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1 9 8 0년대로거슬러올라가면아시아의산업계는오늘날과는상당히

다른이유에서서구의디자인컨설팅회사들과접촉했었다. 시모어

파월이설립되었을당시만해도아시아인들은유럽에서개별적특성과

경험, 노하우등을얻고자하였으며, 물론지금도그러하다. 그러나

이제는단순히아름다운물건을만들어내고자하는것이아니라무엇을,

왜, 어떻게디자인해야하는가에점차관심을돌리고있다.

세계유수의제품디자인은더이상밀라노나, 런던, 팔로알토와같은

소수의권위있는집단만이해낼수있는마술이아니다. 아시아각국의

디자인문화는놀라운속도로성장해왔다. 최근독일의저명한디자인

교수인마이클얼로프(Michael Erlhoff)에게‘가장훌륭한디자인

대학이어디인가' 물었을때그는대만의시치엔대학을들었다.

‘스타일링’으로서의디자인은이제하나의상품이되었다. '좋은형태를

만들수있는’경쟁력있는디자이너들은전세계적으로수천명에

이른다. 중국은이제전세계의모든연구를실험하는장이되었고, 그

결과서구디자이너들이세계의반대편에서개발, 연마, 완성되어

나오는새로운제조기술에뒤쳐지지않기란대단히어려운일이

되었다. 

또한디자인컨설팅에영향력을행사하는세계적인힘... 즉, 사내에

디자인부서가설립되는것이이러한현상가운데가장두드러진다-

애플과필립스, 삼성, 소니가바로연상될것이다. 1992년조나단

아이브가애플사에합류하면서최고의디자인은모두디자인

컨설팅사로부터얻을수있다는신화를재차확인할수있었다. 그리고

3D CAD 기술에능한신세대디자이너들은스스로사업체를세워

소규모프로젝트를대상으로기존주자들과- 질적으로가아니라면

가격에있어- 경쟁할수있게되었다. 

Back in the 1980s Asian industry met Western design

consultancies for very different reasons than they do today.

Back in the days when seymourpowell was founded they

would come looking for individuality, experience and know-

how.  They still do - but instead of applying this knowledge

to crafting beautiful products, the requests now tend to refer

to the what, why and how of design.

World class product design is no longer black magic only

practised by a small band of gurus in Milan, London and

Palo Alto.  Asian countries have rapidly established strong

home-grown design cultures.  When I recently asked a

Michael Erlhoff, prominent German professor of design,

where the best post-graduate design school was, he replied

Shih Chien University in Taiwan.  

The result is that design as ‘styling’ has become

commoditised.  There are now thousands of competent

products designers around the world able to ‘give good

form.’  China has become the workshop of the world and as

a result it will become harder for western designers to stay

abreast of new manufacturing technologies being

developed, honed and perfected the other side of the world.  

There are also global forces acting on design consultancy.

The rise of the in-house design department is the most

striking - Apple, Philips, Samsung and Sony spring

immediately to mind.  When Jonathan Ive joined Apple in



서구제품디자인컨설팅사의현주소

동양은이제보다동등한관계로서양과만나게되었다. 아시아의

디자이너들은전통적인디자인기술에있어서서구의디자이너들과

경쟁할수있게되었고, 종종이들을능가하기도한다. 따라서아시아의

기업들은이제서구의디자인컨설팅사를다른각도에서, 보다지적으로

활용하고자한다- 그들이찾는것은새로운‘사고방식’이다.

아시아의클라이언트가서구디자인회사에서얻고자하는것은다음과

같다.

1. 시그내쳐디자이너(Signature Designer): 디자이너브랜드의영향

력을얻기위해재스퍼모리슨, 샘헤크트, 마크뉴슨과같은디자이

너들을활용한다. 이들대부분은서구문화자본의영역밖에서움직

인다.

1992 it nailed the myth that all the best design talent was to

be found in consultancies.  Also a new generation of 3D

CAD literate designers are able to set-up business and

compete with established players on smaller projects on

price, if not quality. 

Where does that leave the Western product

design consultancy?

East now meets west on more equal terms.  Asian

designers can match western designers in traditional design

skills and often excel in technical ability.  So Asian

companies now look to use western consultancies in more

intelligent ways - they are looking for new thinking. 

The qualities Asian clients are now looking for include:

1. Signature designers: designers like Jasper Morrison,

Sam Hecht and Mark Newson are increasingly being used

for their ‘designer brand’ cache; and most operate out of

western cultural capitals. 

마크뉴슨

Mark Newson

샘헤크트

Sam Hecht

재스퍼모리슨

Jasper Morrison



2. 혁신적정신: 외부인으로서의활기있는시각, 타산업으로부터의지

식전환과개념적사고

3. 프로세스: 디자인소프트웨어부문

2. Innovative spark: an energetic outsiders point of view,

knowledge transfer from other industries and conceptual

thinking

3. Processes: design software, not hardware 

Knowledge

synthesis

validation

strategy

research & analysis

Trends

Social

Lifestyle

Technology 

Design

Colour, finish &

materials

Markets

National differences

Brand analysis

Market segmentation

Case studies

Executive interviews

Users

Observation

Interview

Workshops

Lifestyle survey

Products

Product mapping

Range analysis

Technology analysis

지식의이동

Knowledge transfer



4. 다르게사고하기: 개성이분명한독립디자이너들은회사에서일하

지않으려한다. 이들이회사에소속되는경우에는오래가지못한다.

5. 문화적이해: 유럽의디자인문화는 1 5 0년의역사를지니고있으며

런던과같은국제도시에서는급격한취향의변화를감지할수있다.

6. 프리미엄의재정의: 유럽은호사의본거지이며무형의이념과사고

는이제물질적, 물리적인것보다더중시된다.

프리미엄

1. 귀족주의

·‘구자본’

· 고품격의장신정신

2. 헐리웃

· 2 0세기의'신자본'

· 헐리웃스타라이프스타일에서영향

· 화려한디스플레이(귀금속과자동차)

3. 디자이너

· 1 9 8 0년대

· 지위= 디자이너의브랜드

4. 삶의가치

· 후기산업주의, 후기물질주의의2 1세기

· 럭셔리의정신세계화

· 풍요로운외양보다내적인행복추구

· 시간의소비가새로운럭셔리로부상

7. 전략: 인간과기술, 브랜드와시장경향에대한통합적사고

4. To think different: opinionated mavericks do not tend to

work in-house and if they do they do not survive very long  

5. Cultural intelligence: Europe's design culture is 150

years old and global cities like London offer insights in

rapidly shifting tastes 

6. Redefine premium: Europe is the home of luxury: where

intangible ideas and stories now count more than tangible

quality 

Premium

1st aristocratic

· ‘old money’

· high-quality craftsmanship

2nd Hollywood

· 20th century 'new money'

· inspired by the of Hollywood lifestyles stars

· ostentatious display (jewelry and cars)

3rd designer

· 1980s 

· status = designer labels

4th value for life

· post-industrial, post-material 21st century

· luxury is becoming a state of mind

· a search for inner happiness, not wealth display

· how you spend time is the new luxury

7. Strategy : Joined up thinking about people, technology,

brand and market trends






















































