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Structured Soft Feel Defined Natural Healthy Material
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Design Theme _ Pixel Wave

Experimental, Futuristic, Imaginary
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Desigh Theme _ Senstainment
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2ol K|S Ziots
2N 2Ee A2 BN




Color O|UX|E Zis

Chromatic codes Fluorescent




o

{0

o] xg 28 &

ekl

Material

Q\JNA
B
AN

o

oo
Bl




Textured Coloring Moving Tactile Vivid Touch
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Textured Coloring Moving Tactile Vivid Touch
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THIS IS NUDIE / SUPPORT AMNESTY / CODE OF CONDUCT /
ORGANIC DENIM / TAKE CARE OF YOUR JEANS

THIS IS NUDIE

We love jeans, a passion we share with everyone who mourns a pair of
worn out jeans as a close friend. Jeans share the same soul and attitude
as music. The inspiration springs from the same dreams. As a true jeans
brand we are not looking for the short-term trends. The inspiration is far
from glamour and catwalks. The collection is tight, like a rock band,
reflecting the feeling of everyday life.

Design goes beyond creating just a product that serves to fulfil a need
or a function. The philosophy of Nudie jeans is to become part of your
dreams. Jeans have a natural built-in dream and attitude.

Nudie will stay true to jeans and all about jeans.

Nudie is the "naked truth about denim”. Denim has the ability to age
beautifully — formed by its user into a second skin, naked and personal.
The longer it lives the more character it gets. The indigo is a living
colour that fades and gives the denim its character. The more you wear
your jeans the more beautiful they get. Jeans are more than just a piece
of clothing.




We love jeans, a we share with everyone who mourns a pair of worn out
jeans as a . Jeans share . The
inspiration springs from the same dreams. As a jeans brand we are not
looking for the short-term trends. The inspiration is far from glamour and catwalks.
The collection is tight, like a rock band, reflecting the of everyday life.

Design goes beyond creating just a product that serves to fulfil a need or a
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more than just a piece of clothing.
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THE NUDIE JEANS VIDEO GALLERY

PICK AVIDEO

The Nudie Jaans
Washguide (1:40)
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Nike Brand Extension

1974
Waffle Trainer

AP

™

1972

1979
Tallwind Running
(MHFAY)

Product
Variation

Zoom KOBE

2004 A-JORDAN 7

1984

1990~

Sports Performance Line
nikesoccer.com

2006
Nike PRO

2004~2006
Sports Culture Line

Nike Women
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Social Web.
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New Value.




A World Of Listening, Learning, Sharing Virtually

Pictures
Social Bookmarks
Comment and Reputation
Blogs/Conversations
Blog Platforms
Blog Communities
Social Networks
Location
Video
Events
Music
wiki
Social Bookmarks
Livestreams
Livecasting
Niche Networks
SMS/Voice
Customer Service Networks



Social networking: usage trends

Content posted on social network
“What do you do with vour socisl networkng profile?” Active Infernet Universs

% Addec to Socisl Metwark Page (Social Metwork Users)



WORLD MAP OF SOCIAL NETWORKS
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Got a question? It's very
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has an answer for you

A Visual Guide To Twitter
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http://www.youtube.com/watch?v=PN2HAroA12w&feature=player_embedded
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Communication.
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Networking.
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Collaboration.

New Hyper Blending.

Value. Creative Conflict.

New ' Real time.
Relationship. Feeling, Feeling, Feelings.
New Sharing.

4 Personalization.

Interaction.
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