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Social Characteristics Korea 

역동성

dynamic

고속성장

high growth rate

세계시장을향한디지털산업

disital for world wide market

미래의한국디자인은“문화”디자인
Korean design tomorrow is “Culture driven” design

한국의디자인은디자인속에녹아있는한국의문화
Korean design is the Korean culture melting in design

타깃마켓의문화속으로녹아드는디자인
Design in merging into the culture of target market



문화적커뮤니케이션이란무엇인가?

1. 문화적커뮤니케이션이란디자인“대상”과디자인의“목적-이유”를

만들어내는과정이다.

문화적통찰력이바로이디자인“대상”과디자인의“목적”속에녹아

있어야한다. 모든문화는나름의라이프스타일, 신념, 미적가치를갖고

있다.

2. 문화적커뮤니케이션은문화적통찰력과디자인“대상”및디자인

“목적”이상호적관계를형성하는것이다.

3. 문화적커뮤니케이션은지역화와글로벌화모두를의미한다.

What is the cultural communication? 

1. Cultural Communication is creating “what” to design

and “why” to design.

Cultural insights should be melt in the “what” and “why” of

design.  Each culture has its own lifestyle, belief, and

aesthetic value.

2. Cultural Communication is Cultural insights and “what”

and “why” of design are in interactive relationship.

3. Cultural communication means both localization and

globalization.
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Act globally, 
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4. 문화적커뮤니케이션은문화적언어이다.

5. 문화적커뮤니케이션은디자인의수용을의미한다.

디자인협력은파트너컨설턴시와의전략적동맹을의미한다.

4. Cultural Communication is the cultural language. 

5. Cultural Communication is design acceptance. 

Design Collaboration is a strategic alliance with partner

consultancy.
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