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1. 디자인은비즈니스를따른다

비즈니스의세계화

아시아의제조업체는서구와아시아시장에서세계화하기를원하는

한편서구의브랜드는아시아시장에서지역성에맞추기를원한다.

그리고서구의제조업체들은제조와서비스를아시아에서조달하고자

한다.

Scene 1

대량생산, 쓸만한품질, 낮은비용

오늘날의기술은무엇을의미하는가? 오늘날신기술은곧유연성을

의미한다. 즉, 대량생산내에서맞춤생산을이루어내는것, 유연하고

논리적인경영, 그리고수요를파악하는수단을맞춤화하는유연성이다. 

아시아의능력이란무엇을의미하는가? 경제적, 문화적인발전이곧

아시아의힘을상징할것이다. 아시아는현재전세계의제조업과

서비스의조달기지로변모하고있고, 또한아시아시장자체도

견고하게변화하면서새로운아시아의가치를만들어가고있다. 

최근디자인수요에는새로운변화가나타나고있다. 대량생산속에서

다양한문화적특징을반영하는것, 즉, 소비자들이문화적요구에따라

개별적으로맞춤화된비즈니스를요구하기시작하였다. 그리고

디자인은이러한‘문화적인욕구에부합하기위한도구’라는새로운

정체성을찾아가고있다.

1. Design Follows Business

Business today is Globalization

While the Asian manufacturer wants to globalize in western

and Asian market, the Western brands want to localize for

Asian market.  And the Western manufacturers want to

outsource manufacturing and service to Asia

Scene 1

High volume, OK quality, Low cost

What is the technology today? Today's new technology

means flexibility.  In other words, the flexibility for the

customization in mass production, for logistic management,

and for the customization of the demand capture tools. 

What is the affordability of Asia?  The economical and

cultural advancement could symbolize the power of Asia.

Asia is currently transforming into the manufacturing and

service-outsourcing base of the world.  And the Asian

market itself is becoming strong enough to make a new

affordability of Asia. 

There are new changes in recent design market need; the

need of diversified cultural specifications, or the

customization following the individual cultural demand.  In

this trend, design is changing into a tool for the achievement

of the cultural demand. 



2. 비지니스는문화를따른다

오늘날의비즈니스는독특함과차별화로승부한다.

Scene 2

소량생산, 유일성, 높은비용

차별화전략은물리적(감각적)인것과정신적(이성)인것에모두

연관된다. 그리고여기에는의사소통의차별화가요구되는데이는

제품과서비스의부가가치가기술이나비용보다는의사소통에초점이

두어져있기때문이다.

3. 디자인은문화를따른다.

아시아의디자인은그표현방식과과정, 문화적다양성과정신성에

있어서아시아문화의한부분으로간주된다. 

4. 엘러펀트디자인

엘러펀트디자인은내셔널인스티튜트오브디자인, 아메다바드출신의

5명의디자이너가설립한디자인전문회사로현재인도최고의디자인

회사로알려져있다. 엘러펀트디자인은자동차, 뱅킹& 인포메이션

테크놀러지등인도최고의산업분야곳곳에진출해있다. 엘러펀트의

디자이너는다양한분야를넘나드는디자인전문가들로구성되어

있으며브랜드디자인, 스페이스디자인, 제품디자인을포괄하는토탈

디자인을지향한다.

2. Business Follows Culture

Business today is exclusiveness and differentiation

Scene 2

Low volume, Exclusive, High cost

Differentiation of strategy concerns about the

physical(sensory) and mind(spiritual).  Also the

differentiation of communication is important in that the

value added product and services are more focused on

communication than technology or cost.

3. Design Follows Culture

Asian design is regarded as Asian culture in its expression,

process(both analytical and synthetic), cultural diversity and

spirituality.

4. Elephant Design

Elephant design was established by five graduates of the

National Institute of Design, Ahmedabad.  Today it is known

as the largest design office in India.  Elephant Design works

for most of the top industries in India ranging from

automobiles to banking and information technology.

Elephant design consists of a team of multi-disciplinary

design professionals.  Elephant’s strength lies in designing

in a total and seamless manner, incorporating a full range of

elements including brand experience, space, and products.



사례연구1: 에어쿨러(공기조정장치)

인도의지역성-기후상의특성과시장의요구에맞게제작된제품이다.

저렴한가격, 중간수준의쓸만한품질, 대량생산된제품으로, 일반

대중을겨냥한에어컨대용품이다. 물을이용한냉각방식이라는로우

테크놀러지를활용하지만건조하고더운기후에는적격이다. 크기

3.5M(h), 약6 0 , 0 0 0 K W .

사례연구2: 브후미

문화적인요구에따라맞춤화를지향한식기세트제품이다. 공예가의

손으로만들어져유일성을갖게되고소량생산체계로이루어지기

때문에가격이비교적높은편이다. 늘어붙지않는기능성을갖춘도기

제품이다.

Case study 1: Air Cooler 

This is the product that fits the locality-the climate condition.

The product targeted the general public with low price, OK

quality, and high volume replacing the air-conditioner.  It

used low technology of water based cooling system, yet is

ideal for dry and hot climate.  Size 3.5M(h), Approx.

60,000KW. 

Case study 2: Bhumi  

This is the cookware customized following the cultural

demand.  Every item distinguishes by its exclusiveness

created by the craftsperson.  Price is relatively high because

of the low volume production.  This is non-stick earthen

cookware.
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요약

디자인은아시아의기업이다음단계로성장하는데에반드시필요한

요소이다. 현재아시아는세계적으로중요한시장으로자리잡아가고

있고, 이러한변화와더불어디자인의발전도가속화되어가고있다.

한편, 비즈니스와디자인은문화를따르기때문에아시아의문화는

자연히디자인에도강한영향을미치게된다. 사고방식과정신

세계라는두가지측면에서아시아의문화를재현해가기위해서는현재

이루어지고있는디자인을진지하게수정해나가야한다. 이를위해서는

서구디자이너와아시아의디자이너, 아시아디자이너들간의

네트워크가비즈니스적, 문화적차원에서절실하게요구된다. 

Summary

Design is essential for next cycle of business growth in Asia.

At the present, the Asian market is becoming a considerable

market in the world, and the development of design

business is being accelerated as well.  As the business and

design follow the culture, Asian culture has an influence on

Asian design.  We need to seriously modify the method of

design practice to accommodate Asian culture in its thought

and spirit.  Accordingly, we should set up the Asian

designers’ network and the Western and Asian designers’

network in both business and cultural levels. 

공예가의문양그림

Painted by folk artist   

브후미- 시장에서성공을거둔제품

Bhumi - A successful product 
































































