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Session 2. Lifestyle / US

Professional Single

User Archetype

Demographics

Age: 27 - 35

Female & Male / Single
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Live in New York/ Manhattan / OHLtE

Wealth
Middle or Upper-middle Personal Income
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Key Benefit

No Obligation
Bohemian Mind
Self-centered
Design-driven




Session 2. Lifestyle

Professional Single

Day in Life Weekend
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Session 2. Lifestyle

Professional Single

Day in Life Weekday

WEEKDAY
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What they are Interested

Work & Vacation /
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Peace of Mind Over Money
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Session 2. Lifestyle / US

Professional Single

What they are Interested

Self—development
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Professional Single

What they are Interested

Economic Recession & Life Style
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Professional Single

What they are Interested

Filling Out Loneliness
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No Interest in Marriage Yet
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Session 2. Lifestyle / US

Professional Single

Consumption Behavior
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Shopping Place
Local shops
Franchised Shops
Online

Key benefit

High-quality
Design-driven
Unique
Standing Out



Session 2. Lifestyle / US
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Fashion Style

What I Like is the Most Important
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Professional Single

Lifestyle Home

Couch Potato
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Professional Single

Lifestyle Outdoor

Hanging Out with Friends
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Professional Single

Livin Room Interior
Modern & Simple
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Session 2. Lifestyle / US

Professional Single

Kitchen Interior

Unordinary & Unique
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Professional Single

Small Home Appliance

Black in High—quality Image
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Where to Buy

Best Buy

Home Depot

Bed, Beth & Beyond
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Professional Single

General Style Preference

Casual

Bright

Colorful
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Session 3. Design Preference /US

Professional Single

General Style Preference

Minimal




Session 3. Design Preference /US

Professional Single

Trendy Style Preference

Raw Nature

Earthy
Unique
Calm
Natural
Interesting
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Session 3. Design Preference /US

Professional Single

Trendy Style Preference

Technologic Nature

Calm
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Session 3. Design Preference

Young Married

CMF Preference

Black & Redish Colors

Bright
Darling
Harmonized
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Session 2. Lifestyle

Professional Single

Fashion Style

Fashion Style Preference
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Keywords

Elegance + Sexy
Comfortable + Intelligent
Liberal + Chic
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Session 2. Lifestyle

Professional Single

Fashion Style
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Jewelry Style Preference
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Keywords

Luxurious

Innocent Femininity
Clean & Chic
Simple but Rich

sophi.
sobriété
tout simy



Session 3. Design Preference

Young Married
Living Room Interior

Lively Modern
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Session 3. Design Preference

Young Married
Kitchen Interior

Comforting Earthiness
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Q Session 3. Design Preference

Young Married
Bathroom Interior
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Session 3. Design Preference

Young Married
Bathroom Interior

Contemporary & Comfortable

Modern

Simple & Clean
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Session 3. Design Preference

Young Married

White Home Appliance

White Home Appliances Design
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Onyx Black

Pearl White

Onyx Black

Pearl White

Pearl White

Session 3. Design Preference

Young Married

Small Home Appliance

Home Appliances Design
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Session 3. Design Preference

Young Married

Design Insight

Modern

Simple

Chic

Natural

Luxurious

Harmonious

Design
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