2010 S 20.30cH

CIXIMSE_2010.

SAS FH AH|X} 2l0|ZAEMY T}
5

Kidp waonanze

WiseUX global eo|zgaazay
S B






| -

Table of Contents

1. Lifestyle Analysis
User Archetype

Life Value : What they Pursue

What they are Interested
Consumption behavior
Fashion Style

Car Style

Lifestyle Outdoor
Lifestyle Home

Lifestyle Home / Kitchen
Home Appliance

2. Design Preference

General Style Preference
Trendy Style Preference
CMF Preference

Design Insight



ifestyle Analysis




Session 1. Lifestyle

Entry Premium / Young Married

User Archetype

Age: 27
Female/ Young Married
Young Professional

Shanghai

Wealth

Middle or Upper class

12000 Yuan / Month

Character
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Key benefit
Brand value
Practical
Self-satisfaction
Health & Safety
Easy to manage



Entry Premium / Young Married

Life Value

Session 1. Lifestyle
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Session 1. Lifestyle

Entry Premium / Young Married

What they are Interested
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Social Relationships
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Session 1. Lifestyle

Entry Premium / Young Married
Consumption behavior

Picky Consumer
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Shopping Place
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Key benefit
Bland value
Reasonable price
Design

Practical value
benefits
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Session 2. Lifestyle

Entry Premium / Young Married

Fashion Style

Brand—oriented
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Session 2. Lifestyle

Entry Premium / Young Married

Fashion Style

Brand Preference

9|2 - ESPRIT, EDC, LACOSTE
AlgF - STACCATO, ALDO
718 - COACH, GUCCI, SISLEY



Session 2. Lifestyle

Entry Premium / Young Married

Car Style

Stylish & Practical
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Brand Preference

Mini CUPPER
PEUGEQOT 207
2010 CAR COLOR FASHION
TREND IN CHINA
20.3%
Silver

L,

Purple

Dark blue Light blue
2.7% 9.6%
Orange Others

Source: Sinotrust
GRAPHIC BY SHEN WEI



Session 2. Lifestyle

Entry Premium / Young Married

Lifestyle Outdoor

Shopping
Socializing
Entertainment
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Session 1. Lifestyle

Entry Premium / Young Married

Lifestyle Home

Strong Self Expression
with home deco
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Session 1. Lifestyle

Entry Premium / Young Married

- Lifestyle Home

- Romantic Modern
Home Visit £3+ AL¥| ZARRIS ] 2|4E| =,
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Session 1. Lifestyle

Entry Premium / Young Married

Lifestyle Home
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Session 1. Lifestyle

Entry Premium / Young Married

Lifestyle Home / Kitchen

Modern
Color Accent
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Session 1. Lifestyle

Entry Premium / Young Married

Home Appliance
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Session 2. Design Preference

Entry Premium / Young Married
General Style Preference

Neo Classic

General & Bold

Standard

Stately
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Session 2. Design Preference

Entry Premium / Young Married
General Style Preference

Romantic

Feminine

Pastel tone

Trendy

Attractive

Blending with environment




Session 2. Design Preference

Entry Premium / Young Married

Trendy Style Preference

Emotional Fantasy

llluminating
Fantastic
Dreamy
Beautiful
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Session 2. Design Preference

Entry Premium / Young Married

Trendy Style Preference

Retro

Natural

Craftsmanship

Classic

Exotic

Stately & Dignified

Refined
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Wood & Metal Mix & Match
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Session 2. Design Preference

Entry Premium / Young Married

CMF Preference

Pastel

Light & Soft
Clean
Elegant

Easy to match
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Beautiful
Exclusive
Unique
Distinctive
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Session 2. Design Preference

Entry Premium / Young Married

Design Insight

Neo Classic
Romantic Feminine

Emotional Fantasy
Wood & Metal Mix & Match
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