 20%
Text Messaging | 15

Mobile App |EEESEm | 9%

8
o e

Telephone

Twitter | 4%

[ ]
Linkedin [Em 3%
[ 1

0% 10% 20%  30% 40% 50% o60% 70% BO%  90%

E Baby Boomers = Generation X  ® Generation Y

-Preferred Method of Direct Marketing by Generation, Hanover Research(Source : eMarketer]

MCHE Hi2tE o 71 Z=ojsiol & E2 Jtide| Tlo] FARUIX| LX| et X d5akA &
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Ch G=0] oM 30| Xt 2ol thiet F=fet ofsi7t 25ttt =2l L
3t StiolH AlelH Aol Feks IRt FXU0IEX] HlolH] = MHE ez OfsHish
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20123 48, HERj0|Zo| MPRAOIA B0|22 FAF Zapt LIICE HolH| 2 Mchel gt
0] SESHL, LIHAIE 2 SE/2 YET QUXITH AAZI} QIAGH= X2} LIOJ= AS5HN Lol
CF S RUCH #loJH] £ Ache) 68%i KHAlo] 24230l Chsh XrAlskn QUiom, 2olo| Hrtn
MZIHCE DS ZHA| QU SEHIC HEUsHT AEKUaIAE RARIS MEBICT E5H AK| Lt

O[=CH O Z0 20l= AEIYS ZO0falCt,

Teens

20=
30s
Als 31%

L=

&ls

-Perceived Age When Sharpest Mentally(Transitioning into Retirement),
Metropolitan Life Insurance Company

H[o[H] = Mt 2olM LIOIE = T
02| QlFSAR] Z4GAPIO| R H T, F2 AIZ0 FHIXIE E71 YUE & - ZEES 745
ZA o ER2(Forth & Town) ERHES TSUX|T 2= 47 T o] MXITH A AMHS HUH
A7F AT} 22 0|RE AL0IS0] 24 o ER2 IHIYE 0185ke AUL2E AAZ LI =

A E2 7122 20| HZ0|Uct,

— Zi0] HO|HME d=st OlECHE

™ MA 7HE 2 DIBAIER! 0I=2 Ho[H| = MChSE Qs g AZIAHI0 A0 7HIHE o
HME 2ol Ut zlZ0l= SF&S ofX| 42 A 22 XIHAZ2 10|20 FlS=, BBI
2lof| CHSH BHAl0| =Lt ZZE|AE(Focalyst)2] 2007 M2ZFAM]| 2™, H|O|H| & MCHES Lt
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