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Session 1. Lifestyle

User Archetype
Style Premium Married

Age :27 ~30

Female / Married with Child

Supervisor of Administration, Treasurer
Shanghai

Wealth
High disposable income
2500 Yuan / Month

Home
Urban two-storied apartment
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Key benefit

Brand value

Quality behind design
Modernized facilities
Self-Oriented
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Session 1. Lifestyle

Style Premium Married

What they are Interested

Home decoration & Shopping
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Social Interaction
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Session 1. Lifestyle

Style Premium / Young Married
Consumption behavior
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Absolute Beauty
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Shopping Place
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Key benefit
Self-satisfaction
High tech
Reliability
Beauty-boosting



Session 1. Lifestyle

Style Premium /Young Married

Fashion Style

Comfortable & Suitable for “me”
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Session 1. Lifestyle

Style Premium /Young Married

Fashion Style

Brand Preference

O|F - Pink Mary, Anna Lice, Bread n Butter
AlEF - Precis, Esperanza, Nine West

PRECIS




Session 1. Lifestyle

Style Premium /Young Married

Car Style
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Brand Preference
ROEWE 550
NISSAN

BENZ MG SUV



Session 1. Lifestyle

Style Premium /Young Married

Lifestyle Food & Cosmetics
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Session 1. Lifestyle

Style Premium /Young Married

Lifestyle Outdoor
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With Family

Relax & Rest
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With Friends
Enjoy leisure time in Complex Mall
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Session 1. Design Preference

Style Premium /Young Married

Lifestyle Home

Show Style sense & Social status
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Session 1. Lifestyle

Style Premium /Young Married

Lifestyle Home

European Modern Classic
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Session 1. Lifestyle

Style Premium /Young Married

Lifestyle Home / Kitchen

Modern & Simple
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Session 1. Lifestyle

Style Premium /Young Married

Lifestyle Home

Modern Classic
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Session 1. Lifestyle

Style Premium /Young Married

Lifestyle Home

Antique Classic
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Session 1. Design Preference

Style Premium /Young Married

Appliance Products
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Nintendo Wii, Play Station
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Design
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Session 2. Design Preference

Entry Premium /Young Married
General Style Preference

Romantic

Feminine
Romantic & Lovely
Trendy

Attractive

Elegant
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Session 2. Design Preference

Entry Premium /Young Married
General Style Preference

Comtfortable & Cozy

Colored fabric

Warm

Snug
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http://www.urbanoutfitters.com/urban/catalog/productdetail.jsp?itemdescription=true&itemCount=80&startValue=1&selectedProductColor=&sortby=&id=16570533&parentid=TRENDS_PRETTY&sortProperties=+subCategoryPosition,&navCount=896&navAction=jump&color=&pushId=TRENDS_PRETTY&popId=TRENDS&prepushId=&selectedProductSize=
http://www.urbanoutfitters.com/urban/catalog/productdetail.jsp?itemdescription=true&itemCount=80&startValue=1&selectedProductColor=&sortby=&id=17759176&parentid=TRENDS_PRETTY&sortProperties=+subCategoryPosition,&navCount=896&navAction=jump&color=&pushId=TRENDS_PRETTY&popId=TRENDS&prepushId=&selectedProductSize=

Session 2. Design Preference

Style Premium /Young Married

Trendy Style Preference

Luxury Classic

Classic

Dignified

Stately

Refined

Vintage
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Session 2. Design Preference

Style Premium Married

Trendy Style Preference

Retro / Craftsmanship

Classic
Retro-style
Elegant
Decorative
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Session 2. Design Preference

Style Premium /Young Married

CMF Preference

Refined

Luxurious

Elegant

Aesthetic value

Soft Decorative Pattern
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Warm &Mild

Pastel-tone

Feminine but not too much
Timeless

blending with interior design
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Session 2. Design Preference

Style Premium /Young Married

Design Insight

Well Harmonized with background Interior
Feminine

Luxury Classic

Classic Vintage

Retro

Pattern Mixed

Cozy Comfortable
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