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메이드인차이나

강한제조업은세계시장의요구에부응하기마련이다. 그렇다면이러한

발전이중국의산업디자인에는어떠한영향을미치는가?

중국의산업디자인

중국의산업디자인회사는주강삼각주, 베이징, 상하이세곳에집중되고

있다.

Made in China 

The strong manufacture meets the need of world market

well.  But how does it affect the ID in China?

ID in China 

ID firms are gathering in 3 main areas such as Pearl River

Delta, Beijing and Shanghai.
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1. Pearl River Delta is the labor-intensive production area

with more than 60 ID firms that just changed the faces of

manufacturing. 

2. Beijing is the R&D center and top IT trade city in China.

The city is especially renowned for its Science Park.  There

are 20 ID firms mainly working with the local IT clients, yet

the major concern is still the form of the product.  

3. Shanghai is the multinational economic center and high

technology.  Currently about 30 ID firms and many OEMs

are in Shanghai, where more opportunities to work with the

high class and international clients are provided. 

4. A shift from product decoration to product design is the

main stream of Chinese ID nowadays.  Under such

background and chances, what should Chinese ID firms do

to meet the challenges?  Let's take a look at the law of the

"Rains and Bowls."  The wider the bowls, the more rain

drops we can get.  In the same sense, we need to extend

the ground of activities.

1. 주강삼각주지역은노동집중적인생산지역으로, 최근제조업의

형태를새롭게변경한 6 0개의산업디자인회사가들어서있다. 

2. 베이징은중국의R&D 중심지이자최고의IT 무역도시이며

최근에는특히사이언스파크로정체성을만들어가고있다. 현재 2 0여

개의산업디자인회사가주로IT 회사의클라이언트와협력하고있다.

그러나아직디자인회사들은대부분제품의외형에주력하고있는

현실이다. 

3. 상하이는다국적경제센터의중심지이자하이테크놀러지산업의

중심지로발전하고있다. 현재상하이의산업디자인회사는3 0여개에

이르고다수의OEM 업체들이있으며, 특히하이클래스의

클라이언트나국제적인클라이언트들과함께일할수있는기회가

많다. 

4. 최근중국의ID 산업은제품데코레이션에서제품의‘디자인’으로

이행하고있다. 이러한배경과기회속에서중국의ID 회사들은도전을

맞기위해무엇을준비해야하는가? 이를위해“빗방울과용기”의

법칙을함께생각해보자. 그릇의구면부가넓을수록많은양의빗방울을

담게마련이듯이, 마찬가지로우리도활동의영역을확장해야더많은

기회를접할수있다.
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보다넓게

빗방울과용기의두번째법칙은디자인프로세스자체를리서치, ID,

인터페이스, MD, 지원등으로확장시키는것이다.

보다깊이

디자인프로세스와방법론에깊이를더하여인적자원과디자인적

자원을포함한모든자원을통합하여효율적이고경쟁력있는작업을

수행하도록해야한다.

현재중국시장의어려움과문제점으로는미숙한시장환경,

커뮤니케이션의문제점, 혼란스러운디자인가격기준을들수있다.
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Go wider

The second law of the rains and bowls is about the

expanding the design process and methodology; research,

ID, interface, MD, support.

Go deeper

The design process and methodology should go deeper by

integrating the resources inside including human resources,

design resources so that we can achieve the efficient and

competitive operations.



이러한문제점들은클라이언트와디자인회사들간의이해와인터랙션,

존중과신뢰를다져가려는노력을통해해결될수있을것이다. The difficulties and problems of the current Chinese market

are the immature market environment, communication noise

and confusing design fee standard.  The solution to these

problems lies in trials to understanding, perfect interaction,

respect and trust between clients and design firms.






























































