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ifestyle Analysis




Session 1. Lifestyle UK

Style Basic / female

User Archetype

Demographics

Age: 27 -35

Female/ Single
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Key Benefit
Practical

Brand
Reasonable Price
Stylish / Trendy



Session 2. Lifestyle UK

Style Basic / female

What they Pursue

Social Success

Stable

Relaxed

Luxury
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Session 2. Lifestyle UK

Style Basic / female
What they are Interested

20TH
Dating & Having Fun
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What they are Interested
Carrier & Future Vision

Session 2. Lifestyle UK
Style Basic / female
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Session 2. Lifestyle UK

Style Basic / female
Consumption behavior

Key benefit
High Quality
Healthy

Stylish / Trendy

Consumption Behavior
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Session 2. Lifestyle UK

Style Basic / female

Fashion Style

Business L.ook

Modern
Conservative
Charismatic
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Session 2. Lifestyle UK

Style Basic / female
Fashion Style : Accessory

Feminine
Sparkling
Shiny
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Session 2. Lifestyle UK

Style Basic / female

Fashion Style

Brand Preference
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Style Basic / female

Lifestyle Outdoor

Socializing with People
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Natural

Classic Modern

Cozy

Clean & Neat

Antique White & Creamy White
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Session 2. Lifestyle UK

Style Basic / female
Lifestyle Home : home appliance

Simple

Normal

Basic Feature

Practical
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olu]z] &4 : Bed Bath & Kitchen UK

Session 3. Design Preference

Style Basic / female
Living Room Interior

Modern
Bright
Cozy Pastel
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Session 3. Design Preference

Style Basic / female
Kitchen Interior

Vintage Natural

Simple
Natural
Cozy
Clean
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Pearl White

Scarlef Red
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Pearl White

Session 3. Design Preference

Style Basic / female

Small Home Appliance

Home Appliances Design
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Session 3. Design Preference

Style Basic / female
General Style Preference

Minimal

Clear & Clean
Simple
Modern
Neutral
Innovative
Ergonomic

Ad

ME- VANCOUVER
BO0AM.




Session 3. Design Preference
General Style Preference

Style Basic / female
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Session 3. Design Preference

Style Basic / female

Trendy Style Preference

Classic



Session 3. Design Preference

Style Basic / female

Trendy Style Preference

Decadence

Alternative
Quirky
Practical
Customized
Fun
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Session 3. Design Preference

Style Basic / female

Trendy Style Preference

Virtual, Sensual

Organic
Sparkly

Unusual
Calming
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Session 3. Design Preference

Style Basic / female

SHA CMF Preference

Gold & Wood Material

Warm
Quirky
Stylish
Neutral
Unusual
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Pastel

Warm
Stylish
Neutral
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